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I Process of Internal Assessment

The Internal Assessment shall be strictly based as per the de-
tails given hereunder :-
a) Ten Marks shall be assigned for the Internal Test to be conducted
by the teacher concerned. Fer the purpose Two surprise tests shall -
be conducted in each Coursc by the concerned teacher(s) carrying
5 Marks each.
Five Marks shall be assigned for the written Case Analysis.
Five Marks shall be assigned for the Class participation. Seminar
Presentation. Role plaving ov any other Home Assignment given by

[
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The entire record of the Tuferaal Asscusment shall be depositod by
the concerned teachers in the oftice of the Institute within a voooks

time from the date concorned sepcster(s) come(s) to an end

instructions to the External Esamivers

The external examiner will sct 8 questions in all selecting notinore
thau two questions from each Unit.

The candidates will be required (o attempt 5 questions in all select-
ing atleast one question {rom cach Unit.

b case a "Case Study” is included in the question paper then it will
carry marks equivalent to two questions.

I'rom out of the different arens of Specializations, the students shatl
be required to sclect their Selective courses from the arcas of Spe-
cializations/list of courses that may be offered by the Instinede de-
pending upen the availabitity of the necessary infrastructure and
facitities for imparting instructions, In this regard a decision will be
taken by the Director of the Institute in the meeting of the Commit-
tee of the Institute’s Faculty which will be displayed on the Nu
Roard at the appropriate time or at the beginning of the diffurent
semesters.
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M.B.A. COURSE
BUSINESS POLICY AND STRATEGIC MANAGEMENT

mba-217/mba 313/imba-917 Maxmium Marks : 75
Internal Marks : 25
Duration of Exam. : 3 Hrs
Objectives : The objective of this cour:e is to develop a whollis-
tic perspective of an enterprise critical from the
point of view top executives and making conver-
sant the students in respect to the strategic environ-
ment  process and formulation of corporaie

sirategy (ies).

Course Contents :

Unit 1 Introduction : Meaning, Nature ond Objectives of the
Ccurse on Business Policy; Origin, Development and
value of the Course, Forecusting, Long Range Planning,
Strategic Pienning and Strategic Management; Strategic
Manageincnt  Process-Vision:  Mission, Establishment

of Organisational Direction, Corporate Strategy, Strate-
gic Acuvetior, Evaluation and Control; Importance of
the Policy Perspectives.

Unii 2 Top Mianagement : Constituents of Top Management-
Board of Directors, Sub-Committee, Chief Executive
Ofiicer; The Task, Respons:bilities and Skills of the Top
Muncgoment; Role and Skills of Chief Executive Officer
(CEO:

Unit 3 Formulation of Strategy : Meaning and Nature of the
Statement of Strategy, Kinds of Strategies, the Nature of
the Company's Environment and its Analysis; Analysis
of Internal Environment-Identification of Strengths and
Weaknesses; Assessiment of External Environment-Identi-

fication of Opportuniiies and Risks: Evaluating Maulti-
national Environment: Identifyieg Corporate Competence
and Resources; Principles and Rules of Corporate Strategy;
Strutegic Excellence Positions. {(SEPsj.

Unit 4 Strategic Analysis & Choice : BCG Growth/Share
Matrix: Stop Light Strategic Model: Directional Policy
Maitrix Model: Grand Strategy Selection at the Business
level-Grand Strategy Selection Matrix, Model of Grand
Strategic Clusters; Bebavioural Considerations affecting

Strategic Choice; Contingency Approach to Strategic
Choice.




(2)

Suggested Readings

1. John A Pearce I1 and Richard B Robinson Jr., ‘Strategic
Management : Strategic Formulation and Implemen-
tation’; 3rd Edn.AITBS Publishers and Distributors
(Regd.)1996 Delhi. 2 C. Roland Christensen, atl., Busi-
ness Policy Text & Cases, 6th Edn., 1987, Trwin
Homewood Illions; 3. Cuno Pumpin. The Essence of
Corporate Strategy’, 1937 Gower Puablishing Co., Ltd :
England. 4. P.K. Ghosh, Business Policy: Strategic Pia-
nning and Management, 6th Edn. 1997, Sultan Chand &
Sons, New Delhi. Aside the above the list of the books,
cases and other specific references including recent arti-
cles will be announced in the class by the concerned
teacher.

Note :
1. The External Exeminer will set § questions in the
Question paper selecting atleast 2 questions from
each unit.

2. The candidates will be required w0 attempt 5 questions
in all selecting ztleast one question from each unit.

The 5th question can be attempted by them {rom any
of the 4 Units.

3. If a case study is included in the question paper, it
will carry marks equivalent to two questions. Ifa
candidate attempts case study, he/ske will be required
to attempt four questions, in all, includirg the crse
study.

IMPLEMENTING STRATEGY
mba 219/mba 315/imba 1019 External Maiks : 75
Internal Marks 25
Duration of Examinstion : 3 Hours
Objectives : The objective of this course is to develop an un-

derstanding about the policy considerations invol-
ved in implementing the organizational strategy

(ies).
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Course Contents:

Unit | Introduction : Meaning and Nature of Strategy Imple-
mentation; Contrast and Interdependence of Strategy
Formulation and Implementation; Operationalizing the
Strategy-Annual Objective, Developing Business and
Functional Strategies; Developing and Communicating
Concise Policies.

Unit 2 institutionalizing the Strategy : Structural Consi-
derations-Simp'e and Functional Organizational Struc-
tures, Divisional Organizational Structuie, Strategic
Business Units Mutrix Organization; the Role of Structure
Linking Structure to Strategy; Organizational Leader-
ship-Role of the CEO; Organizational Culture-the
Strategy-Culture connections and its managing; Establish-
ing Strategic Controls; Operational Control Systems;
Monitoring Performance and Evaluating Deviations;
Reward Systems : Motivating Execution and Control.

Unit } Functional Strategies : Developing Key Functional
Strategies in Marketing in relation to Product {or Service)
Price, Place and Promotion; Key Functional Strategies in
Finance in relation to Capital Acquisition, Capital Allo-
cation, Dividend and Working Capital Management,
Mergers and Acquisitional policy Issues involved in
Research & Design and P.oduction/Operations Decision
areas; Functional Strategies in Personnel-Employee
Recruitment, Selection and Orientational Career Develop-
ment and Counselling, Performance Evaluation and
Training & Development; Compensation; Labour/Union
Relations; Discipline, Control and Evaluation.

Unit 4 Review and Evaluation : Process and Criteria of
Evaluation of the Strategy; the case Method of Study-

Meaning and Kinds of Cases; Preparation and Role of

the Instructor in Case Discussion; the Strategic Manage-

ment Audit; Financial Analysis for Strategic Management
Suggested Readings

1. John A. Pearce 1I, Richard B. Robinson Jr., ‘Strategic

Management : Strategy Formulation and Implementation’,

3rdlEdn. 1996, AITBS Publishers and Distrbutors (Regd),
Delhi.
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2. Fred R. David, ‘Strategic Management’, 3rd Fdn. 1991.
McMillan Publishing Co., New York.

3. Luis Ma. R. Calingo, ‘Stratcgic Management in the Asian
Context : A Case book in Business Policy and Strategy’, Ist
Edn. 1997, John Willey & Sons, New York.

4. S. B. Budbhiraja and M.B. Athreya, ‘Cases in Stretcgic
Management’, ist Edn. 1996, Tata MaocGraw Hills. Publish-
ing Co., New Dclhi. Aside the above thie iist of the books,
cases and other specific references ircluding vecent articles
will be announced in the class by the concerned teacher

Note :

1. The External Examincr c<hall set & questions in the Question
paper sclecting &t least 2 guestions form each wmit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one guestion from ecch unit. The “th quesiion
can be attempled by them from any of the 4 units.

3. If a case study is included in the question paper, it will carry
marks equivalent to 2 questions. if & ci
study, he'she wiil be required to attempt four gquesiions, in
all, including the case study. :

INTERNATIONAL BUSINESS ENVIRONMENT
mba 220/Ptmba 1020 External Marks : 73
Internal Marks : 2
Duration of Examinsztion @ 3 Hows
Objectives : The basic purpose of this Course is to acquaint
the students to the multi-giob:l trends in busivess
environment.

4y

Course Contents

Unit-1 International Business; An Overview and Types of Inter-
national Business; The External Environment; The
Economic and Political Environment; The Human and
Cultural Environment; Influence on Trade and Invest-
ment Patterns.



Unit-2

Unit-3

Unit-4
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Trade and Investment Government Influence on Trade
and Investment, Determination of Trading Partner’s
Independence, Interdependence and Dependence, UNC-
TAD, GATT & WTO.

Foreign Exchange Market Management : Determinent of
Exchange Rates, Euro Currency Markrt, Offshore Finan-
cial Centres, Foreign Investment.

Balance of Payments, Adjustment Policy, Fixed and
Managed Exchange Rate Systems, Forms of Foreign
{nvolvement Licensing, Frenchising, Joint Ventures,
Management Contracts & Turkey Operations, Negotia~
ting the International Business, Multi Lateral Settle-
ments, External Relations Approach.

Suggested Readings :

Note:

The list of the Books, cases and other specific references
including recent articles will be announced in the class
by the concerned teacher at the time of lunching of the
course.

1. The External Examiner will set 8 questions in the question
paper selectirg at least 2 questions from each unit.

18]

The candid.tes will be required to attempt 5 questions in all

selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from any of the 4 unit.

3. If a case study is included in the question paper, it will carry
marks cquivalent to 2 questions. If a candidate attempts case
study, he/she will be required to attempt four questions, in
all including the case study.

CONTEMPORARY ACCOUNTING

mba 2001 /ptmba 3001/imba 5001 External Marks : 75

Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : The purpose of this Course is to acquaint the

students about the contemporary development that
have taken place in the field of Accounting.
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Course Contents

Unit-1 Accounting Standards—Nature, Need and Significance of
Indian and International Accounting Standards; Inflation
Accounting —Corcept, Need and Objectives of preparing
Price ~Adjusted Accounts, Methods for reflecting effect of
change in Prices in the Financial Statements.

Unit-2 Social Accounting and Human Resource Accounting —
Objectives and Practices ineolved in Sociz! and Human
resource Accounting: Modzis of Humuan Resource Acc-
ounting; Implications of Human Capital Reporting;
Human Resource Accounting in India.

Unit-3 Lease Accounting and Reporting Current Accounting
and Reporting Practices : [AS-17, Tax Implications;
Accounting treatment for Finance Lease, Operating Lease
and Lease Hold lind aand biiidings: Depreciation
Allowance: Rental Incomre of Leasing and Sale Tax and
Leasing: International Accounting and Taxation:
Accounting for FOREX transac ion and derivatives,
Transfer Pricing; Consulation of MNCs Accounting,
International Taxation.

Unit-4 Contemporary Issues in Management Accountancy-Vaiue
Chain Analysis. Activity Based Costing, Targer Costing,
Life Cycle Costing, Cost Audit. Practice of statutoy
Cost Audit, Just in Time Corncept, Management Audit.
Suggested Readings :

The list of the books, cases and odher specific references
including recent articles will be annouced in the class by
the concerned teacher at the time of launching of the
Course.

Note :

1. The External Examiner will set 8 quert'ons in the question
paper selecting atleast 2 questions from cach unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from cach unit. The 5th ques-
tion can be attempted by them from any of the 4 unit.

3
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3, If a case study is included in the Question Paper, it will carry
marks equivalent to 2 questions. If a candidate attempts case
study, he/she will be required to attempt four questions, in

all,

including the case study.
COST ADMINISTRATION

mba 2002/ptmba 3002/imba 5002

External Marks: 75
Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : The prime objective of this course is to develop an

understandiog among the students in respect to the
various elements of cost and techniques in order to
facilitate appropriate managerial decision making

in the urea of Management of Costs of products
and Services.

Course Contents :

Unit |

Upit 2

Unit 3

Unit 4

Introduction : Cost Administration Meaning, Nature
and Significance; Flements of Cost; Financial Vs. Cost
Accounting; Types of Costing; Instatlation of Costing
System.

Materizl and Labour Cost and Contre]l : Nature, Need
and Objectives of Material Control; Purchase Functions
and Muethods of Valuing Materials; Classification and
Control over Labour Cost.

Overhead Costs and Methods of Costing : Classification;
Allocation apportionrient, and absorption of Overheads;
Methods of Costing; Specific Order Costing and Opera-
t.on Costing.

Murginal and Standard Costing : Meaning; Relationship
and use of costs and profits with Yolume, CVP and
Break-Even Analysis with their limitations, Decision in-
volving alternative choices. Standard Costing and
Variance Analysis.

Suggested Readings :

The list of the books, cases and other specific references
including recent articles will be announced in the class by

the concerned teachers at the time of launching of the
Course.
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Note :

I. The External Examiner will set 8 questions in the
question paper selecting atleast 2 questions from each
unit.

2. The candidates will be required to altempt 5 questions
in all selecting atleast one Question from each Unit.
The 5th Question can be attempted by them from any
of the 4 Units.

3. If a case study is included in the Question Paper. it
will carry marks equivalent to 2 Questions. Ifa
candidate attempis case study, he/she will be required
to attempt four Questions, in all. including the case
study.

TAXATION LAW
mba 2003/ptmba 3003/imba 5003 External Marks @ 75

Internal Marks : 25

Duration of Fxam. : 3 Hours

Objectives : To provide an understanding to the participant of
the legal provisions related 10 the Indian Income
Tax Act.

Unit 1 Basic Concept of Income Tax: Residential Status and

Tax Incidence; Income exempted from Tax.
Unit 2 Income on Salaries; Income from House Property
Income from Profits and Gains of Business
vis-a-vis Profession: Capital Gains: Income from other
Sources.

Unit 3 Set off and carry forward of Losses; Clubbing of Incomz;
Deduction from Gross Total Income.
Unit 4 Assessment of Individuals, HUF and Firms.

Suggested Readings :

R.N. Lakhotia, Income Tax Law and Practice, V.K.
Singhania, Dicector Tax Law and Practice, Bhgwani
Parshad, Direct Taxes and H.C. Mehrotra, Direct Tax
Law and Practice. Besides this, the list of books, cases



(9)

and other specific references including recent articles will
be announced in the class by the concerned teacher at the
time of Jaunching of the Course.
Note :
1. The External Examiner will set 8 questions in the
question paper selecting atleast 2 questions from each
unit.

o

The candidates will be required to attempt 5 Ques-
tions in all selecting atleast one question from each
unit. The S5th Questions can be attempted by them
from any of the 4 Units.

3. If a case study is included in the Question Paper, it
will carry marks equivalent to 2 Questions. If a
candidate attempts cace study, he/she will be required
10 attempt four questions, in all, including the case

study.

EXCISE AND CUSTOM DUTIES

mba 2004/ptmbi 3004/imba 5004
External Marks : 75

Internal Marks : 25
Duration of Examination : 3 Hours
Objectives : The purpose of this Course is to develop under-
standing about the Management of Central
Excise and Custom Duties in India.

Course Contents

Unit-1 Central Excise Tarrif : Act Scope and Coverage ; Classi-
fication of Goods and Types of Excise Duty; Computa-
tion and levy Concession and Permissible dedutions.

Unit-2 MODVAT : Meaning, Scope, objectives and Coverage of
MODVAT Scheme; Management of MODVAT; Proce-
dure of Computation; Exemption to Small Scale Units;
Appraisal of MODVAT Scheme.

Unit-3 Customs Act : Scope and Coverage of Customs Act;
Nature and Types of Custom Duty, Procedur2 for Ex-

ports and Imports; Export Incentives, Exemptions Remi-
ssion, Recovery and Refund in Customs.
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Unit-4 Documentation : Central Excise, MODVAT Scheme and
Custom Schemes.

Suggested Reading:

The list of Books, cases and other suggested readings
including recent articles will be unnounced in the class by
the concerned teacher at the time of launching of the
Course.

Note-:

1. The External Examiner will set 8 questicns in the question
paper selecting cileast 2 questions fiom erch unit.

2. The candidates will be required to atiempt 3 Questions. in
all selecting atleast one Question frem eaxch Uait.  The
5th Question can be attemnpted by them Jrom eny of the
4 Units.

3. If a cuse study is included in the Question Paper, it will
carry marks equivalent to 2 Questions. if a cundidate
attempts case study, he/she will be required to attempt
four Questions, in all including the case study.

WORKING CAPITAL MANAGEMENT

External Meorks : 73
mba 2005/ ptmba 3005 imba 5005 Internal Marks : 25
Duration of Examination : 3 Hours

Cbjectives : The objective of this Course 15 to make the parti-
cipants learn about arranging and efficienthy
managing the Working Cuopital {or the org.ni-
zation.

Unit-1 Introduction : Concept and need of Working Capital;
Determining the Financial mix; estimating the Working
Capital requirements; Working Capital Finance .
Recommendations of Tondon Commitiees, Chore
Committee, Dahejia Committee; Lending Norms: Wor-
king Capital Policy.
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Unit-2 Management of Cash and Marketable Security:
Facets of Cash Management; Motives for holding cash
Planning and Models; Managing Cash Flows; Investment
in Marketable Securities.

Unit-3 Managament of Receivables : Objectives of Credit
Management; Aspects of Optimal Credit Policy; Collec-
tion Procedure.

Unit-4 Management of Inventories: Inventory: Meaning,
Motives importance, Objectives, Inventory Control
Techniques : EDQ Model and ABC Analysis : Role of
Financial Managers.

Suggested Recdings

The list of the books, cases and other specific references

including recent articies will be announced in the class by

concerned teacher at the time launching of the course.
Note :

1. The Fxiernal Examiner wiil set 8 questions in the ques-
tion paper selecting atleast 2 questions from each
unit.

2. The candidate will be required to attempt 5 Questions in
all selecting atleast one Question from each unit. The 5th

Question can be attempted by them ifrom any of the 4
Unit.

Lo

. If a case study is included in the Question Paper, it will
carry marks equivaient to 2 Questions. If a candidate
aitemptis case study hefshe will be required to attempt
four Questions, in zll, ircluding the case study.

CAPITAL INVESTMENT AND FINANCING DECISIONS
mba 2006/ ptma 3006/ imba 5006
External Marks: 75

Internal Marks ; 25
Duration of Examination 3 Hours

OBJECTIVES : The objective of this Course is to impart indepth

knowledge of the Finance Area pertaining to
long term Financing Decisions.



Unit 1

Unit 2

Unit 3

Unit 4

Note :

(12)

Long Term Financial Decisions; Capital Investment
Decisions, Nature Scope and Objectives.
Long Term Financing; Financing through Capital

Markets; Financing through Financial Institution.:
New in Long Term Finances.

Apparaisal of Projects: Project Evaluation under Risks
and Uncertainty; Analysis of Non-Financial Aspects.
Capital Structure Decisions; Capital Structure Theories:

Cost of Capital and Capital Structure, Dividend Deci-
sion and Models.

SUGGESTED READINGS : Pandey IM, Financial
Management, PHI. New Dethi.

Khan MY & Jain, Financial Management, Tata
McGraw Hill, New Delhi.

Chandra, Prasanna, Financial Management, Tata Mc-
Graw Hill Besides this, the list of the books, cases and
other specific references including recent articles will

be announced in the class by the concerned teacher at
the time of launching of the course.

The External Examiner wiil sct @ questions in the
question paper selectiorg atlcast 2 questions from
each unit.

The candidates will be required to attempt 5 ques-
tions in all selecting atleast one question from each
unit. The 5th question can be attempted by them
from any of the 4 units.

If a case study is included in the question paper, it
will carry marks equivalent to 2 questions. [fa
candidate attempts cese study. ke/ske will be requi-

red to attempt four questions, in zll, including the
case study.

MANAGEMENT CONTROL SYSTEM

mba 2007/ptmba 3007/imba 5007 External Marks : 75

Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : The Course intends to acquaint the students with

the Theory and Practice of Management Control



Unit |

Unit 2

Unit 3

Unit 4
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on the one hand and to impart knowledge as to
how the Organization should Design and use its
Management Control System.

Introduction : An overview of Management Control—
Nature, Scope and Organizational context of Manage-
ment Control System; Adoptive Control System; Design-
ing Managerial Control, Organizational Climate,
infrastructure Organizing for an Adoptive Control
System: Key Success Variables and Performance Measu-
rement.

Control Process: Programming, Budget Process
Budgetory Control, Flexible Budgeting, Zero Based
RBudgeting; Performance Budgeting: Analysis and Repor-
ting Financ: Performance; Profit Budget and Control
Process.

Control Structure : Responsibility Accounting; Res-
ponsibility Centre; Expense Centre; Profit Centre Trans-
fer Pricing; Measurement of the Divisional Performance;
Invesiment Centre.

Behavioural Aspects of Management Controf :
Motivation and Moral; Goal congruence, Participative
and Responsive Management; Reward System; Manage-
ment Information needs for control; Continuous Process
Improvement Methods.

Suggested Readings :

Note :

The List of the Books, cases and other specific references
including recent articles will be announced in the class by
the concerned teacher at the time of launching of the
Course.

1. Thh External Examiner will set 8 questions in the

question paper selecting atleast 2 question fiom each
unit.

r2

The candidates will be required to attempt 5 ques-
tions in all selecting atleast one question from each
unit. The 5th question can be attempted by them
from any of the 4 units.
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3. If a case study is included in the question paper it
will carry marks equivalent to 2 questions. If a can-
didate attempts case study, he/she will be required to

attempt four questions, in all, including the case study.

SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

mba 2008/ptmba 3008/imba 5008 Extern:l Marks : 75
Internel Marks : 25
Duration of Exapination : 3 Hours

Objectives : The objective of this Course 1s to zequaint the
students in respect to the Investment Decisions,
the risks involved, and 0 neke them aware about
the functioning of Securities Market ¢langside the
Theories and Concepts invoived in Portfolio
Management.

Unit-1 Investment : Meaning, Nawure und Scope, [Decis'on
Process: Environment; !nvestment Risks-Interest Risk.
Market Risk, Inflation Risk, Defanlt Risk ete; Viluation
of Securities.

Unit-2  Primary and Secondary Markets, Stock Markets in Indis;
OTCET; Securities Market Regulutions-Primary Market,
Secondary Market, SEDI-Establishment Objeciives-
Functions and Progress.

Unit-3  FEconomy, Industry and Coempanv Analvsis: Technica!
Analysis Efficient Market Hypothesis.

Unit-4 Portfolio Theory: Portfolio Analysis: Portfolio Selecijon
Capital Market Theory: Portfolio Revision; Petformarce
Evaluation of Managed Portfolios.

Suggested Readings :

Reilly, Frank K., Investment Analysis & Portfolic Manage-
ment, Hinsdale, I1linois : The Dryden Fress.. Fulier Russel J.und
Farvell, James L. Modern Investments and Security Analysis,
New York; McGraw Hill Book Co.

Fisher, Donald E., and Jordan, Ronald }., Security Analysis
and Portfolio Management; PHI, New Delhi, Frederick Amling,
Investments : An Introduction to Analysis and Management, PHI,
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N.J., Alexander, Grodon J and Sharpe,William F., Fundamentals
of Investments PH Inc. NJ. Reading Material published by
IGNOU on (M3-44) ‘Securities Analysis and Portfolio Manage-
raent’. Besides this the list of books, cases and other specific
references including recent articles will announced in the class by
the concerned teacher at the time of launching of the Course.

Note :

:1 The Externsl Examiner will set 8 questions in the
Question paper selecting atleast 2 questions from each
unit.

The cindidates will be required to attempt 5§ questions in
all, selecting atleast one question from each unit. The
5th Question can be attempted by them from any of the

[\

4 units.

3. If 2 case study is included in the Question Paper, it will
carry marks equivalent to 2 Questions. If a candidate
attempt casc study, he;she will be required to attempt
four questions, in all, including the case study.

INTERNATIONAL FINANCIAL MANAGEMENT
mba2 009/ptmbu 3009/imba 009 External Marks : 75
Internal Murks : 25

Duration of Examination : 3 Hours

Cbjectives : This Courseis to aid the students in having an
overall v ew of the International Financial System.

Course Contents

Unit | International Financial Environment: International
Fconomic Issues and Dimensions; Finance Function in a
Multi National Firm; International Financial Flows The
Balance of Pavmeznt Framework; Internz:tional Financial
System and Institutions.

Unit 2 Forex Risk Management: Forex Markets and Instru-
ments; Exachange Rate : Determination and Forecasting;

Managing Accounting Exposure; Managing Transaction
Exposures.



Unit-3

Unit-4
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International Working Capital Management : Financing
Foreign Trade; International Cash Management; Inter-
national Receivable and Inventory Management.

International Financial Regulation znd Strategies :
Forex Regulation and Control; International Financing
Decision and International Investment Strategy.

Suggested Readings :

Note :

The list of the Books, Cases and other specific references
including recent articles will be announced in the class

by the concerned teacher at the time of launching of the
Course.

1. The External Examiner will set 8 questions in the
the Question Paper seleeting atleast 2 questions fiom
each unit.

2. The candidates w1l be required to attempt 5 guics-
tions in all selecting atleast one question {Tom each
unit. The 5th question cun be cttempted by them
from any of the four units.

3. Ifacase study isincluded in the question pasper. it
will carry marks equivalent to 2 questions. If a cun-
didate attempts case study. he/she will be required to
attempt four questions, in all, including the case
study.

MANAGEMENT OF FINANCIAL INSTITUTIONS
mba 201"/ptmba 3010/imba 5010 External Marks : 75

Internal Marks : 25
Duration of Exam. : 3 Hours

Objectives : To acquaint the students about the varied financial

Unit-1

Institutions functioning in India alongside their

origin, growth, functions, operational policies and

their impact on the Indian Financial System.
Financial System : Meaning, Nature and its Role in
Economic Growth; Origin and Development of Finan-
cial Institutions in India; Role of Financial Institutions
in the Process of Capital Formation of the country.
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Unit-2  Establishment, Organizational Structure, Functions and
Progress of Indian Financial Institutions-Industrial
Development Bank of india, Industrial Finance Corpora-
tion of Indix, Industrial Credit and Inv:stment Corpora-
tion of India. Industrial Investment Bank of India,
Infrastructure Development Finance Company Ltd.
State Financial Corporation, Unit Trust of India and
NABARD. Export Import Bank of India and Export
Credit and Guarcntee Corporation of India. Small
Industries Devclopment Bank of India.

Unit-3 Commercial Banks-Evolution, Structure, Growth and
Progress of Indian Commercial Banks; Public and Pri-
vate Sector Banks; Promotional Role of Commercial
Banks; Finencial Assistence to the Priority Sectors and
to the Seaker Sections of the Society; Profitability Mana-
cement.

Linit-4  Reserve Bank of India and establishment, Objectives,
Functions and its Monitoring and Cradit Policy; Super-
vision and Control of Comniercial Banks; Rating Servi-
ce-: Concept of Credit Rating. Credit Rating Agencies
and their Methodology Interest Rute-Expectation and
scgmentation Hypothesis of Term Structure of Interest
Rates: Mutual Funds-Evolution, Orguniz:tional Struc-
ture Performurce and their Regulation.

Suggested Readings :

Khan, MY, (ndian [Fiancial System, Tata Mcgrow

Bhole, L.N. Financial Institutions and Marketing, Tata

Mcgrow Hill and Srivastva R N. Management of Indian

Financial institutions, Annual Reports of IDBI, I1FCI,

ICIClI SFCs, LIC UTI AND GIC, RBI Report on

Currency and Finance. Besides the above the list of the

books, cases and other specific references including recent
articles will be announced in the class by the concerned

tecacker ot the time of lzurching of the Course.

Note :

1. The External Examiner will set 8 questions in the
Question Paper selecting atleast 2 questions from each
unit.
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2. The candidates will be required to attempt 5 Questions in all
selecting atleast one Question from each Unit. The 5th Ques-
tion can bz attempted by them from and of the 4 Units.

3. If a case study is included in the Question Paper. it will carry
marks equivalent to 2Questions. If a candidate attempts ‘case
study,” he/she will be required to attempt four Questions in
all, including the case study.

MANAGEMENT OF PROIJECTS

mba 2011/ptmba 3011/imba 5011 External Marks :
Internal Marks @ 25
Duration of Examination : 3 Hours

2~
WA

t

Objectives : The purpose of this piper i~ to develop understan-
ding among the studens zbout the project formuia-
tion appraisal and its {inancing.

Unit-1 Project Formulation, Appraisal and Evaluation; Social
Cost Benefit Analysis; Appraisal Procedures of Finan-
cial Institutions.

Unit-2  Project Capital Cost Estimzuon: Sourcing of Finance
and their appropriate Mix: Isiue Manugement; Loan
Syndication; Consoritum Financing: Vanture Capital;
Credit Rating etc.

Unit-3  Assessment of Short Term Funds Requirement; Projects
and Analysis; Short Term Financial Policies; Service
Packages; Instrumental Institutional Mechanisms: Short
Term Financing : Trends and Practices

Unit-4 Project Control : Project Management Techniques; Pro-
ject Implementation Life Cycle; Project Implementation.
Probiem of Time and Cost Over-Run; Project imple-
mentation Practices in India.

Suggested Readings :

The list of the Books; Cases and other specific references
including recent articles will be announced in the cluss by the
concerned teacher at the time of launching of the Course.
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1. The External Examiner will set 8 questions in the Question
Paper selecting atleast 2 questions from each unit.

2. The candidites will be rzquired to attempt 5 questions in all
selecting atleast one question from each Unit. The 5th ques-
tion can be attempted by them from any of the 4 Units.

3. 1Ifacaestudyis included in the question paper, it will carry
marks equivalent to 2 quesiions. If a candidate attempts case
study, he’/she will be required to attempt four questions, in
all, including the case study.

CORPORATE TAX MANAGEMENT

mba 2012/prmba 3012/ 5012 External Marks : 75

internai Marks : 25
Duration of Exam. 3Hours

Objectives : The objective of the Course is to acquaint the

Unit |

Unit-2

Unit-3

Unit-4

participant with the jmplications of tzx structure
and corporate proiit planning in Operational as
well as in strategic terms.

Bagsic Concepts of Income Tax; Assessment of Compa-
nies and Computation of their Tax Liability.

Meaning and Scope of Tax Planning; Dfferentiation
Between Tax Planning, Tax Evasion and Tax Avoidance;
Obj-ctives cnd tmporiznce of Tax Planning Areas and
Essentizls of Tax Planning.

Setting up of New PBusinesses-Tax Planning; Various
Jeductions available to New Industrlal Undertakings;
Tax Planning in cases of Amalgamation Mergers and
Takeovers.

Specific Managerial Decision-Make or Buy Own or
Lease: Closure or Continuance; Choice of a System of
Accounting; Employee Compensation Package.

Suggested Readings : The list of the books, cases and
other specific references including recent articles will be



Note :
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announced in the class by the concerned teacher at the
time of lauching of the course.

1. The External Examiner will set 8 questions in the
the Question Paper seleeting atleast 2 questions from
each unit.

[g]

. The candidates will be required to attempt 5 Questions
in ail selecting atleast one Question from each Unit,
The 5th Question cun be cttempted by them from any
of the 4 Units

3. If a case  study included in the Question Paper,

it will carrv merks equivalent to 2 Questions, If a

candidate cttempts case study, he/'she will be required

to attempt tour Questions. in all, including the case
study.

MERCHANT BANKING AND FINANCIAL SERVICES
mba 2013/ptmba 2017 /imba £013 Externu} Marks : 75

Internal Marks : 25
Duration of Exam. 3 Hours

Objectives : To develop an understunding about the {uitions

Unit-1

Unit-2

Unit-3

Unit-4

and role plaved by Merchant Banking and {inan-

cial services institutions.
introduction : Origin, Meaning, Need, Functions and
Growth of Merchant Banking lnstitutions in India;
Oualities of @ Goed Merchuant Banker; Steps involved in
the esteblishment of Merchant Banking Outfit; Regula-
tory Frame Waork of Sceurities Exchange Board of
India 'SEBI) relating t¢ Mcichant Bankers.
Activities : Merchant Banking Activities with special
emphasis on Issue Home Activities, Project Counselling
and Appraisal, Corporate Counselling, Loan Syndication
cte.
Hire Purchase and Leasing: Non-Banking-Finance
Companies (NBFCs) Meaning, Types and Services
rendered by NBFCs.
Factoring: Bill Discounting and Venture Capital.
Suggested Readings : The list of the Books, cases and
other specific references including recent articles will be
announced in the class by the concerned teacher at the
time of launching of the Course.
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Note :

t. The External Examiner will set 8 questions in the Question
paper selecting atleast 2 questionsfrom each unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one Question from each unit. The 5th Ques-
tion can be attempted by them from any of the 4 Units.

y)

3 I a case study is included in the Question Paper, it will carry
marks enivalent to 2 Questions. If a candidate attempts case
study. he she will be required to attemipt four Questions, in
all. including the case study.

STOCK MARKET OPERATIONS IN INDIA
mba 2014/ptmba 3014/imba 5014 External Marks : 75
Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : To acquaint the students about the manner in

which the Stock Exchanges in India are operating.

Cou-se Contenis :

Un't-1 1Introduct on. Origin, Historv, Scope and functions of
the Stock Market in India: Regulatory framework of
the Stock Exchi~ges in India with special reference to
the Securities and Exchange Board of india, the Govt.
and the Stock Exchange Authorities Rules and Regula-
tions regarding Stock Brokers and Sub-Brokers, Insider
trading etc. : SEBI-Constitution, its rules and regula-

tions.

Unit-2  Corporate Secrities and instruments @ Types of Cor-
porate Securitics and Ianstruments including the funct-
ioning of Promary Market and Procedure for the issue
of Capital in brief, the role of Capital Market, Finan-
cial Institutions vis-a-vis Stock Exchanges.



Uhit-3

Unit-4

Note

{‘\W’

Other Institutions and [ntermediaries © Stock Holding
Carporotion of India Ltd: OTC Exchange of India Ltd.:
Mutual Funds, Portfolio Management  Services: Mer-
chant Bankers and registration of Intcrmediaries. Ven-
ture and Credit Ruting Agencies.

Mechanics of Murket Operations © Meachinics of Opera
tion of Secondary Market and ity precedure relating o
the non-Specific and Specific Shares’ new  conceepts and

svstems of recent origin in the Seeurities Maiket such as
Computerisation. Circuit Brewker. safety Neto Scttle-
ment Method., Stock favestmen: Scheme:  Nationst
Stock Exchange and Nation:il stock M ket System.

Suggested Readings : The [ist of the Bocks, Cases
and other specific references including recent articles
wiil be announced in the class by the concerncd  teacher
at the time of launching of the Course.

1. The External Examincr will set & questions in the
Question paper selecting ctleast 2 questions jtom
cach unit.

2. The candidates will be reqaire ] 1o atempe 5 Quaes-
tions 1n all sclecting atleast or.e Quest.on irom cach
Unit. The Sth Question can be attempted by them
from any of the 4 Units.

‘a2

I[f a case study is inctuded in the Question Paper. it
will carry  marks equivaient to 2 Questions, 1 a
candidate attempis case study, hesshe will be re-
quired to attempt four Questions. inall. includipg
the case study.

INTERNATIONAL ACCOUNTING

mba 2015/pt mba 30{5/imba 5015 Externa! Marks : 75

Internal Marks @ 25

Duraticn of Examination : 3 Heurs

Objectives : This Courte intends to zcquaint the studert with

the Accounting Needs of Tnicrnational Financial
Markets and to finalize the Accounting Measure-
ment and Reporting Issues.



(23)

Course Contents :

Unit-1  Unique Global Businzss Transaction: International
Dimensions of Accounting : Conceptual Development
and Comparative Development Patterns: Currency Tra-
nsactions.

Unit-2 Managing Interpnational Information Systems; Intcrna-
tional Perspectives on Inflation Accounting; Finacial
Reporting and Disclosure

Unit-3  Analvsing  Foreign Financial Statements; Financial
Management of Multi-National Entities.

Unit-4  Trensfer Pricing and International Accounting @ Interna
tional Standards and Multi National Corporations.

Suggested Readings : The Iist of the Books, Cases
and other specific references including recent articles will
be cnnounced in the class by the concerned teacher at
the time of launching of the Course.

Note : |. The Ex:ternal Examiner will set 8 questions in the
Question payer sclectirg  atleast 2 questions  from
each unit.

2. The candidites will be required to attempt 5 Quest-
jons in all selecting atleast one Question from each
Unit. The Sth Question can be attempted by them
from any of the 4 Units.

()

1fa case study 's included in the Question Paper, it
will carrv marks equivalent to 2 Questions. If a
candidate atiempts case study, he/she will be re-
quired to attempt four Questions, in all. including
the case study.

CONSUMER BEHAVIOUR

mba 2201/ptmba 3201 imba 3201 External Marks : 75
Internal Marks: 25
Duration of Exam. : 3 Hrs.

Qbjectives : This Course aims at developing among the students
an understanding about the consumer decision
making process and its applications in making
function of Firms.
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Course Contents :

Unit-1 Issues Concepts : Nature, Scope and Application of
Consumer Behaviour Studies; Psychographics and Life—
Styles Marketing, Consumer Needs and Motives.

Unit-2 Individual and Group Influences : Perceptions, Con-
sumer Motivation and Involvement, Attitudes & Attitude
Change, Learning and Memory, Personzahty and Scif
Concept. Preference Group Influence & Group Dynamics
Family Buving Influences. Family Life Cycle, Cultural and
Sub-Cultural infiluences

Unit-3 Buying Process : Problem Recognition and Information
Search Behaviour; Information Processirg, Al'ernative
Evaluation: Purchase Process & Post Purchase

Unit-4 Models : Models of Consumer Decision Making Process;
Models of Consumer Behavioui: Howard Shet Models:
Recent Developments in Modeling Buyer Behaviour.

Suggested Readings : The list of books, cuses and other speci-
fic references including recent art:c'es will be rnnounced
in the class by the concerned teacher ot the time of 1 un-
ching of the Course.

Note :

1. The External Exznuner will set 8 questions in the ques-tion
paper selecting atleast 2 questiont from  each unit

2. The candidate will be required to attempt 5 Questions ;n all
selecting atleast one Question from each unit. The 35th
Question can be attempted by them from any of the 4Unit.

3. If a case study isin cluded in the Question Paper. it will carry
marks equivalent to 2 Questions. If a candidate attenmpts
case study. he/she will be required to  attempt four
Questions, in all, including the case study.

SALES AND DISTRIBUTION MANAGEMENT
mba 2202/ptmba 3202/imba 5202 External Marks : 75
Internal Marks : 25
Duration of Exam. 3: Hours

Objectives : The Objective of this Course is to develop an un-
derstanding among the students about the selling
function, distribution system and logistics.
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Course Contents

Unit-1 Sales Mlanagement : Personal Selling Function Sales
and Distribution Strategv. Personal Selling. Sales Organi-
zation, Selection, Reciuitment and Compensating the
Sales Force, Monitoring and Performance Appraisal of
Sales Force.

Unit-2 Planning Sales Effort : Sules displays and Cultures,
Forecasting, Quotas and Territory Allocition, Sales Bud-
geting and Control.

Unit-3 Distribution System and Logistics : Indian Distri-
bution Svstem. Distribution Logistics, Distribution Cost
and Control.

Unit-4 Distribution Planning and Control : Role and Func-
tions of Intermediaries Sclecion and Motivation of Inter-
mediaries Distribution Analvsis. Control & Management.

Suggested Readings : The list of books, cases and other
specific references including recent articles will be announ-
ced in the class by the concerned teacher at the time of
launching of the Course.

Note :

1. The External Examiner will set 8 questions in the
question paper selecting atleast 2 questions from each
unit.

2. The candidates will be required to attempt 5 questions
in all selecting atleast one Question from each Unit.
The 5th Question can be attempted by them from any
of the 4 Units.

3. If a case study is included in the Question Paper, it
will carry marks equivalent to 2 Questions. Ifa
candidate attempts cuse study, he/she will be required
to attempt four Questions, in all, including the case
study.
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ADVERTISING MANAGEMENT

mba 2203/pt mba 3203/imba 5203 External Marks : 75
Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : This Course is to familiarize the students with the
concepts, techniques and give experience in the
application of concepts for developing an eflective
advertising programme.

Course Contants

Unit-1  Role and Objective of Marketing Con municeticn in the
Marketing Programme; Stimulation of Primary and
Selective Demand Role of Advertising in the Marketing
Mix; Process of Marketing Communication.

Unit-2 Determination of Target Audience; Cultural Demogra-
phic, Social Class. Consumer Attitudes: Dafinition of
Advertising Goals; Building of Advertising Programmes
Message, Theme, Headline, Layout., Copy Logo, Appeals.

Unit-3 Promotional Scene in  India-The Media, Media
Users; Media Planning; Managing and Evuluating Pro-
motion Strategy:. Managing Sales Promot.on-Adver-
tising Expenditure. Advertising Effectiveness, Rationale
Testirg, Opinion and Atti ude Test. Recognition, Recall
and Controlled Experience in the Field.

Unit-4  Advertising Planning and Execution; Managing Client
Agency Relations, Message Designing and Development,
Mcdia Selection, Planning and Scheduling; Appraisal of
Commission Systems; Legal Ethical and Social Aspecis
of Advertising.

Suggested Readings :
The list of books, cases and other specific references in-
cluding recent articles and other materials will be anno-
unced in the class by the concerned teacher at the time of
launching of the Course.

Note :

I. The External Examiner will set 8 questions in the question

paper selecting atleast 2 questions from each unit.
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2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each Unit. The Sth ques-
tion can be attempted by them from any of the 4 Units.

3. If a case studyis included in the question paper, it will

carry marks equivalent to 2 questions. If a candidate attempts

case study, he'she will be required to attempt four questions,
in all, including the case study.

INTERNATIONAL MARKETING
mba 2204'pt mba 3204,/ imba 5204 External Marks : 75
Internal Marks : 25
Duration of Exam. : 3 Hours

Objectives : The prime objective of this cour:e 1s to acquaint
the participants with environmental, Procedural,
Institutional and decisional Aspects of Inter-
national Marketing.

Course Contents

Unit-]  Introduction : Nature and Scope of International
Marketing: Size of International Markets; Conceptual
and Institutional Frame Work; Environmental of Inter-
national Business-Cultural, Social, Legal, Economic and
Political Global Marketing.

Unit-2 Policy and Procedural Aspects, Import-Export Policy;
Import-Export Documentation: Import and Export
Policy of India.

Upit-3  International Marketing Mix : Product Policy and Pla-

nning; Advertising and Promotional Management; Inter-
national Pricing Policy; Distribution and Sales Policy.

Unit-4 International Market Planning: International Market
Selection and Segmentation: International Market Re-
search: Internatiopal Market Planning; Co-ordination
and Control: Marketing of Joint Ventures and turn Key
Projects: Export-Import Finance and Guarantee Arrange-
ments.

Suggested Readings:

The list of books, cases and other suggested readings
including recent articles will be announced in the class
by the concerned teacher at the time of launching of the
Course.
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Note :
1. The External Examiner will set § questions in the Question
paper selecting atleast 2 questions from euch unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each Unit. The 5th ques-
tion can be attempted by them from any of the 4 Units.

3. Ifa case study is included in the question paper, it will carry
marks equivalent to 2 questions. If a candidate attempts case
study, he/she will be required to attempt four questions, in
all, including the case study.

MARKETING OF SERVICES

mba 2205 ptosba 320575202 External Marks : 75
Internal Marks : 25

Duration of Examination : 3 Hours

Objectives : The puipose of this course is to develop insight in
to the emerging trends in the Services Sector in
developing Economies and tackle issues involved in
management oi their services.

Course Contents

Unit-1 Marketing of Services : Conceptual Framwork, Basic
issues involved in Marketing of Services Designing Stra-
tegv for Markeung; Marketing of Financial Services :
The Indian Scene: Branding and Advertising of Financial
Services: Consumer Banking : Experiences of Indian and
Foreign Banks. Credit Cards.

Unit-2 Hospitality and Health Services: Marketing of
Hospitality and Tourism services; Management and
Markting of Tourism in India: Health Services, the
Indian; Health Services, the Indian Scene; Marketing of
Family Planning.

Unit-3 Educational Services : Marketing of FEducational
Services; Marketing of Professional Education; Marketing
of Professional Support Services : Implications for Adver-
tising Agencics.
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Unit-4 Public Utilities : Marketing of Logistics; Marketing
Approach in India: Is the Customer Always Right ? Cases
of Marketing of Services of Tndian and Foreign Banks,
Travel and Tourism Agencies and Hospitals and Telecom

Organizations.

Suggested Rz2adings- The list of the books, cases and other
specific references including recent articles will be announ-
ced in the class by the concerned teacher at the time of
launching of the course.

Note : |. The External Examiner will set 8 questions in the
question paper selecting alleast 2 questions from each
unit.

2. The candidates will be required to attempt 5 Questions
in all selecting atleast one Question from each unit.
The 5th Question can be attempted by them from any
of the 4 units.

3. Ifa case study is included in the Question Paper, it
will carry morks equivalent to 2 Questions. If a candi-
dete attemprs cose study. he, she will be required to
attempt four Questions, in all, including the case study.

MARKETING RESEARCH
mba 2206/ptmba 3206,imba 5206 External Marks : 75
Internal Marks : 25
Duration of Exam : 3 Hours

Objectives--This Course is to provide an insight into the scope
and extent of application of marketing research as
an information-providing activity for the purpose
of management decision making aside equipping
the students with the basic understanding of the
research methodology and the learning of analytical
t00]s.

Course Contents

Unit-1 Meaning, Importance and process of Marketing Research

Organization of Murketing Research in India: Research
Design: Data Collection: Sampling; Questionaire Design
and Development. Attitude Measurement and Scaling.
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Unit-2 Meaning, Scope and Methodologies ol Qualitative Re-
search: Data Processing Coding. Tubulation, Data Pre-
sentation: Description and inference from Simple Datas
Analysis of Assoctation.

Unit-3 Multipal Regression Analysis; Desceriminent  Analysis:
Conjoint Analysis.

Unit-4 Factor Analysis; Clustor Analysis; Multi Dimensional
Scaling: Case Studies on the Application of Marketing
Research in india.

Suggested Readings--The list of books. cases and other speci-

fic references including recent articles will be announced
1n the class by the concerned teacher at the time of laun-
ching of the course.

Note : 1 The External FExaminer will set 8 questions in the
Question paper sclecting atleast 2 questions from each
unit.

2. The candidates will be required to atempt S Quastions
in all selecting atleast one Question from each uait.
The 5th Question can be attempted by them from any of
the 4 Units.

3. If a case study 1s included in the Question Paper, it will
carry marks equivilent to 2 Questions. 1 a candidate
attempts case study. he/she will be required 10 attempt
four Questions, in ull, including the case study.

COMPETITIVE MARKETING

mba 2207/pt mba 3207/imba 5207 External Marks : 75
Internal Marks : 25
Duration of Examination : 3 Hours
Objectives : The purposc of this Course is to develop Skill for
analysing marketing competition and design app-
ropriate competitive marketing strategies for higher

and larger market share.

Course Contents

Unit-1 Anaiysing Market Situation, Analysis of Competitor’s
Strategies and estimating their Re-action Puattern, Com-
petitive Positions, Murket Leader Strategies, Expanding
the Tot:1 Market & Protecting Muaorket Share, Fxpending
Market Share.

Unit-2 Market Challenger Strutegies @ Designing an  Attack
Strategy, Market Inflation Foliower Strategics. Market
Nicher Strategics.
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Unit-3 Competitive Market Strotegy for Emerging Industries,
Declining Industries and Fragmented Industries, Balancing
Customer Competitor Orientations. Industry Segmentation
and Competitive Advantage.

Unit-4 Product Diiferentiation and Brand Positioning, Competi-
tive Pricing, Competitive Advertising, Role of Sales
Promotion in Competitive Marketing.

Suggested Readings : The list of books, cases and other speci-
fic references including recent articles will be announced
in the class by the concerned teacher at the time of launc-
hing of the Course.

Note :

}. The External Examiner will set § questions in the Question
paper selecting atieast 2 questions from each unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each unit, The 5th
questions can be attempted by themt from any of the four
Units.

IT o case study is included in the question paper, it will carry
marks equivalent 1o 2 questions. It a candidate attempts case
study. he/she wiil be required to attempt four questions in
all, including the case study.

SALES FORCE MANAGEMENT

mba 2208/ptmba 3208 'imba 5208 External Marks : 75
Internal Mniks : 25
Duration of Examination : 3 Hours
Objectives : The objective of this Courseis to acquaint the
siudents with the concepts which are helpful in
developing a sound sales policy and in organizing

and managing the sales force.

Course Contents

Unit-1 Introduction to Sales Management, Personnel Selling and
Salesmanship: Basic Marketing Planning for the Sales
Manager, the Salcs Role in the Marketing Mix, Deter-
mining Sales related Marketing Policies,
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Unit-2 Nature and Scope of Personnel Selling, Sctting Personnel
Selling  Objectives, Reeruiting  and  Selecting  Sales
Personnel. Developing und Conducting Sules Training
Programmes.

Unit-3 Desiging and Administering Compensation Plan, Super-
vision of Salesman, Motivating Sales Personnels, Sales
Meetings and Sales Contests.

Unit-4 Designing Territories and allocating Sales Efforts, Objec-
tives and quotas for Sales Personnel, Developing and
Managing Sales Evoluation Programmes and Sales Cost
and Cost Analysis.

Suggested Readings : The list of books, cases and other speci-
fic references «noiuding receat arucies will be announced
in the class by the concerned teacher at the time of laun-
ching of the Course.

Note :

|. The External Examiner will set 8 questions in the Question
paper selecting atleast 2 questions from each unit.

The candidates will be required to attempt 5 questions in all,
selecting atleast onc question from cach unit. The 5th ques-
tion can be attempted by them from any of the 4 units.

3. If a case study is included in the gquestion papes, it will carry
marks equivalent to 2 questions. 1f a candidate attempt case
study, he/she will be required to attempt four questions in
all, including the case study.

SALES PROMOTION MANAGEMENT

mba 2209/ptmba 3209/imba 5209 External Marks : 75
Internal Murks : 25
Duration of Examination : 3 Hours

Objectives : This course inicnds 1o develop among siudents an
understanding about concepts. methods and strate-
gies of sales promotion.



Course Contents :

Unilt ]

Unit 2

Unin 3

L lli\ 4

Sales Promotion and Marketing Mix; Nature and Types
of Sales Promotion: Consumer Behaviour and Sales
Promotion: Deal Prone Consumers.

Feepomic Theories of Promotion: Sales Promotion’s
Impact on Sales: Eveluation of Sales Promotion Experi-

ments.

Choice and Purchuse Timing Models; Manufacture Pro-
miotion Plunnimg Process; Retailer Promotion Planning

Process.

Strutegic Issues eond Pronotion Strategies Substantive
indings and Issues on Coupons: Trade Dealings and
Reweil Promouons.

Suggested Readings @ The list of books, cases and other speci-

Note

lic references including recent articles
wll be anrourced in the class by the
concerned teacher at the time of launch-
ing of the Course.

{. The External Examiner will set 8 questions in the
QOuestion Paper selecting atleast 2 questions  from
cach unit.

2. The candidates wall be required to attempt 5 ques-

tions in all selecting atleast one question from each

unit. The 5th question can be atiempted by them
from any of the 4 Units.

o

If o case study is included 1n the question paper, it
will carry marks equivalent to 2 questions. If a can-
didate attempts case study, he'she will be required
Lo cierpt fous quessons. i all, ncivding the case

Sty



mba 2210/ptmba 3210/ 1imba 5210 External Mavks @ 75
9
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INDUSTRIAL MARKETING

Internal Marks :

Duration of Examination : 3 Hours

Objectives : The purpose of this Course is to develop an under-

standing amorg the students of the Complex
Dimensions related with the Industrial Marketing
and to equip the students with the latest develop-
ments in the fieid of Management Science in Deal-
ing with preblems being {aced currently in industrial
marketing.

Course Contents

Unit 1

Unit 2

Unit 3

Unit 4

Nature of Industrial Marketing : Industrial Vs. Consu-
mer Marketing Management: Industrial Marketings
Myths; Industrial Marketing Concepts: Mancgement
Sciences in Industrial Marketing: Understanding Industrial
Market.

Nature of Industrizi Buying: Dynamics of Industrial
Buyer Behaviour: Indostrial Murketing Strategy: Assess-
ing Mauarketing Opportunities; Industrial  Marketing
Segmentation: Targeting Market and Positioning.

Product Strategy in Industrial Marketing: Formulating
Channel Sirategyv: Role of Industrial Distributer in
Industrial Marketing Stratezy.

Formulating Marketing Communication Planning; Per-
sonal Selling; Managing Advertising; Stles Promotion
and Publicity Strategy and Pricing Strotegy; Pricing
Decision Analysis: International Industrial Murketing.

Suggested Readings : The list of books, cases and other speci-

fic references including recent articies
wiil be announced in the class by the
concerned teacher at the time ot launch-
ing of the course.



Note :

i. The External Examiner will set 8 questions 1in the Question
paper selecting at Jeast 2 quesiions form each unit.

2. The candidates will be required to attempt S questions in all
selecting wileast one question from each unit. The 5th question
can be attempted by them from any of the 4 units.

3. Ifa case study is included in the question paper, it will carry
marks equivalent to 2 qucstions. If a candidate attempts case
study, he she will be required to attempt four questions, in
all, including the case study.

MARKETING FOR NON-PROFIT ORGANIZATIONS

mba 2211, pt mba 3211/imba 5211 External Marks : 75

Internal Marks : 23

Dusation of Exam. : 3 hrs

Objectives : The purrose of this Course is to acquaint students

with the application of Marketing Principles,
Tools and Techniques in the Non-Profit Organiz-
ctons specitictdly in the context of developing
countries like India.

Course Contents

Unit 1

Unit 2

Unit

(oS

Unit 4

Scope and Applications of Marketing in the context of
Non-Profit Organizations: Non-Profit Institutions in
Indian Murket Context-Police. Public Service, Hospitals
etc: Setting Marketing Objectives.

Analysing Socio-Cultural Environment Affecting Non-
Profit Organizations: Anulysing Beneficiary Behaviour;
Market Segmentation and Customer Targeting.

Planning of Marketing Strategy in a Non-Profit Organi-
zution: Ceoncept of Product Service Life Cycle; Market
Segmentation and Related Issues; Elements of Market-
ing Mix: Product and Service Decisions.

Pricing Decisions; Distrnibution and Delivery Strategy;
Promotonal und Public Relations Strategy: Role of
Institutional image: Monitoring and Review of Market-
ing Programme.



Suggested Readings : The Iist of bools, cases and other

Note:

1

({8

specific reference 1nciuding recent articles will be annou-
nced in the class by the concerned teacher at the time of
launching of the Course.

. The External Fxaminer will sct 8 questionsin the
question paper selecting ut least o questions from euch
unit.

The candidates will be required to attempt 3 questions
in all selecting atleast onc question from each unit.
The 5th question can be attempied by them from any
of the 4 unit.

. If a case study is included in :he question Paper, it
will carry marks cquivalent to 2 questions. 1f a candi-
date attempts case study. he/she will be required to
attempt four guestions, in all, including the case
study.

MANAGEMENT OF PUBLIC DISTRIBUTION SYSTEM

mba 2212/ptmba 3212/imba 5212 External Marks -

73
Iaternal Marks : 25
Duraten of Examination @ 3 hrs

Objectives : This course intends 1o develop on understanding

among the students about the Juncuioning and
management of public distribution System in the
context of developing Economy tike Indiu.

Course Contents

Unit |

Unit 2

Meaning and Importarnce of Distribution in the Market-
ing of Goods and Services: Distribution  Chanuels:
Public Distribution Systems and its refevince 1 Deve-
loping Economy: Objectives of Public Distribution
commodities.

Structural Aspects ol Indian Market: Types ol Distri-
bution System: Admintstraton of Pubiic Distribution
System:  Logisties Plunning i N tioned Dictribuaiion
System.
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Unit-3 Cost Control and FEconomics of Mass Distributio:
Maintenance of Quality Standards; Legal and Regulatory
Frame Work; Administer Prices and Public Distributiun
System; Role of Materials Handling and Storage Tec .-
nology in Mass Distribution.

Unit-4 Conflict Management in Large Scale and Distribution
System; Case Studies on Mass Distribution of Essenti !
Commodities, Seeds, Family Planning, Cement, Stecl,
Agricultural Inputs, etc.

Suggested Readings

The list of books, cases and other specific references incla-
ding recent articles will be announced in the class by th:
concerned teacher at the time of launching of the Course.

Note:

1. The External Examiner will set § questions in the question
paper selecting ai leust 2 questions from each unit.

2. The candidates will be required to attempt 5 questions in all
selecting eticast one uestion {rom each unit. The S5th ques-
tion can be attempled by them from wny of the 4 unit.

3. I a case study is included ia the question paper, it will carry
marks equivalent to 2 quesiions. If a candidate attempts case
study, he/she wiil be required to attempt four questions, 1n
all including the case study.

SOCIAL PROCESSES AND BEHAVIOURAL ISSUES

mba 2301/pt mba 2301/imba 5301 External Marks : 75
Internal Marks : 25
Duration of Bxamination : 3 Hours

Objectives : The Objective of this Course is to acquaint th:
students with Social Organizational Cultures, Intra-
and Inter-Personal Processes, Group and Industry
Group Processes and Organizational Processes in
order to facilitate Decision Making pertaining to
H uman Resource Manzgement Function.
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Unit-1 Social and Organisational Cultures : India Environ-
ment-Perspective on Cultural Process and Social Struc-
tures; Society in Transition; Organizational and Manage-
rial Values and Work Ethic.

Unit 2 Intra- and Inter-Personal Processes: Understan-
ding Human Behaviour; Rendering; Participation; Stress
and Coping; Helping; Communication and Feed Back;
Inter-Personal Styles.

Unit 3 Group and Industry Group Processes : Groeup Forma-
tion and Group Process; Organizational Communication
Team Development and Team Functioning; Conflict
Collaboration

Unit 4 Organizational Processes: An overview of Major
Concept and Emerging Trends; Integration and Control;
Organizational Climate: Organizational Effectiveness.

Suggested Readings :

The list of the books, cases and oiher specific references
including recent articles will be announced in the class by
the concerned teacher at the time of launching of the
Course.

Note :

1. The External Examiner will set 8 questions in the question

paper selecting atleast 2 questions from each unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from any of the 4 unit.

3. If a case study is included in the Question Paper, it will carry
marks equivalent to 2 questions. If a candidate attempts case
study, he/she will be required to attempt four questions, in
all, including the case study.

HUMAN RESOURCE DEVELOPMENT : STRATEGIES,
DESIGN & EXPERIENCE
mba 2302/pt mba 3302/imba 5302 External Marks . 75
Internal Marks : 25
Duration of Examination : 3 Hours

Objectives : The objectives of this Course is to facilitate an
understanding of the Concepts, Methods and Stra-
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tegies for Human Resource Develoment, aside making
them learn how to Institutionalise Human Resource
Development in the Organizations.

Course Contents

Unit-1

Unit-2

Unit 3

Unit-4

Human Resource Development — An Overview of Human
Resource Development (HRD); Strategies for HRD
Experience in HRD.

HRD and the Supervisor; Line Managers and HRD;
Task Analysis; Motivational Aspects of HRD; Develop-
mental Supervision: Counselling and Monitoring.
Comparative HRD Experiences : HRD Overview in
Governmernt and Public System; HRD for Health and
Family Welfare: HRD in other Sectors; Defence, Police,
Non-Governmental Organizations (NGOs), HRD in
Service Industry; HRD Practices in Business Organiza-
tons.

Vital Issues in HRD —HRD Culture and Climate; HRD
for Workers, HRD,;OD Approach to Industrial Rela-
tions (IR) Re-organizing for HRD, Emerging Trends &
Perspectives.

Suggested Readings :

Note-:

The list of the books, cases and other specific references
including recent articles will be announced in the class by
the concerned teachers at the time of launching of the
Course.

. The External Examiner will set 8§ questions in the question

paper selecting atleast 2 questions from each unit.

The candidates will be required to attempt 5 questions in
all selecting atleast one question from each Unit. The

5th question can be attempted by them from any of the
4 Units.

3.

If a case study is included in the question paper, it will
carry marks equivalent to 2 questions. If a candidate

ttempts case study, he/she will be required to attewrpt

o
<

four questions. in all including the case study.
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HUMAN RESOURCE PLANNING
mba 2303/pt mba 3303/imba 5303 External Marks : 75
Internal Marks : 25
Duration of Examination : 3 Hours
Objectives : This course aims at acquaint the students with
Concept Methods and Technigues involved n
Human Resource Planning @s aiso t¢ nuke
understand its partinent issues.
Course Contents
Unit ]| Human Resource Planning (HAP) Macro Level
Scenario; Concept ¢f Hunwn Resource Planning: Concert
and Processes invo'ved in HRP: Metuods and Technigques
of Forecasting, Demand und Suppiy of Maopower,
Unit 2 Job Evaluation : Concepts. scope  and Limitatiens; Job
Analysis crd Job Desorirtiors: job Evelusiion Mcibods.

Unit 3 Issues and Experiences @ Selection und Reoruiiment: laou-

ction & Plucernent Perforvunce and Potential Appraisai
Transfer, Promoti.n und Rewerd Policies: drainirg and
re-Training.

Unit 4 Information System and Mceusurement @ Humon Resoures
Information System: Human Rescurce Audit and Humas
Resource Accounting.

Suggested Readings

The list of the books, cases and other speciiic references
including recent articles will be announced in the class by ihie
concerned teacher at the time of fnunching of the course.
Note :

1. The External Examiner will set 8 questions in the
question paper seleciing wtleast 2 queslions i m
each unit.

The candidates will be required to wttempt 5 guesticong
in all selecting atleast one question from each uuit.

l.\)

The 5th question can be attempted by them irem cay
of the 4 Units.

3. If a case study is included in the question paper, it
will carry marks equivalent to two quesiions. 1.
candidate attempts case study, he/she will be required

to attempt four questions, in ali, including the case
study.



MANAGEMENT OF INDUSTRIAL RELATIONS

mba 2304 pt mbai 3304 imba 2R Fxternal Marks 1 75
Internat Muarks @ 23

Duration of Examinction @ 3 Hours

Objectives : The Course intends to acquaint the students with
the Conceptual wnd Procticei Dimensiens of Indus-
trial Relations in the Indian Coantext with a view
to ensure organizational Productivity, Efficiency
and Effectiveness.

Course Contents

Unit-1 Concept, Scope. Objectives © Approaches (o Industriul
Relations; Role of State in Industrial Relatiorns: Tmer-
ging trends in Industrial Relations.

Unit-2 Trade Union-Functions and Objectives, Development of
Trade Unions in India: Pattern of Trode Unions in strue-
-ure, Central Trade Unton Organisation, Registration
and Recognition of Trade Unions; Leudership and
Manugement of Trade Unions: Problems of Indian Trade
Union Movement: White collar and Meaencgerial Trade
Unions: Emplosers Associations.

Unit 3 Dynamics of Industriat Cornilicts: Industrial  Confiict
Resolution: Grievance Handling  Precedure: Nuture and
Tvpes of Collectine Burgaining: Negot:ution  Skills and
Process: Limerging Concerns in Burgaming: Tripartite
Consulations and Guendhian Trusteeship System for
Industrial Relations.

Unit 4 Workers Participution in Managcement Concept. Signifi-
cance and  Historicsl  Development: Types of WPM
Practices; Level of Paviiciptien: Models in WPM: Forms
of WPM: Issues in Participstion: Sirategics and Planning
for lmplementing WEM effectively,

Suggested Reading :

The list of Books. cases and other specific references inclu-
ding recent articles will be announced in the class by the
concerned tencher ot the tme of ltunching of the Course.



Note .

I The Faternl Pxununer sl set ¥ questions [poshe
Cuestion paper sefecting oo feast 2 aueshions fimnm
cuch et

Yo b he eandidares sl be regoired o atiempt 3 Ques
tions (o all selecting atieast one gueston from euch
unit. The 5th QGuestions cun be citempied by them
from any of the & 1hants

3o AFa case study s inciuded i e Question Paper. 1t
will corry murke counvadent o 2 Questions. If 2
candidate stieinpts cooe study L he she will be requited
1O attennt ooy questore g ncluding the ciasc

Sty
COMP ORIV INDUS TN RELATIONS

niha 23035 pt mba 3305 b S External Marks: 75
Poternal Murks © 28

Dyorvation of Exaomnnation @03 hours

Objsctives @ This Cocrse i ot {eovlinnzing the Concepts
with Tndu-tred Bebiuons Svstems and Practices as

are round opctative in disferent Feonoepsic, Pelitica

’

and cultural Contens
Course Contents

Unit ¢ Dualop’s toedusirid Retenens Models Industrial Rela-
siens Doviconment in LS. A0 UKL Germany,  Japan,
Prance aod Indio: Role of Sttt i the Industnal Reln-
fions of these Countries

Unit 0 Histerial Development of Trade Uatens o USAL Uk
Germany, Japoe ond indiyy Pattern of Trade  Unicas

sanasction: Mo

Structure: Central Trade Tnoon O -

ment of Trade Uiniens; Eonlovers” Associations in USA,
UK, Germony. Iapan and indu

Unit 3 Dyvoamies of Indurial Disputes: Settlement of Industriad
Disputes i these countrics, Fole of Compulsory Arbitra-

gon: Collective Buargi Wase Negotiation and Job

Reguittons o Ly LR Jopen. Geemanyvy and tndras

Produciivize Agreemuents,
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Unit 4+ Worker's Parucipanon in Management in USA, UK,
Germany., France, Japan and Iadia: Joint Consultative
Mechinery: Code terminstionan Germany, Work Commi-
ttees in France and Joint Copsulation in UK.

Suggested Readings : The list of the books. cases and
other specific references inditding recent articles will
be announced in the class by the concerned teacher at the
time of launching of the Course.

Note :

1. The External Fxaminer will set 8 questions in
question  puper  selecting  atleust 2 questions
from each unit.

2. The candidates will be required to wttempt S ques-
tions in all selecuing atlcast one question  from ench

unit.  The 5th questuon can be attemipted by them
from anv of the 4 units.

3. If a case study is included in the question paper. 11
will carry muarks equiveient 1o 2 questions. [fa
candidate attemipts case study, hejrhe will be regui-
red to datteipt four guestions, in alt. including the
case study.

ORGANIZATIONAIL CHANGE AND INTERVENTION
STRATEGH »

mba 2306/ptmba 3306,imb.a 23006 Ixternal Marks @ 75
Internal Morks @ 25
Duration of Examinauon @ 3 hours
Objectives : This Course aims at acqrant the students with the
Concept, Process ond Models related to Orguni-
rotional Change and Orgunizational Development

apart highlighuing the Vitet OD Intervention.

Course Contents

Unit I Organizational Change - Nature and Process of Organi-
zational Change, Keyv Roles in Organizational Change;

Culture and Change: Managivg Resistance to Change,

Effective lmplementation oif Change, Lewis’s Modcl of
planned chunge.

Unit 2 Models of Organizitisnal Caiange ~Some M-dels  of
Organizitional Chuager Role o Individuals and Teams,
in Organizational  hunee: Orovnizational Change aod
Process Consuliation.



Unit 3 Divamzationsd Dovelopment Nutare Objoctives. Vird
sty and Assoumpiien i ODD Froeess o 8D Rode ol
Crunlities o Dxterestand froernsd Donsulionts: fssues oo

Chent Conmaulintion Relitions

Unit & O Interventions Mecor dntorention Sivdcoes: | ide
" reer P}‘:[:“in_" Bols Anslvis ".‘\‘I'av']i([i!CS, Sensiiiwt}d
Trioimrys lrunscooon o Carius s itard Party Peace
Making: Role Negetistion Techpiove.: Term Building:
Fede of Organizational Mirrorine: Confrontation Meet-
e Grid OD Quudity of Workese @ o

Suggested Readings

The list of the books. cares and eifer snecific references
neluding recent ariioes wotl e wnneconeed inthe cliss
concerned teacher ootae e banch e of the course.

Note -

oo The Poxrerpet Fxaminer b set 0t grestians in the Ouestion

Papoer velecting atfeost 2 atesiions reoy o ohunit

2. Thecondidatos will be regaired to wltcie ot S csestions i alf,
selecting atleast one question from eaci untt. The Sth gues-
tion cen be attermpted by thens from ao of the 4 units.

30 00 cee stedy s anchuded i the question prper. s will carry

morks cquivalent to 2

gt

crestions E oo mdidate atiempts case

studyve hefshe will be reguined to avtene . Tour questions

atlonciuding the cuse siudy
COMPEANSATHON MANAGEMENT
mba 2307 ptmba 3307 Tmba 5307 Fxwernal Marks 1 78
Internal Marks @ 25
Puratvon of cxam. 03 Lirs
Objectives © The Course s designed 1o promote understanding
on the gssues related o reenrd Manuveenient o
Corporate Sector  and sequiant therm with  the
Stanutory Provisions governrg varied Components
of Compensation.

Course Contents

Unit | FPapleyee Comperanon-Concent and Components of

o oplow
il },111\.

Compensotion: Need S Rationale Wage

i { !

Poifey: Foctors fnfluenane Do foyee Compensation:

'

Coternta dor Adotermameg Popiacee Compensiton

Meoethods of Provment of Wiees
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Unit-2  Incentives and Benefits-Nature and Role of Incentives:
Pre-requisites for an Eifective Incentive System. Linkage
of Incentives to Performance; Types of Incentives.
Individual Incentive Plan, Group Incentive Plans,
Organisation Wide Incentive Plans, Productivity-Linked-
Bonus, Profit Sharing System, Stock Option Scheme;
Non-Financial Incentives; Employee Benefits and Services
Objectives, Types and Administration.

Unit-3  Statutory Provisions Governing Different Components ol
Compensation: Payment of Wages Act 1936, Minimum
Wages Act. 1948 Payment of Bonus Act, 1965, Equal
Remuneration Act, 1976; Working of Diflerent Institu-
tions Related to Compensations-Wage Boards, Puv
Comunissions, elc.

Unit-4 Executive Compensation— Aims, Fuactors Aflecting
Compensation Level, Components of Executive Compen-
sation Package: Perquisites and Special Features: Extent
of Pay; Pay Structure; Pay Progression: Pay Reviews’
Pay Differential Compensation Strategies.

Suggested Readings :

The list of the books, cases, and other specific references in

cluding recent articles will be announced in the class by the

concerned teacher at the time of lauunching of the Course

Note :

[. The External Examiner will set 8 questions in the Ques-
tion paper selecting at least 2 questions form each unit.
The candidates will be required to attempt S questions in
all. selecting atleast one question froni each unit.  The

3th Question can be attempted by them from any of the
4 units.

3. Ifa casc study is included in the Question Paper, it will
carry marks equivalent to 2 Questions. If a candidate
attempt case study, he she will be required to attempt
four questions. in all, including the case study.

FACTORIES ACT
mba 2308/pt mba 3308 imba 5308 External Marks : 75

Internal Muarks : 25
Duration of Exam. : 3 Hours

™o

Objectives : To impuart Cetatled krnowledge about the various
I g

provisions of the Fuctories Act 1948 as amended
till duate.



Course Contents

Unit 1 The Factories Act, 1948 : [rniroduciion o 1b¢ |77 ee
tories Act. 1948 Delindon: Approval. Licensing ann
Registration of Fuctories.

Unit 2 Health, Safety and Welfare : Provision relating to
Health. Provisions relating to Safety: Provisions relating
to Hazardous Processes: povisions relating to Welfare of
the Workers.

Unit 3 Duties, Responsibilities and Powers of Certifying
Surgeons, Labour Welfure Officer. Fucrories Inspector.
Working Hours and PFomplovinert s Working hours of
Adults Emplovment of Young Persons: Employment of
Women: Annual Feve with Weages.

tnitd  Special Provisions: The ihind Schedule: Penalties and
Procedurs: Appedls

Suggestad Readings :

The Hst of the boolks, coses and other specific references in-
cluding recent articles wili be snnourced in the class by the
concerned teacher at the time of launcinime of the Course.

Note : 1. The External Examiner  will set ¥ questions in the

Question Paper sefecting adeast I guestions fTom
cach unic.

2. The candidates wiil be required to attempt > Guestions

in all selecting  wtlenst one Question trom cach Unit,

The Sth Question can he attew pied by them trom any

of the 4 Uniis

Ifa case  study included i the  Question Paper,

i

1wl carry murks equivalent to 2 Questions, If a
candidaie altempls case study, he'she will be required
1o attempt four Questions, 1n all. including the cuse

study.
MANAGEMENT OF TRAINING. PROCESS AND
TECHNIOQUES
mba 2309 pt mba 3309/imba 3309 External Marks @ 73

Iniernad Marks @ 25
Durction of Exaw. @ 3 Hre.
Objectives : The purpow of (s Cowse i o provide an in-

depth knowicsdge of the Rele of waiaing in huniin

resouree developuent (D) and o equin the
students o tadepeadently handle the trawing
ProCess.



Course Contents

Unit-1 Troimrg Concept - Role of Training in HRD: Learnirg
Process and Principles.

Unit-2 Process and Dyvnamics of Training : Assessment of Tiai-
ning Needs; Training Methods; Designing Training
Programmes.

Unit-3  Developing the Group & Training Climate: The Travel
and Journey Styles.

Unit-4 Learning Styvles: Management of Training System: Eva-
fation of Training: Action Research for Better Traimng
Programme.

Suggested Readings : The list of the Books, Cuses
and other specific references including recent articles will
be announced in the cliss by the concerned teacher at
the time of launching ot the Course.

Note : 1. The Lxternal Fxaminer will set 8 questions in  the
question paper  sciecting stleast 2 questions from
cach unit.

t2

The ¢:indidates will be required to attempt 5 Ques-
tions in ol selecting el <t one Question from each
Unit. The 3th Question cun be attemypted by them
from any of the 4 Units,

3. M a case study isincluded in the Guestion Paper. it
will carry marks equivilent to 2 Questions. 1f a
candidate attempis cese study. heshe will be re-
quired to attempt four Questions. inall. including
the cuse study.

COUNSELLING SKILLS FOR MANAGERS

mba 2310/ptmba 3310, imba 5310 External Marks : 75
Internal Marks @ 23

Duration of Fxani. @ 3 Hrs.

Cbjectives : Thi. Course vims ot developing basic skills among
students to nderendently handle a wide range of

employee courselling and performance counselling.



Course Contents

Unit-1  An overview of Connselling: Models of Counscelling:
Types of Counselling-—Personaiized Fanuly & Group.

Unit-2  Counsellors Atddtudes and Skills of

Counselling: Asse-
ssing Chient Problem.

Unit-2  Seleciing Counselling Strategies  and  Inferventions:
Follow up.

Unit-4  Special Problems in Counselling: Applications of Coun-

selling to Organizational Situations, Performance Coun-
<elling.
Suggested Readings : The list of the Books, cuses and
other specific references including recent articles will be
announced in the class by the concerned teacher at the
time of launching of the Course.

Note :

. The External Fxaminer will set 8 questions in the question
paper selecting at least 2 questions form each unit.

9

The candidates will be required to aitempt 3 Guestions in all
selecting atleast one Question from exch unit. The 5th Ques-
tion can be attempted by them from .iny of the 4 Units.

3 I{a case study is inciuded in the Question Paper, it will carry
marks equivalent to 2 Questions. If a candidate attempts case
study, he'she will be required to atiempt four Questions, in

alll inctuding the case study.

MANAGING ACROSS C ULTURES
mba 2311/pt mba 331 1/imba 3311 External Marks : 75

Internal Marks : 25
Duration of Exam. : 3 Hours

Objectives : This Course will aid the students in developing and
understanding about the diverse Nature of Behavi-
oural paterns and the issue involved in Munaging
the Organizations found operating in Multi Variant

Values and Cultural Svstems.
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Course Contents

Unit-]  Changing Scenario of Business, Globalization; Business
dealings under different Cultural backgrounds, Factor
in International Management. lmipact of Cultural Diile-
rences for Managerial Behaviour and Personnel Practi-
ces. Behuvioural lssues in Joint Ventures, Mergers,
Acquisition and Technical Collaborutions.

t'nit-2  Organi aten Systems @ Similarittes and  Variations,
Crossnationg | Differences in Personnel & Org nisations
and Man: gers and Men gement in USA, Jupen, UK.
Germeny. south Fust A

sn Countries.

Unit-3 Evolution of Business Noims., Work Ethices, Mar: gericl
Values. Socio-cultural Environment Cultural Alliance &
Cubiural Shocks. Psychological and Social Adjustmens,
An. hvsing und Dicgnosing Cultural Diifferences. Work
Values, Cultural Symbals

Unit-4 Mancgmg Global Personnel @ Global Staff-Recruitnent,
Selection. Reputriation. Transier, Des:gning Globual Stuit
Policies. Training and Development of Global Stafl,
Role of Women in G.obal Munagement, Compensstion

cnd Apprasat of Globul Sti)

Suggested Readings : The List of boobs. coses and otber speci-
fic references ircluding recent arucles will be announced
in the ¢lass by the concerned teacher ut the ume of laun-
ching of the Course.

Note :

1. The Fxernal Examiner will set 8 questions in the ques-tion

niyor selecting  atleast 2 questions from  euch unit.

2 The ¢ neidates will be required to attempt S Questions in ull

sclecting atleast one Question from each umt. The 5th
Question can be attempted by them from any of the 4 Unit.

)

IT a case study is included in the Question Paper, it will carry
marks equivalent to 2 Questions. If a candidate attempts
case study  he/she will be required to  attempt four
Questions. in all. including the case study.
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INDUSTRIAL DISPUTES & DOMFESTIC ENQUIRIES
mba 23127 ptmiba 3312 imba 3312
External Marks : 73
Internal Marks @ 25
Duration of F'xamination : X Hours

Objectives : To develop un understunding about the nature and
casuses of Industrial Disputes and carrying out of
Domestic Enquiries.

Course Contents

Unit-1 Object & Scope : Authorities tor investigation and settle-
ment of Industrial Disputes, Powers of Government,
instruments of Fconomic Cocraon, Suike, Picketing,
Gherao, Lock Outs, Unfair labour Practices.

Univ-2 Lavoff, Management’s right to layoil, Retrenchment :
Fmployers  Obligation  and  duties in  retrenching
emploveess, closuie © Employer’s right to close down,
Procedure, Compensat.on to workman in case of Closing
down of the underaking.

Unit-3  Miscenduct in Emplovment, Charge Sheets for Miscon-
duct, Suspension, right to suspead an cmployee and
payment of Suspension Aliowuance.

Umt-4  Domestiz Enguiries @ Purpose & Scope: clarifications on
Domestic Enquiry, Appointment of an Enquiry Officer.
intimation 1o workman, Rigots o workman in a domes-
tue Lnquiry, Evidence in Enquiry, Enquiry Report,
Pumishment.

Suggested Readings :

he list of the Books: Cases und other specific references

including recent articles will be announced 1n the class by the

concerned teacher at the time of launching of the Course.

Note :

1. The External Exauminer will set § questions in the Question
Paper selecting atleast 2 questions from each unit.

2. The candidates will be required to atiempt 5 questions 1 all
selecling atleust one questton from ewch Unit. The Sith ques-
ton can be attempted by them Srom any of the 4 Unils.
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3. Jfa cazestudv is included in the question paper, it will carry
marks cquivalent to 2 guesutions. If o candidate attempts case
study. he she will be required to attempt four questions, in
all. inctuding the case stedy.

LABOUR ADMINISTRATION

mba 2313/pt mba 3313 imba 5313 External Marks : 75
Internal Marks : 25
Duravon of Examination : 3 Hours

Objectives : To acquaint the participants about the vital Pro-
visions of important Industrial and Labour Laws
which govern the functioning ot the Industrial
Enterprises. Weliure wnd Social Security aspects ol
the Labour Force engaged in these enterprises.

Course Contents

Unit 1 Industrial Disputes Act, 1947; Industrial Employvment
{Standing Order) Act: Trade Unions Act, 1926.

Unit 2 Legal and Coaceptual Framework of Social Security:
The Workmen's Compensation Act, 1923; Equal Remu-
neration Act. 1976, Employvees State Insurance Act, 1948;
The Emplovees Provident Funds and Miscellanous
Provisions Act 1932,

Unit 3 The Payvment of Gratuity Act, 1972: The Maternity Bene-
fit Act. 1961: Payment of Bonus Act 1963.

Unit 4 Personal Injuries (Compensation) Act 1963; Contract

Labour {(Prohibition & Regulation) Act 1986: Child
Labour (Prohibition and Regulation) Act 1986: The
Apprentice Act, 1961.

Suggested Readings : The list of the books, cases and other
specilic  references including  recent articles will be
announced in the class by the concerned teacher at the
time of launching of the Course.

Note :

1. The External Exenuner wil set § questions in the Question

paper selecting atleast 2 questions [rom each unit.
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2. The candidates will be required to attempt 5 Questions in all
selecting atleast one Question from cuch Unit. The 5th Ques-
tion can be attempted by them from any of the 4 Units.

3. If a case study is included in the Question Puaper. v will carry
narks equivilent to 2 qu stions. 1 o condidete attenpts “case
studv,” he/she will be required 1o clwcari fowr Questions in
ali imcluding the case siudy.

MANPOWER DEVELOPMENT FOR TECHNOLOGICAL
CHAKNGE
mba 2314/ pt mba 3314/imba 5314 Pxte nal Marks 0 798
buterad Morks @ 23
Duration ol Excrination @ 3 Hours
Chjectives : This Course amms 16 focus ot issucs and Hlrotegies
required to Develop Manpuovwer Resourees and o
Interface  Technological Changes and Minpows
Development
Course Contents :
Unit-1 Status of Manpower in Indic: Chivging Trends 1 Work
Environment: Manpower Profile.
Linit-2  Characteristivs and Role oof New "ochnclog @ Manuging
Technological:  Tonovation; Muiching  Technologie
Development with the Manpower Planming.

o]

Unit 3 Strategic and Mansgerial Implications of  New Techno-
logy: Impact o Technology on job Desiga, Job Descrip-
tion, Job Enrichment and Job b largement, S¢ cction
and recruitment, Training and Doy lopment Motivation:d
Systems, Performance Appraisal. Promotion Tronster
and Demotion.

Unit 4 Methods and Techniques of Manpower Development!
Quality of Work, Life and Productivity.

Suggssted Readings : The list of the books, cases and other
specific refcrences including recent articles  will  be
announced in the class by the concerned teacher ut the
time of launching of the Course.



Note :

1. The External Examiner will set 8 questions in the Question
paper selecting at least 2 questions from cach unit.

2. The candidates will be required 1o attempt 3 questions n all
selecting atleast one question from cach unit. The Sth gquestion
can be attempted by them from any of the 4 units.

3. 1ia case study is included in the question paper. it will carry
marks equivalent to 2 questions. If a candidate attemnpis case
study, He she will be required to attempt four questiors, in
all, including the case study.

OPERATIONS RESEARCH
mba 2401 ptmba 3401 imba 5401 External Murks 1 75

Internal Muarks 0 25

Duration of Exam. : 3 Hours

Objectives : The Course is designed to acquaint the student Lo
the Principles of the Operations Rescarch Techni-
ques and their application in decision muking.

Unit-1 Overview of Operations Research : Concept: Fvolu-
tion and Mechanism of Operations Research. Medels
used in Operations Research

Unit-2  Linear Programming : Solution of Linear Programin-
ing Problem by Simplex metl.od. Duality in Lincw Pro-
gramming. Sensigvity and  post optimality cnelvss.
Integer Programming: Goal Progrumming. Dynumie
Programming.

Unit-2 Net Work Analysis: Introduction 1o PERT CPM.
Computation of Critical Path EST EFT LST & LFT
and Float. Time Cost considerations, Resource Abloca-

tions and Levelling. Probability Considerations in PERT
Analysis.

Unit-4  Reliabihty Theory and Replacement Modcels - Apph-
cation of Simulatton an forecasting. PERT and Inveniory
Decisions,



{34

Suggested Readings : The list of the books, cases and other
specific references including recent articles will  be
announced in the class by the concerned teacher at the
tinie of launching of the Course.

Note :

1. The Fxiernal Fxaminer will set 8 questions 1 the question

paper selecting atleast 2 questions from cach unit.

2 Phe candidates will be required 1o attempt 5 questions in all,
sclecting atleast one  question {rom cach wmt. The Sth
question can be witempted by them Trom any of the 4 units.

3w ense swudy s iecluded in the question parer. it will carrny

marks cquivalent to 2 gquestions. 1170 candidate altempt case
study. Le ~he will be required 0 atterrpt tour questions in

o including the case sudy.

PRODUCTION PLANNING AND CONTROL
mba 2402 ptmbe 3402 tmba 3402 External Marks @ 75
Internal Marks @ 25
Duration of Exam. : 3 Hours
Gbiectives : This Course is to develop an understanding among
students in respect to the Mechanism of Production
P anning and Conwrol and its role in reducing the
Production costs.

Course Contents

Unit-1 Production Plinning and Control @ Meaning. Importance
Orjectives. Elemoments and Procedure: Demand Fore-
casting.

Unit-2 Aagregate Planning : Mcaning and Techniques; M-
ter Prodpction Scheduling: Aszombly  Line Bualancing.
Scquencing and Assignment Probiems.

Unit-3 Production Planming and Control for Intermittent and
Continuous Production Systew © Planning and Control
ol Projects: Just in Tume Preduction Systems: Job
Shop Planping and Control Svstems.

Unit-4  PPC and Inventory Control: Role of PPC in Optimum

Rescurce Utilization and  Reducing Production Costs:
Plaraing and Scheduling Service Operations.
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Suggested Readings :

Charrey SN 1995 Theory and Problems i Production

and Operations Manugentent. Tata McGrow Hill Pub.

N. Delhi. Charrey. SN 1996 "Production and Operations’

Mot. McGrow.  Gaither, Norwan  ‘Producton  and

Operations Mgt. “The Dryden Press, Florida.

Bufla, Elvood 5. & Taubert WH "Production Inventory

Svstems 1994 Richard D Irwin, Homewood (1Hinois).

Czubang. Tad C. "Readings on Production Palinning

and Cont.oi” [LO Geneve.

Green James [ - Production & Inventory Conteol Hand-

book™ Mc Giow Hilll New York.

Beside the above 1ae it o e books. cases and other

specific references wnaluding revent urucles wil be anno-

unced in the <lass by the concerred teacher at the time of
launching ot the Course.
Note

1. The Externe] Excmuier will set 8 questions in the
Question puper seiecting ot least 2 questions from
ecach unit.

2. The candidutes will be required to attenmpt 3 Quest-
jons in ol selectirg ctler st ore Question  from each
Unit. The Sth Question cun be attempted by them
from anv of the 4 Units

3

4

3. a cose study swincheded inthe Question Parer. it
will carry muarks caunalent to 2 Questions. I a
candidate  ctiemipls cese studyve he ke will be re-
quited to srrcmpt four Cuestions. in all. including
the cuse sty

MATERIALS MANAGEMENT
mba 2403 pt mbua 3403 by 5403 External Marks @ 7
Internal Marks : 2
Duration of Fxaminetion @ 3 Hour

W

5
s
Objectives : To cequuint the students with Decision Meking in
EiTective Purchese Storsge and Fiow of Materials
in Manutucwuiing und Serviee Orgumization. The
Course is o emphasize on Cost Reducuon Techm-

ques in Pre-Purchase, Purchuse, Post-Purchase,
Storage and Disposal System.



Course Contents :

Unit-1

Unit-2

Un.,t-3

Unit 4

Role of Purchusing and Materiads Manegen ent, Objecti-
ves of Orgunizoton. Muaterials Requiicmment Planning
{MRP): Sigmlicince end Position of Materals Manage-
ment in an Organization.

Importance, Objectives and Fuaction of Purchasing:
Purchase Procedure, Forms and Records; Types of Pur-
chasing: Quality Descriptions and Specifications: Make
or Buy Decisions.

Sources of Supply . Information and Development:
Sources of  Suppler Information: Buving  Locally,
Nationally. Internationally, Manufacturer, or Distributor

Evaluating Potential Suppher: Principles of Pricing.

Functions and Types of Inventorics, FOQ, Model and
ABC Analvsis: HT and MRP luventory Svstems: Two
Bin Svstem Responsibiiity o7 Receiving and Stores: Sto-
rage Methods and Equipmernts Receiving Procedure and
Control: Codification Simpliiication und Standardisuation:
Value Analysis.

Suggested Readings :

Note :

Ammer. Dean S. "Materials Management and Purchasing
1982, Richard D. hrwin. Homewaod (Hiinois).

Dobter. D.W. and Burt D.N. "Purchasing and Supply
Management ™ 1996 MacGrow Hill Publishing Co.. New
Delhi.

Dutta A K. “Integrated Materials Management™ 1986
Prentice Hall of Indu. New Delhi.

Gopalkrishnan. P. and Sundarashan M. Materiat Mana-
gement 1995 Prentics Hall of India, New Delhi.

Besides the above the list of the books, cases and other
specific  references including recent articles will be
announced in the class by the concerned teacher at the
time of launching of the Course.

1. The Externad Lxamner  will set 8 guestions in ithe Question

paper selecung at least gquestaas form each unit.
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The candidites will be required to attempt 5 questions in all

selecting atleast ore question from each unit. The Sth cucsi-

ion can ke attempted by them from any of the four unit-.

3. If a case study is included in the question paper. it wiil
carry marks equivalent to 2 questions. If a candidute
attempts case study, he she will be required to attempt four
questiens, in all. including the case study.

QUALITY. RELTABILITY AND MAINTAINABILITY
MANAGEMENT

mba2404. ptmbae 3404 imba 5404 External Marks : 753

Internal Marks ; 23
Duration of Examination : 3 Hours

Objectives : The Course is intended to impart advanced Kiow -

ledge and Practical Applications of related Concepts
of quality, Reliability and Maintainability i ordor
to Emphasize on total Product Assurance.

Course Contents

Unit-1

Unit-2

Unit-3

['nit-4

Basic Concept of quality of Design, Conformance :and
Performarce; Components of a Total Quality Contro;
Approach: Quality Circles: Zero Defect Progranmmes,
World Class Systems Management (WCSM).

Stat. Quaiity Control (5CC): Role of attitudes und
Variables Acceptance Sumpling and OC Curve: Quuliy
Control Charts; Concept of Natural Process Tolerance:
Process Conirol and outgoing quality and its Audios,
International Guality Standards: 1SO 9000 Series.
Mauintenance : Nature, Significance Objectives and Ty pes:
Preventive Versus Break Down Mauaintenance Elenents
ot Preventive Muintenance Programme, and Towd Pio-
duction Muaintenance: Optimum  Maintenance Policy:
Application of Queing Theory in Maintenance

Concepts of Re-Habihity, Maintainabihity and Svailebi-
lity, Product Relivoidi Programime, Scries and Porrailel
sustems for  Relicbhitv, Fatliure Analysise Opninum
Stand by Mochires cnd Meinentnee Crew Sive.
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Sugaested Readings :

Charrev SN 1995 Theorv and Problems i Production
and Operations Management, Teta Mo Grow Hill Pub.
N Delhi

Charrey SN 1996 Production and Operations Mgt 7 Tata
Mc Graw Hill Pub. New Dethi. Gaither, Norman Pro-
duction and operation Management 1994, The Dryden
Press. Carruba ER Gorden RD 1991 Product Assurance,
Principles.

Design  Assurance and Quality  Assurance  Mc Graw,
{reson, WG and Coombs CF Handbook of Reliubility
Engg. Mc Grow and Quality Circle Forum  of india
‘Fxcellence Through Purticipation @ Quality the Oniy
Way' 1991 QCF] Hyderabad. Besides the above, the list
of the books cases and etther speciiic references including
recent articles will be announced 10 the class by the con-
cerned teacher at the time of hiunching of the Course.

Note :

1. The External Examiner will set 8 questions 1 the question
paper selecting atleast 2 querttons [rom cach Ung

2. The cendidates will be regiired 1o atiempt 2 questions in all,
sclecting adeast one gquestion form erch unit. The Sth ques-
tion can be attempted by them from ooy of the 4 units.

300 a case study s included in the question paper, 1t will

carry marks equivalent to 2 questions. 1f a candidate attempts
case study. he she will be required to attempt four questions.
in all. including the caxe study.

STATISTICAL DECISION THEORY

mba 2405 ptmba 3405 imba 5405
Fxternal Marks : 75
Internal Marks @ 25
Duration o! Examination : 3 Hours

Objectives : This Course is designad o develop an understan-
ding aboutl the Manageriai Decision Making under
certainty and uncertainty and emploving the con-

cept of probability 1n Sobving Business Probleny,



Unit-!

Unit-2

Unit-3

Unit-4
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Business Decisions, Decision and Probabilvt_\'. Model
Build:ng Technigues, Conditional, Marginal and Joing
Probab lity Ad“itjion Muliiplication ard Bives. Theorems
Prob.bility trees, Random Varjyble and Probutiiiy Djy-
tributions. Mean and Variance of 4 Random Viiiupie,

Basic Concepts of Decision Muking and Decision Theory
Certainty and Uncertainty jn decision Making, Conditon
Value. Fxpected Monetary Value, Expeeted Opperuiy
loss. Fxpected Value of Perfect Information. Decrsion
Tree Analysis. Decizion Ciiterian, Bayes Decision ruie.
Decision Making using Certainty Equivalenys.

Decision Making Using Fxperimenta] and Sanypje Infope

mation : Prior and Posterjor
decision  Decision Making using Strategics. Decision
Muaking with Prior and posterior analyss., Decision
Making with sample mean. Decjsioy Theory i1,y Tradi-
tional Statistics.

Anadysis of (e

Decision Making Using Norma] Distribution - Norma])
Probability distribution and tables. Normuy] Prior pro-
bubilities und the value of Informaijon.

Struciure ol
Decision making the noime|

distributjon ond

Using
OPportunity fosses. Revision of prior Probubiliijes.

Suggested Readings :

Note :

Lapm. Lawrence L, *Quantitatjve Methods 17 Business
Decisions™, 1994 Dryden Press, 154, Bearman.
Banini CP ;pnq Hasnan Wwg ‘Cuantitary e Anaiy-is
for Business Decisione’ 1973, ‘
Besides the above the list of the books,
speciflc references including recent  articles wil be
announced in the ¢lass by the concerned teacher dt the
time of launching of the Course.

Holder,

cases and other

I.. The Externy] Exaniiner wij set 8 questions jn the
questior prper sclectnig atleusg 2 questors frop;
tnt

eiaen
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2 The candidates will be reanired to altempt 5 gquestions
inoall selecting atjeust one Suestion from eacn Unit.
Fhe 3th Question can be clicropied by them from wny

of the 2 Units.

fad

if a case study Is included in the  Question Paper it

will carry marks eguivalent to 2 Questions. If a

candidate attempis case study, he/she will be required

to attempt four Questions, in ail. including the casce
study.

TRANSPORTATION MANAGEMENT

n b 2406 ptmba 3406 imba 5406 External Muarks : 73

Internal Marks © 25
Duration of Exanmmation : 3 [{ours
Objectives : The focus o1 this Course is to acqua it the students
with the problems faced in Piannming. Policy cxecu-
ting the Transporiation Systen

Course Contents :

Unit-1  Growth of Organization aud Problems of Transporta-
von : Transport— Chalienges and Limitation. Govern-
ment Activities In {ransporiaton,

Lipit- 2 Transportation  Systems  Planning, Operation and
Management. Trip Geuncration ard Distnbution. Lowd
Planning.

Unit-3 Transportation Modes und their Selcction. Sequential
irouble. Demand Foreciasting Models.

Unit-4  tuture Developments in Transportauon, Moto  Vehicle
Act 1988 and 1ts Impact on Urbun Transport System.

Suggesstzd Readings- The list of the books, cases and other

spocitic references including recent articles will be announ-
ced i the cluss by the concerned teacher at the time of
jounching of the course.

iLote
1. The Externul Examiner will set & questions in the

Question Puaper selecting  ctleast 2 questions  from
gach unit.

20 The condidates witl be vequived to triemyt S ques-

tions in all refecting  atleast vne quesiion  {rowm each

unit.  The 3th guoestton con be aticmipica by thein
!
i

from any o ihe 4 Unus
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If a case study is included in the question paper, it
will carry marks equivalent to 2 questions. If a can-
didate attempts case study, he/she will be required

to attempt four questions, in all, including the case
study.

GOAL PROGRAMMING AND MANAGEMENT
mba 247 ptmbali47 imbua 3407 External Marks : 75

Internal Marks: 25
Duration of Exam. : 3 Hrs.

Objectives : This Course intends to acquaint the students with
the Concepts, Solution Methods and Applications
of Goal Prograumming to real Life-Problems.

Courge Contents :

Unit-1 Decision Analysis-Goal Programming : Formulations,
Graphical, Simplex Methods Integer Goal Programming,
Post-Optimal Sensitivity Analysis.

Unit-2 Parametric Goal Programming; Goal Programming
under Uncertainty.

Unit-3  Application of (Goal Programming in Functional Areas
of Management including Public Utilities; Medical Care
Planning; Research and Development.

Unit 4 Implementation of Goal Programming; Introduction to
Some Application Softwares such as SAP, Pcople Soft
and Oruacle Financials.

Suggested Readings : The list of books, cases and other
specific reference including recent articles will be annou-
nced in the class by the concerned teacher at the time or
launching of the Course

Note:

1. The External Examiner will set 8 questionsin the
question paper selecting at least 2 questions from each
unit.

2. The candidates will be required to attempt 5 questions
in all selecting atleast one question from each unit.
The 5th question can be attempted by them from any
of the 4 usits
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If a case study in melvded in the questioe Peper, it
will carry marks cquivalent to 2 questions. I candi-
date attempts case studyve he ~he will be required o
attempt four questions, anoall, inciuding the ease

study.

SYSTEM ANALYSIS AND DESIGN
mba 2408 ptmba 3408/ tmba S40% External Muarks : 75
Tuternal Marks : 25
Duranon of Fxam. 3 Hours

Objectives : The Course is bent 1o develop an understanding of
Systems Approach 1o Business Daiz Processing and
Familiarize the students with Basic Tools and Tech-
mques of analysing, Designing and Developing Data
Processing Systems with the siate ol the Art Techuo-
logy.

Course Contents

{Init-1  Introduction 1o Structvred Programming: Programming
[ anguages for Development of Dota Processing Systems:
Programme Development Methodelogy: Logie Flow
Chartuing:  Documentation of  FProgrammes:  Coding.
Debugging and Waolk Throughy: File Design and Re-
cord Demgimng.

Unit-2  Systems Analysis and Desiening: System Development
Cycle: Toels for Analvsis of Computer Based Data Pro-
cesses. Need for a Siructured Appioach; Dia Flow Diu-
gramme  Fxpansion,  Uxplesion  and  Normalizition:
Design of Input and Ouiput Defiaiiions: System Douvu-
mentation-its Rele and Types: {eels for Documentaiion:
Updation of Documeniution

Unit-3  Management of Svstem Analysis and Design: Varjous
Problems fuced during Analysis and Design: Acceptance
Testing for Systems: User Involvement.

Uuit-4 - Managing Data Processing in an Organtzation: Data
Processing  Setup Project Management Techniques for
Manraping Software Frojects: Computer Hardware and
Software  Selecton: Controi. Aadit wnd Secery of
Systems.
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Suggested Readings : The list of books, cases and other
specific references including recent articles will be announ-
ced in the class by the concerned teacher at the time of
launching of the Course.

Note : | The External FExuminer will set 8 questions in the
Question  paper selecting atleast 2 questions froni each
unit.

2. The candidates will be required to attempt 5> Qu-stions
in all selecting atleast one Question from euch uait.
The 3th Question can be attempted by them from any of
the 4 Units.

-

3. If a case study 1s included in the Question Paper, it will
carry marks equivelent 1o 2 Questions. If o candid.te
attempts case siudy. he she will be required to attcmpl
four Questions, in all, including the case study.

TECHNOLOGY MANAGEMENT

mba 2409 ptmba 3409, imba 5409 External Marks : 7
Internal Marks : 25

Duaration of Examination : 3 Hours
Objectives : To acquaint the studesits about the various Aspects
of Technology viz. the Environment, Forecusting,

Generation and Development ete. which help them
in understanding the imortunce of Technoiogy in

the present day scenario
Course Contents

Unit-1 Meaning. Role and Importance of Technology Minoge-
ment. Technol. gical Management in indiz, Technologi-
col Change, Transformation and Alternatives. Techno-
logy Police & Planning, Technology and Socio-Economic
Planning und Techniques.

Unit-2  Need and Rele of Techniques of Technology forecasting.
Technology Generation and Development, Models and
Routes of Technology Transfer, Pricing of Technology.,
Technolomy Trunsier Agruments, Government’s Role in

Technology Transicr.
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Unit-3 Concepts and constraints  in technology Absorption;
Technolegy Impest and Absorption in India, Benefits &
Future thrust: Concept, Methods and Mauanagement of
Technology Assessment, Technology Evatuation, Concept
Importance and major issues in diffusion: Developing
a Diflusion Strategy.

Unit-4  Development of Sci:nce and Technosogy in India. R & D
Infrastructure und Industrial Research; Foreign Colla-
boration; Science and Technology Policy; Industrial,
Trade and Education Policies, Technology support and
modernisational in Small Scale Sector: National and
International S & T Institutions; Trade Agreements and
Industry Association: Venture Capital and Technology
Upgradation.

Suggested Readings : Dodgeon. Mark-1989 Technology Stra-
legy and the Firm : Longman Pub., UK. Sharif, Nawaj-
1986 “Technology Policy Formulation and Planning” A
Reference Mannual. AP CTT Bangalore.

Note :

1. The bxternal Examiner will set § questions n the Question
paper selecting atleast 2 questions fron each umt.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each unit, The 5th
questions can be attempted by them from any of the four
Units.

3. Ifa case study is included in the question paper, it will carry
marks equivaient to 2 questions. If a candidate attempts case
study. he/she will be required to attempt four questions in
all, including the case study.

MANAGEMENT OF OBSOLESCENCE OF STORES AND
SPARES
mba 2410/ptmba 3410/imba 5410 txiernal Marks @ 75
Internal Marks @ 25
Duration of Examination : 3 Hours
Objectives : To acquaint the students in respect to the Mana-
gement Obsolescent Stores and Management of
Spares.
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Course Coantents

Unit-1  Obsolescent Stores, Inactive Item and Scrap-Their Ari-
sing. Muanagement Control and Disposal; Costs of Obso-
fescence and Remedices.

Unit 2 Avising of Serap. Surves and Condemnation of Plant
Equipment and Mach.nes; Return of Scrap and Con-
demened Stock. Their Accounting and Disposal; Invita-
tion of Sale Tenders: Disposal through Auctions: Auc-
tioneering Countract, Conducting of Auctions: Terms and
Conditions of Auction Sales and their Accounting.

Unit-3  Nature and Types of Spares in the Context of Business
and non Business Organizations: Problems refated to
Spare Parts Management Pilling up of out dated spares:
Accounting Standards and the Real Life Accounting
Practices in respect to outdate Spares.
Unit-4 Muanagement of Spares : Nature,Qbjectives and Measure
Techniques
Suggested Readings : The list of books, cases and other speci-
fic references including recent articles will be announced
in the class by the concerned teacher at the ume of launch-
ing of the Course.

Note :

1. The External Examiner will set & questions in the Question
naper selecting at least 2 questions form eich unit.

2 The candidates will be required to attempt 5 quesuons in all
selecting atleast one question from each unit. The Sth question
can be attempted by them from any of the 4 vmits.

3. If a case studyv is included in the question paper. it will carry
marks equivalent to 2 questions. If a candidute attempts case
study. he’she will be required to uttempt four questions. in
all, including the case study.

APPLIED INFORMATION TECHNOLOGY
mba 2301/ ptmba 3301/ [mba 3501 External Marks : 75
Internal Marks : 25
Time : 3 hours
uUnit 1 Introduction Data Base Managemaent Systems :
Various types of Data Base organisations. Series of venes

.. -
fation languoees, SO
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Unit 2 Data integrity. data security. concurrent operations: role
of DBMS in integrated MiS.

Unit 3 Artificial intelligence and expert systems: knowledge
representation: applications of expert systems in business
NLP: Pattern recognition and Image processing.

Unit 4 DSS und their use in business: Comparison of DSS and
MIS systems: Components of DSS: Development of DSS

in an organisation.

Note |. The External Examiner will include 8 questions in the
Ouestion Paper selecting atleast two from each unit. In
case a Case Study is included it will carry marks equiva-

lent to two questions.

1]

. The candidates will be required to  attempt S questions
in all selecting atleast one question from each unit. The
Sth question can be attempted by them from any of the
4 units. In case o stndent attempts o Case Study.they
will be required to attempt 4 questions in all.

3. The internal assessment will be carried out by the con-
cerned teacher on the basis of practical.

SOFTWARE ENGINEERING

External Marks : 75
Internal Marks ; 25
mba 2502/ptmba 3502 'imba 502 Time 3 hours

Unit 1 Concept of software engineering, software characteris-
tic, software metrics and models : process and product
metrics, size metrics (Mc Cabe’s Cyclomatic complexity),

Halestead theory, function point analysis.

Unit 2 Software development. Phauses, process models, role
of metrics and meusurcment. soltware quality fuctors,
cost estimations, COCOMO. Project schedvlling, quality
assurance plans, project monuntoring pluns.
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Unit 3 System Design. Design objectives, effective modular
design (functional 1ndependence, coupling, cohesion),
design tools and techniques, prototyping, structured pro-
gramming.

Unit 4 Coping. Verification. monitoring and control. Testing.
Testing fundamentals, test case design, functional and
structural testing, test plan, activities during testing, unit
and integration testing.

Note 1 The External Examiner will include 8 questions in the
Question Paper selecting atleast two from each unit. In
case a Case Study is included, 1t will carry marks equi-
valent to tweo questions.

12

. The candidates will be required to attemipt 5 questions
in all selecting atleast one question from cach unit. The
3th question can be attempted by them from any of the
4 units. In case a student attempts a Case Study they
will be required to attempt 4 questions in all.

(%)

The internal assessment will be carried out by the
concerned teacher on the basis of practical.

DATA BASE MANAGEMENT SYSTEMS
mba 2303 pt mba 3503/ 1mba 5503 External Marks : 75
Internal Marks 1 25
Time : 3 Hours
Unit-1  Concept of data base: Objectives of duta base: Advantuges
and disadvantages of data base: entitles and aitributes:
schema and subschema.
Unit-2  Data Models : Relational, hierarchial; and network; Nor-
malization: Functions of data base management svsiem,
SOL., E-R Model.
Unit-3  Data Independence : Logical and physical: Data base
administration; Data Compaction.
Unit-4  Satellite based information network: awareness with the
equipment and methodology: use of various equipment.
Note :
1. The External Examiner will include S questions in the question
paper, selecting atleast two from each unit. In case a Cases

Study is included. SUwiilb carry marks equivalent to two
QUEATTOnNS,
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2. The candidates will be required to attempt 5 questions  in all
selecting atleast one question from each Unit The 5th ques-
tion cun be attempted by them from any of the 4 Units.  In
case a student attempts a Case study they will be required to
attempt 4 questions in all.

3. Theinternal assessment will be carried out by the concerned
teacher on the basis of practical.

STRATEGIC INFORMATION SYSTEMS

mba 2504/pt mba 3504/imba 5504 External Marks : 75
Internal Marks : 25
Duration of Exam. : 3 hrs

Objectives : The Information age hus generated an explosion of
Information and Technology. Hence, this Course is
intended to sharpen the skills necessary to seize the
pace towards emerging out of this explosion.

Course Contents

Uinit 1 Introduction @ Discovering a Problem and Opportunities;
Developing the necessary Prame Work: Setting Goals
and Swiving for results.

Unit 2 People and  Information Proficicncy : Undcerstanding
Information Age; Changes to Organizations and Develo-
ping tnformation Proficiency: Measuring and Analysing
information Proficiency: Implementing Information
Proticiency Enhancement Programmes.

Unit 3 Information Resources Muanagement @ Understanding
Information, Managing Information asa Resource:
Fnergizing the Information Resources Community :
Awareness. Assessment, Activation and Achievemens.

Unit 4 Information Systems and Technology : Re-engincering
Information Systeras Projects: Anticipating and Measur-
ing the Benelits of Projects Posuring bniormaton,
Proficient Informuation  Systerss:  Anticinating . New
Technology: Acquiring Technology nnd Serviees: Putling

It together.
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Suggested Reading :

Note

Information Proficiency by Thomas J.Bukwitz Van Nos-
trand Reinbold, New York 1995. Beside this the list of
the Books, Cases and other specific reference including
recent articles will be announced in the class by the con-
cerned teacher at the time of launching of the Course.

I.

The External Fxaminer will set 8 questions in the
question paper selecting atleast 2 questions from
each unit.

The candidates will be required to attempt 5 questions
in all selecting atleast one question from each unit.

The S5th question can be attempted by them {rom any
of the 4 Units.

If a case study is included in the question paper, it
will carry marks equivalent to two questions. Ifa
candidate attempts case study, he/she will be required
to attempt four questions, In all, including the case
study.

COMPUTER NETWORKS & INTERNET

mba 2505 pt mba 3303 imba 5505 External Marks : 75

Unit-1

Unit-2

Unit-3

Internal Marks : 25
Time : 3 Hours
Compter Networks, Concepts of data transmission. data
carriers, half duplex and full-duplex transmission,
MODEMS, ATM and synchronous transmission mode,
fundamental of communication theory, Shannon Hartley
Theorem, channel speed and bit rate. bandwidth and
frequency spectrum, time division multiple access svstem,
network components, network topology-bus, star, ring,
mesh, hybrid.
Reference Models. OSI and TPC/IP reference models;
introduction to layers, cryptography.

Internet Begining and current state. hardware and soft-
ware requirement, ISP and internet accounts, web-home
page URL. browser, security, searching tools and search
engine, e-mail, FTP. Gopher. Telnet.
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Unit-4  Web-authoring using HTML, vcreating a web page,
methods of linking, publishing HTMI., text formating
and alignment, font control. arranging textin  lists,
images on web puage, backgrounds und colour control,
interactive layout with frames

Note :

1. The External Examiner will include 8 questions in the question
paper. selecting atleast two from cach unit.  In case a Case
Study is included: it will carry marks equivalent to two
(questions.

2. The candidates will be required to attempt S questions in all
selecting atleast one question from each Unit. The 5th ques-
tion can be attempled by them from any of the 4 Units. In
case a student attempts a Case Study they will be required to
attempt 4 questions 1n all.

3. The internal assessment will be carried out by the concerned
teacher on the basis of practical.

ARTIFICIAL INTELLIGENCE

mba 2506/pt-mb i 3306, imba 3506 External Marks : 75
Internal Marks : 25
Time : 3 Hours

Unit-1  Application areas of artificial intelligence, Solving pro-
blems. State spuce search, Breadth first search, depth
first search.

Unit-2  Heunstic search techniques: Generate and test, Hill
climbing, Best first search, Problem reduction, Cons-
trant satisfaction. Mean-end analysis.

Unit-3  Knowledge representation: Predicate logic, Resolution in
predicate logic. Semantic nets, Frames, Conceptual
dependency.

Unit-4  Symbolic reasoning under uncertainty, Learning, intro-
duction to NLP and Neural networks.

Note :

1. The External Examiner will include § questions in the Ques-
tion Paper selecuing atleast two {rom cach unit. In  case a
Case Study is included, it will carry marks equivalent to two
questions.
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2. The candidates will be required to attempt 5 questions in all,
selecting atleast one question from each unit. The Sth
questions can be attempted by them from any of the 4 units.
In cusea student attempts a Case Study they will be
required o attempt 4 questions in all.

3. The mternal assessment will be” carried out by the concerned
teacher on the basis of practical.

IT IN STRATEGIC MANAGEMENT
mba 2507/ptmba 3507 imba 5507 External Marks: 75

Internal Marks : 25
Duration of Examination : 3 hours

Objectives : The purpose of this Coursse is to impart practical

learning in the use of Information Technology in
the area of Strategic Management.

Course Contents

Unit 1

Unit 2

Unit 3

Unit 4

Strategic Management Elements. Internal and External
Environment: Assessment of Corporate Strengths. Weuk-
nesses and Opportunitics and Threats.

Planning and Deployment of Capital Assets, Profit
Planning and Control Functions Problems: Pressures,
Responsibilities and Limits of the Chief Executives
Officer.

Evaluation of One’s Own Business Undertaking: Formu-
lating Objectives. Strategies. Policies and programmes
for tmproving Company’'s present situation: personnel
strength nnd Implementation of the Policies wnd progra-
mmes, Development. Implementation, Evaluation and
Control of Strategics.

Management Style and Bchaviour, Corporate Style,
Rehaviour and Culture.

Suggested Readings

The list of Books. cases and other specific references inclu-

ding recent articles will be announced in the class by the
concerned teacher at the time of launchmg of the Course.
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I. The External Examiner will set & questions in the
question paper selecting utleast 2 questions from euach
unit.

2. Emphasis will be on the Operational use of the avai-
table/Recommended Software Packiges in the area
of Strategic Management.

3. The Internal Assessment will be carried out by the
concerned teacher on the basis of practicals.

4. The candidates will be required 1o attempt 5 Ques-
1ions in all selecting atleast one question from each
unit. The 5th Questions can be attempted by them
from any ol the 4 Units.

5. If a case study is included in the Question Paper, it
will carry muarks equivalent to 2 Questions. If a
candidate attempts case study, he/she will be required
to attempt four questions, in all, including the case
study.

I T IN MINANCE AND CONTROL

N

7
Internal Marks : 25
Duration of Exam. : 3 Hrs.

Objectives : The Puryose of this course i1s to impart practical

fearning in the use of Information Technology in
the area of Finunce and Control.

Course Contents

Unit |

12

Unit

L)

Unit

Unit 4

Concepls and Techniques of Financial Decision Making;
Concepts in Valuation-Time Value of Money; Valuation
of a firm’s Stock, Capital Assel Pricing Model.

Investment in Assets and Required Returns: Risk Analy-
sis: Financing and Divident Policies, Capital Structure
Decisions.

Working Capiial Management of Cash, Management of
Account Receivables. Inventory Management.

Short and Intermediate Term Financing; Long Term
Financing: Tools of Financial Ancivsis: Ratio Analysis,
Cash and Funds Flow Analvsis: Financial Forecasting.
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Suggested Readings : The list of the Bocks, C:res

and other specific references including recent articies wiii
be announced in the class by the concerned teacher at

the time of faunching of the < ourse.

Note : |. The External Examiner will set 8 questions in the

Question Paper selecting atieast 2 questions fromn;
each unit.

2. The candidates will be required to attempt > Questions

in all selecting atleast one Question trom each Unit.
The 5th Question can be attempted by them from uny
of the 4 Units.

3. 1f a case is study included in the Question Papei,

it will carry marks equivalent 1o 2 Questions. ii a
candidate attempts case study, he;she will be required
to attempt four Questions, in all, inciuding the case

study.

4. Fmphasis will be on the Operational use of the

available; Recommended Software Packages in the
area of Finance and Control.

5. The Internal Assessment will be cuiried out by the

concerned teacher on the busis of Practicels.

IT {IN MARKETING

mba 2509/ptmba 3509/imba 5509 External Marks : 75

Unit-1

Unit-2

Unit 3

Unit-4

internal Marks @ 25
Time : - Hours

Definition and scope of marketi g: Consumer behuvior
and competitive behavior.

Demand estimates. new product introduction; Product
Brand Munagement.

Pricing policies: Channels of distribution; Credit
Management.

- dvertising and other sales promotion decisions; ["osi-
tioning: Makeir g regulation; Markeling rese rch.
Basics of Industrial marketing.
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Note :

1. The External Examiner wil include 3 questions in the question
paper. seleciing atleast two irom each unit.  In case, a Cuse
Study 1s included, 1t will carry awoks equiveiont to iwo
guestions.

2. Taecendidates will be required o i ttenpt 5 guestions in all
selecting arleast one ¢uestion Hom ecch unit. The Sth ques-
tions can be attemprted by them frem ony of the 4 units. In
case a student atten pis a C.se Study, they will be required to
attempt 4 questions in a1k

3. The mternal assessmant wiii te cerned out by the concerned
teacher on the busis of prucac.ls.

ITIN OPERATIONS MAMNALGEMENT
mba 251¢ ptmba 3510/ mbs 5514 Foyierned Mavks o

Irnternsd Mrks

Do dion of Exvapgraticn - 2 Hours
Objeztives : The purpose of thi. Course is (o impi i preciicd
fcarning i the ure of infvmetior Tochooogy

the area of Operatons Monagemsnut.
Course Contonts

Unit-1  Produciion Scleduiing and  Coopdinzuon: Production

Ll

Contro!l System,

Unit-2  Decisions Refaed io overcil Producuwon Rates; Employ-
ment Leveiz and Inventory Polic .

Unit-3  Consisiency of Operations Flanaing 1o e Mol Opera-

tions Managemeil Sysiems.

Unit-4  Consiviency of Control to the Totl Operations Manage-

ment Systerns.

Suggestad Readings : T'he I'st oi the 200k+, cases and othes
spectfic references yncluding recent weticles will be announ-
ced in the class by the concernva teacher at the ttme  of
launching of the Course.

Nots :

1. The Externs! Examiner will set & vocstions in the Queston

Poper sefzcting atlesst 2 grestions from e -ch unit
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2. The candidates wili be required to attempt 5 questions in all,
selecting utleast one question {roni each unit  The 5th ques-
tion can be sticmpted by them from eny of the 4 units.

3. If a cese study is included in the question paper, it will ciorry
marks equivalent to 2 questions. If a candidate attempts ¢ wse
study: he'she will he required to attempt tour questions in
all, including the cuse study.

4. Emphasis wiil be on the Operational use of the available/
Recommended Software Packages in the area of Operitions
Manogen:ent.

5 The Internal Assessment will be carry out by the concerned

teacher on the basis of Practicals.

{TIt HR MANAGEMENT
mba 231! /ntmb & 3511 imba 5511 External Marks : 75
internal Marks : 25
Duration of Exam. ¢ 3 iHours
Objectives . The purp.se of tins Courres wcamp 1t practical

¢ rnirg in the use of 1.: orm:tion Technolegy in the
area of HR Miunagement.

Course Contents

Unit-1  Int oductton : Manpower Planning: Career and Succe-
ssjon Planming.

Unit-2  Prccurement of Personnel: Perforn.unce Aprrisal. Job
Sausfiction ard Merale; Job Rot tion.

Unit-3  Employee Communicition. Audit and Cortrol, Manage-
ment Training and Development.

Unit-4 - Wage and Salory Adronistraaen  Welttre Administra-
tion: {vaustrial D wputes and Worker’s participation in
Muapngement.

Suggested Rradings

The st of the books. c¢oses and other specific referer ves
including receat urticies will be ¢ nnouncead 1 the clauss by the

concerned tecche. o the time of liunching of the course



Note :

{ 76 )

I. The External Examiner will set & questions in the
question paper se.ccung -t least 2 quesi;ons from
each unit.

200 Faphasis w il boon the Operationz) use of the
avullibie Recommended soltware Packages in the
areda of HR Minogement.

3. The ecundidates wili be required to attempt 5 Ques-
tions in al: selecting stieast one Question from each
Unit. The 5th Question can be attempted by them
from uny of the 4 Units.

4. i a case siudvas included in the Question Paper, i1
wiil carry morks equivalent to 2 Questions. I a
candidote atiemyts cese study, he/she will be re-
gquired 10 citerapt foir Questions. in el inctuding

the cuse siud

OBJE« T-ORIENT+D PROGRAMMING

mba 2512/imbs 5512 External Marks : 75

Unit |

Unit 2

Unit 3

Unit 4

Note :

internst Marks @ 25
Time : 3 hrs.

Object-Oriented Concepis. Object and classes, links
and associations. inleritance and multiple inheritance,
grouping constructs. poiymorphism, encapsulanion.
Cbject-mode'ing. dynamic modeling, functional
modeling, object-oriented system development.
C** Language. Classcs and objects, functions, construc-
tors and destractors, averioad.ng and type conversions,
inheriturnice.
Extending clar=e . pornters, victuel functions and poly-

morphism, inpui-outpu! ONerations.,

1. The external exuminer will izciude § quest:ons in the question

perer, setectiog aider it two rom ciach unit.  In cuse, A Case
Study 18 included, .t wili carry marks equivalent to two

questions.
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2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from any of the 4 units. In
case a student attempts a Case Study theyv will be required to
attempt 4 questions in all.

3. Questions to write programs should not be included.

4. The internal assessment will be carried out by the concerned
teacher on the basis of practical.

ADVANCED COMPUTER NETWORK AND WEB
PROGRAMMING
mba 2513 imbu 5313 External Marks : 75
Internal Marks : 25

Time : 3 hrs.

Unit | Layerad protocols, Character and bit protocols, Binary
svnchronous control, HDLC, SDLC, LANs. 1EEE sian-
dard-1EEE 862.5 Token ring. Token bus), IEEE 802 4
and 802.2 (Ethernet). MANs DQDB.

Unit 2 Message switching, Packet switching. » 23 pratocols,
Routing and flow control. TCP IP reference meodel,
I'ntre duction to ATM and ISDN.

Unit 3 Programming thiough JAVA © JAVA history, JAVA
features. JAVA and Internet, JAVA and WWW, Hard-
ware and software requirements, JAVA enviro: ment,
Program structure. JAV A tokens. JAVA virtual machine,
constants. variables and data types, operators and expre-
ssions. decision making and branching, decision muking
and iooping.

Unit 4 Classes. objects and methods, Interfuces, Packages.
Munaging errors and Exceptions.

Applet Programming : Local and remote Applets. Applets and

Applications, Applet life cycle, Creating an Exccutable Applet,

Applet tag, Passing parameters to Apples. Briel' Overview of

CGI Programming.

Note :

I. The External Examiner willinclude 8 questions in the question
paper, selecting atleastt wo from each unit. In case a Case
Study is included. it will carry marks equivalent to two
questions.
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2. The candidates will be required (o attempt 5 questions in all
selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from any of the 4 units. In
case a student attempts a Case Study tkey will be required to
attempt 4 questions in all.

3. The internal assessment will be carried out by the concerned
teacher on the basis of practical.

4. Questions to write programs should not be included.

GOVERNMENT BUSINESS INTERFACE
mba 2601 /ptmba 3601 imba 5601 External Murks : 75
Internal Maorks : 25

Duration of Fxamination : 3 Hours

Objectives : The purpose of this Course is to highlight the need
for strong Interaction between Government and
Business in India so that the resources are channe-
lised to the Private Sector and the Firm are endu ep

to enter into activities involved.
Course Contents :

Unit-1 State Participation in Business ; Interaction between
Government, Business and diflerent Chambers of
Commerce and fndustry in India: Public Distribution
System: Government Control over Price and Distributio 1.

Unit-2 Role of Mulii-Nationals, Foreign Capital and Foreign
Collaboration: Government Policy concerning Develop-
ment of Buackward Areas/reasons; Gosvernment Policy
with regard 10 Fxport Promotion and Import  Substi-

tution.

Unit-3 Government's Policv with regard to Tiny, Small Scale
and ancillary Industries, the Responsibilities of the
Business as well as the Government to protect the Envi-

ronment.

Unit-4 Government Policy in Relation to different Industries
such as Drugs and Pharmaceuticals, Electronics, Ferti-
lizers, Cement, Steel, Textile, Sugar, Newsprint etc.
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Suggested Readings :

The list of books, cases and other specific references in-
cluding recent articles will be announced in the class by
the concerned teacher at the time of launching of the
Course.

Note :

1.

(B

wa

The External Examiner will set 8 questions in the question
paper selecting atleast 2 question from each unit.

The candidates will be required to attempt 5 questions in all
selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from any of the 4 units.

If a case study is included in the question paper, it will carry
marks equivalent to 2 questions. If a candidate attempts case
study, he/she will be required to attempt four questions, in
all including the case study.

The candidates will be required to attempt S questions in all
selecting atleast one qucestion from each unit.  The 5th ques-
tion can be attempted by them from any of the 4 units. Ia
case of attempting o ‘Case Study’ they will be required to
attempt 4 questions in all 1f there is any in the question

paper.

ENTREPRENUAL DEVELOPMENT AND NEW ENTER-

PRISES MANAGEMENT

mba 2602/ptmba 3602 imba 5602 Fxternal Marks : 75

Internal Marks : 25
Duration of Examination : 3 Hrs.

Objectives: The aim of this Course is to expose the students to

the growth of Entreprenurship in developing coun-
tries with special reference to India and to develop
understanding among them in order to understand
the issue pertaining to the establishment and func-
tioning of a new Enterprise and its effective Manage-
ment.



(80)

Course Contents

Unit-1

Unit-2

Unit-3

Unit-4

Note :

Fconomic Development and enterpreneurship concept:
Social Context Churacteristics: Qualities; Pre-requisites
of Enterprencurship: Environmental factors: Institutional
FFinance: Fvaluation and performance.
Self-Employment; Need and Code: Methods to stary and
expand one’s own business: Relation between large and
small enterprises: developing ancillary units: Quality
Production and Cost Eilzctiveness: Foctors underlying
the suceess and reasons for the failure: Turn zround
Strategies.

Project Identification: Project Formulution: Preparation
of a new Project-Demand analysis and market potential,
Capital Suving @nd Project Costing: Working Capitai
Requirement: Profit making in perspective: Social Cost
and Benefit An:lvsis.

Main coverage of a proposal-Techn.cd. Commerciai
and Economic {inuncinl and  munageriud fewsibility:
Government support, Tax Planning: Role of Nuational
Institute for Entrepreneurship and Small Business Deve-

lopment.

Suggested Readings : The list of the Bouoks, Cases
and other speciic references including recent articles
will be announced in the cliss by the concerned  teucher
al the time of lnunching of the Course.

1. The External Examiner will set 8 questions in the Question
paper selecting atleast 2 questions from each unit.

9

The candidates wilt be required to attemypt 5 questions in all,

selecting atleast one question from each unit. The 5th ques-
tion can be attempted by them from anv of the 4 units.

3 If a case studv is included in the question paper, it will carry
marks equivalent to 2 questions. If a condidate attempt case
study, he she will be required (o attemipt four questions in

all. including the case study.
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MANAGEMENT DEVELOPMENT

mba 2603/ptmba 3603/imba 5603 Externz| Marks : 73
Internai Mar.s : 25

Duration of Exam. : 3 hrs

Objectives The purpose of this Course is to develop an  under-
standing of the concepts, methods and str:tegies
underlying the development of executives.

Course Contents

Unit-1 Nature, Scope and Perspectives of Miunagement Develop-
ment; Objectives of Management Development; Need for
Management Development; Organisational Environment
and Training: Principles of [earning: Training and Deve-
lopment.

Unit-2 MD Activities : Essential Ingredients of MD Programme;
Diagonising the Development Needs of Managers and
Organisation; Management Training: Role of Programme
Co-ordinators, Tizinees t1.d Top Mansgenient in MD;

Design and Organisation of M.D. Programmes.

Unit-3 Approaches for Developing Managers-Case Method,
Role Playing, In-basket exercise, Management games,
Behaviour Modelling, Coaching, Counselling, Sensitivity
training: Managerial grid, MBO, Outdoor-oriented
Programmes.

Unit-4 Evaluation of M. D. Programme: Indi.n experiences in
M.D; Emerging Perspectives on MD in India; Succession
Planning for developmen-.

Suggested Readings : The list of books, cases and othe: speci-
fic references incluiing recent ¢rticles
will be announced in the Class by the
concerned teacher at the tirae of launch-
ing of the course.

Note :

t. The External Examiner will set 8 (uestions in
the question paper selecting atleast 2 questions
from each unis.
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2. Trecandidates will be required to attempt 5 ques-
tions in ali scieclting utionst coe qo - Gon from euch
urit.  The 5th question can he icmpted by them
from anv of the 4 units.

3. IF o case study s inciuded 2 the question paper. 1t

4 -

will carry noorks evnivalo t oD guertiors. Ha

candidate aticmnis cose st witl be requo:-
red to atiempl four guestions in oil, sscinding the

case siudy.

TOTAL QUALITY MANAGEMERNT

mba 2604, ptmba 3604/ 1mb» 5604 Fxternal Moayks o 75

D Mk o 25

PRERE VIR SEER L FER o N S

Drurstion o Pxcomnaacs @ 3 itouss

Objectives : The objective of s (ot -6 iy 10 .oyt the
ty &

students with the CJcacepis porivming o i

Total Qu. ity Maniemen

Unit-1 Meaning and Nature ¢f Basic Concepts @ Quuahy
Improvement; QGuality Manago cots Cost=Productivity:

o

Profitability and Comoeotiver s

Unit-2 Total Quality Manajement © The Role f Quality
System; the Tooly and ‘mipicvoaent Cyele TOMEX
model: Jopanesc "3-7 5 Proctiee, Business Process Re-
engincering: Quulity Centrol fhrclest 150 90 ond
Quality Audit: TM Kitemark:

Unit-3 The Process : Design- Work Process-Management Svs-
tems for Qualicy, Policy und Pracices, Orgainsation-

reent mapport Mool ansm.

Communications-Man:
Unit-4 Achieving Total Commitment i Quality. Quaiity a Way
of Life.

Suggested Readings:
Tte list of books, cases and other svegested resdings

including recent articles witl o anvocpeed o the ¢«
by the concerned teacher ot the dme of Luinching of the

Course.
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Note : |  The Externil Exininer wili set 8 questions in the
guestion paper selecting atleast 2 questions from
each unit.

2. The candidates wiil be required to attempt 5 Questions
in all setecting atleast one Question from each unit.
The 5th Question can be attempted by them [rom any
of the 4 units.

3. If a case study is included in the Question Peper, it
will carry marks equivalent to 2 Questions If a candi-
date attempts case study. he;she will be required to
attempt four Questions in all, including the case study.

ORGANIZATIONAL FFFECTIVENESS AND CHANGE

mba 2605/ptmba 3605/imba 5695 External Marks : 75
Internj Muarks 1 25
Duration of Examinction @ 3 hours
Objectives : To familiarize the Students with basic Ory wniza-
tione1 processes involved 1n ensucing @nd b nging

about Nrganizationa! Eftectiveness und Ch.inge.

Course Contents

Unit-1  An overview of the concepts of Orgaiizationel Change
and Development, Organizationa) Commiunic: tion,
Organizational Ctimate and Culiure.

Unit-2  Organizational Socialization, Power and Org in'zaiional
Politics, Diagnrosis of Orgamzatioral Conthict, Colla-
boration. Inter-group Behaviour, Managing Orginiza-
tional Design.

Unit 3 Improving Quality of Work Life. Organizational Etfec-
tiveness Mearing ond Parameters. Organizationat Crea-
tivity and fnnovation.

Unit 4 Manugement oi Gender Issues, Behavioural Aspects of
Munaging Across Cultures, Effectiveness through role,
Role-Focussed Interventions.
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Suggested Readings: The list of the books, cases and
other specific referen:es incuding recent articles will
be announced ‘n the ¢liss by the concerned teacher at the
time of launching of t.ie Course.

Note :

1. The External Fximiner will set 8 questions in the Ques-
tion paper selecting atleast 2 questions form each unit.

2. The candidates will be required to attempt 5 questions in
all, setecting atleast one question from each unit. The
5th Question con be attempted by them from any of the
4 units.

3. If a cose study 1s included in the Question Paper, it will
carry marks equivalent to 2 Questions. If a candidate
attempt case study, he/she will be required to attempt
four questions in all, including the case study.

COMPETITIVE STRATEGY
mha 20 6/ptmb . 3606/imbu 56006 External Marks : 75
internal Marks : 25
Duration of Exani: 3 Hours

Objectives : The purpose of this Course is to develop indepth
analysis for better understanding of the nature of
competition in different industry Environment,
poiicy Eavironment and lmpact of External Factors.

Course Contents

Unit-1 Basis for Competition; Structural Analysis of Industries
Generic Competitive Strategies; Frame-work for Com-
petition Analysis: Market Signals: Competitive Moves.

Unit-2 Technology of Competition, Strategy towards Buvers
and Suppliers; Strategic Groups within Industries

Unit-3  Competitive Strategy in Fragmented Industries;
Competitive Strategy in Emerging Industries,
Competitive Strategy in Declining Industries;
Competitive Strategv in Global Industries.
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Unit-4  Strategic Analyvsis of Integration: Strategies of Indus-
tries into new Businesses: Portfulio Techniques in Anal-
Vsis.
Suggested Readings
The list of books, cases and other specific references inclu-
ding recent articles will be announced in the class by the
concerned teacher at the time of launching of the Course

Note :

J. The External Examiner will set 8 questions in the question
paper selecting atleast 2 questions form cach unit.

o

The candidates will be required to attempt 5 questions in all
selecting atleast one Question from each unit.  The 3th Ques-
tion cian be attempted by them from any of the 4 Units.

)

3 It a case study is included in the Question Paper, it will carry
marks equiva'ent to 2 Questions. If a candidate attempts case
study. he she will be required to attempt four Questions in
all, including the case study.

PUBLIC ENTERPRISE MANAGEMENT
mba 2607/pt mbua 2607 imba 5607 External AMurks: 75
Irternal Marks @ 25
Duration of Eximination : 3 Hours
Objectives : The purpose of this Course is Lo expose the students
to the Managerial Aspects of Public Eunterprise and
to assist them in understunding the functioning of
these Enterprises and to measure and evaluate their
performance and efficiency.
Course Contents
Unit-1 Introduction : Philosophy and policy of Public Enter-
prises Rationale and Objectives o Public Fnterprises:
Status oi Public Enterprises in India; Government and
Public Enterprises: Public Accountability.
Unit-2  Managerial Processes @ Organizational Structure, Finan-
cial Management in PEs, Marketing Management in PFs,
Human Resource Munugement in PEs and Production
and Productivity.
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Unit-3  Strategic Issues : Management of Technology, Optimal
Rate of Return in State Level PEs (SLPFs) and Manag-
ing Transformation.

Unit-4  Fmerging Issues : FEmployee participation and Sell-
Management, MOU & Holding Company, Privatisation
and Performance Evaluation

Suggested Readings :

The list of the books, cases and other specilic references in-
cluding recent articles will be announced in the class by the
concerned teacher at the time of launching of the Course.

Note :

1. The External Examiner will ser 8 guestions in the Question
paper selecting at least 2 questions from euch unit.

2. The candidates will be required to attempt 5 questions in all
selecting atleast one question from cach unit. The Sth question
can be attempted by them from any of the 4 units.

3. M acase study is included in the guestion paper. it will carny

marks equivalent to 2 questions. I a candidate attempts case

study. hesshe will be required 1o attemipt four questions in
all, including the case study.

TECHNOLOGY MANAGEMENT

mbu 2608,/ pt mba 3608/ imba 3608 External Marks : 73
Internal Murks : 23
Duration of Examination @ 3 Hours
Objectives : The primury objective ot this Course is to develop
an understanding among the students in respect to
the issue and implications invoived in the Manuge-

ment of Technology.

Course Contents :

Unit 1 Technology @ Concepts and  definitions:  Aspects and
Issues: and Implications of Technological Change.
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Unit 2 Technology Development and Acquisition : Forecasting;
Generation and Development ol Technology and its.
Transfer: Absorption, Assessment and Evalvation and
Difusion of Technology.

Unit 3 Technology Environment : Science & Technology in
India: Policies, and Linkages.

Unit 4 Technology Support Systems : Financing; Information
Svystems: and Organising at Enterprise Level.

Suggested Readings : The list of books, cases and other
specific references including recent articles will be announ-
ced in the class by the concerned teacher at the time of
launching ot the Course.

I. The External Examiner will set § questions in the questiion
paper selecting atleast 2 questions form each unit.

2. The candidates will be required to attempt 3 questions in all
selecting atleast one question from each umit. The 5th ques-
tion can be attempted by them from any of the four units.

s

[f a case study 1s included in the question paper. it will
carry marks eguivalent to 2 questions. If a candidate
attempts case study, he she will be required to attempt tour
questions in all. including the case study.

QUALITY, PLANNING AND ANALYSIS-1
mba 2609 ptmba 3609 imba 5609 kExternal Marks : 73
Internal Marks @ 25
Duration of Examination : 3 Hours

3

Objectives : To acquaint the students about the Concept of
‘Quality’ and its related Issues.

Course Contents

Unit-1  Basic Concepts : Quaiiiy  Lock at History;, Quality-
The Changing Business Conditions; Definition. Functions
and Muanaging for Quality: Quality Costs and Schedule;
Quality Disciplines and other Disciplines. Perspective on
Qualitv-Taternal Vs. External.
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Unit-3

Unit-4
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Assessment of Quality © Why Assessment?: Cost of poor
Guality: Categories of Quality  Costs: Objeclives  of
Fvaluation: Relating the Grand Total 10 Business
Measures: Analysis o Quality Cost: Economic Models
ot Quahty-Conformunce: Cost Planning in certain cii-
cumtances: Standing in the Market Place: Company
Cutture on quality: Assessinent of Current Quality Actj-
vities.

Quality tmprovement and Cost Reduction : Sporadic
and Chronic  Quutity  Probiems: Project by  Project
Approacl: Proving the Need & Ideniiiication of Projects,
break-through  Sequence for an individual  Project;
Dealing with Resistance to change: Instituting Control
to hold the geins.

Quality Planning and Sales Income © Contribution or
Ouality to Sales Income: Quality and Vinancio!l Perfor-
mance. Queiity Leadership and Business Stretegy: Im-
puct of Quulity on Less bules: Lovel of Sausluction 1o
retaln present Custowers: Plannive lor Product Coality
to generate siles Incomer Spectrun of Customers: Life
Cyele Cost: Achieving Quality Supcnority for o Product:

A Road Mup tor Planning of Products vor Saiubility.

Suggested Readings :
The Jist of the books. cases, and other specitic references

including recent aruicles will be announced in the cluss by the

concerned tescher at the time of faunching of the Cousse.

Note :

1. The External Examiner will et 8 questions in the

)

question  paper sclectng atleast 2
each unit.

questions from

2. The candidries will be required to attempt 5 Ques-
tions in all ~electing etleast one question from each
Unit. The Sth question can be attempted by them
from any of the 4 units.

3. 0t case study 'sincluded in the question paper, it
will carry muarks equivadent to 2 questions. 1fa

cundidite  sitempis  case study. he she  will ke re-
guired to attiempt tour questions in alf. ncluding
the cuse study .



(89)

QUALITY, PLANNING AND ANALYSIS-1I
Extern.il Marks 75

mba 2610/ptmba 3610/imba 5610 Internil Maiks 25

Duration of Examinaticn ; 3 Hours

Objectives To acquaint the students about the concept of

‘Quality’ and its related issues.

Course Contents

Unit 1

Unit 2

Unit 3

Unit 4

Control of Quality; Definition of Control; Self Control,;
Setting a Goal for the Controiled Concept; Measuring
and interpreting actual performance; Taking action on
the Difference; Continuous Process Regulation.

Strategy Organization for Qualiiy : Integrating Quality
into Strategic Management; Policies, Objectives, Resour-
ces and Training for Quality; Obstacles to Achieving
Successful Strategic Quality Management; Organization
and Coordination for Quality Activities; Role of Cor-
porate and Executive Level Management.

Quality Culture : Technology and Culture; Creating and
Maintaining Awareness of Quality; Providing Evidence
of Management Leadership; Selt Development and
Empowerment; Providing participation as a Means of
Customer action; Providing Recognition and Rewards;
Style to change the culture.

Administrative Support Operations and Tools : Defini-
tion and scope of Administrative and Support Opecration;
Business Process Quality Management; Statist.cal Tools
in Quality in the Concept of Valuation; Frequency Dis-
tribution; Sampling and Sampling Distnibution; Regre-
ssion Analysis; Stastistical Control charts; Statistical
Process Control.

Suggested Readings ‘Quality Planning and Analysis’ by J.M.

Juran, Frank M. Gryna, Tata McGraw Hill, New Delhi
Aside this the list of the Books, cases and o her svecific
references including recent articles will be arnovnced in
the class by the concerned teacher at the time of launcing
of the course.
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Note :

L.

The External Examincr wol set 8 quesuons in tke question
paper sclecting atlecst 2 questions 1rom euch unit.

The candidotes will be required 1o wtiempt 5 quesiions in all,
selecting atleast ore quesuon from each umt. The 5Sth
question can be attainpied by them irem any of the 4 units.
If a cose study is nciuded 51 the guestion paper, it will carry
marks equivaient to 2 quesuions 1 a candidate attempts case
study, he/xhe will be regquited o attemipt four questions 1In

all, inciuding the case siudy.

NEGOTIATION SKILLS

mba 26 1/pt mba 3bl1/imbu Sell External Marks : 75

[titernal Marks : 25
Duration of Exam. : 3 Hours

Objectives : The objective of tius Course is to develop basic

underst -nding aad <kills umong students to independently
hundle wide runge of situations which could crop up
while negotiating husiness, es

Course Contents

Upit ' Deiinition and scope of Negotiation; Need for Negotia-

ton; Preconditions of Negotibiens. Qualities of good
Negotiators.

Unit 2 Stages of perosiiion, meparition slage: Strategy and

Tactics in negotiation; Stritepic choices in Negotiation;

fricks of negoiintion,

Unit 3 Manuging the negou. tion process: Win-win concept;

Powers 1n negoniations: Norverbal communications in

regotiations: Iafluence Sivies in Negotiations.

Unit 4 Closing the neeatiatios : Cont rming the deal; Drafting

Contract: Intern: tion: I Negovations:  Cross-cultuyal
dimensions in Megatial ors.

Suggested Readings The lis' of the books, cases and other

specific references invtuding recent articles will be announ-
ced in the ¢lass by the cocerned teacher at the time of
lnuaching of the ourse
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1. The Enternal Examiner will set & questions in the

question paper selecting atleast 2 questions from
each unit.

2. The candidates will be required to attempt 5 que: tions

in all selecting atfeast one Question from ezch Unit.

The 5th Question can be attempted by them from any
of the 4 Units.

3. If a case study is included in the Question Paper it

will carry marks equivalent to 2 Questions. Ifa
candidate attempis case study, he/she will be required

to attempt four Questions in all, including the case
study.

SMALL BUSINESS ENVIRONMENT & MANAGEMENT
mba 2612/pt mba 3612/imba 5612 External Murks @ 73

Internal Muarks : 25
Durctton of Exont. @ 3 Hrs.

Objectives : The purpose of this Course is 10 analyse and deve-

lop an understanding of socio-economic politico-
Jegal environment of small Business and 1o develop
the most approprizte managen.enl process for a
Small Business Unit in a developing economy like
India.

Course Contents

Unit 1

Unit 2

Unit 3

Small Business in Indian Environnient Economic, Social
politico-legal and cultural; policies governing Small
Scafe Units: Industinzl Policies and Projects reli ted to
Small Scale Sector.

Technological know-kow and upnrepricie Jechn.:logy;
Productivity and Linkage a Sm:ll «nd Big Butiness;
Organizational Structure and other characteristics of a
small firm.

Problems relating to the Managen ent of Smail Business
in functionz| areas like Production, Finunce and Marke-
ting and Personnel: Sickness in the Smuall Scale Sector.
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Unit 4 Modernization of a Snall Industry; Training Progra-
mmes and Consultancy Services; Institutional Set Up for
the Export Promotion 2f Products of Small Business in
India.

Suygestad Readings : The iist of the books, case: and other
specific references inciucing recent articles will  be
announced in the class by the concerned teacher at the
time of launching of the Course.

Note :

1. The External Examiner will set 8 questions in the
Question Paper selecting atleast 2 questions from
each unit.

2. The candidates will be required to attempt S ques-
tions in all selecting utleast vne question from each

unit. The 5th question can be attempted by them
from any of the 4 Units.

3. If a case study is included in the question Paper, it
will carry marks equivalent to 2 questions. If candi-
date attempts case s'udy, he/she will be required to
attetupt four questions, in ¢ll, including the case
study.



