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1. Vivendi universal is a well-known media organization of :

(1) France (2) Australia
(3) United States (4) Canada
fade wag sgafda Hfear @ §
(1) WiE & (2) ifesferar &1
(3) Hga T &1 O (4) TS A
2. Reaching the maximum number of people at the least possible cost by media is called :
(1) Media manipulation (2) Mediated communication
(3) Media efficiency (4) Media consistency
AR & ZRT A FH A W G AT A A T B T ¢
(1) MfEan Ffrgere (2) Mfeges HaR
(3) e zerar (4) Mfem wnfa

3. In advertising, a document that describes the target market, budget creative strategy
and objective is known as :

(1) Media profile (2) Strategy document
(3) Media brief (4) Audit plan
w feE R Bl AR A Rl aoie, ToAE WA iR 9qewdl @1 Seerd &,
I BEd € ¢
(1) #Af¥ar s (2) AT SR
(3) #fem A% (4) 3id&oT AT
4. Specimens of advertisements are kept in :
(1) The log book (2) The sample book
(3) The copy book (4) The guard book
st & T B @7 S @
(1) @ frama & (2) ¥ fhame #
(3) &1 fvama & _ (4) M fopamE #
5. When a straight forward proposition is used in advertising, it is called :
(1) Emotional approach (2) Dogmatic approach.
(3) Creative approach (4) Typical approach
Siq fasmos 4 e ywrg SuAnT fhar o €, 9 S99 ded € ¢
(1) WaATET® gftedmoT (2) frgraard gfewor
(3) TS gftesror (4) fafire gfearor
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y als g = 2
When public relations personnel manage news in the media, it is termed ?

(1) Spin doctoring (2) News commitment
(3) News control (4) Perceived necessity
e W U Sie NG ¥ TR BT YEUT Xl 2, A W Fed §
(1) Ra= sreefr (2) @R ufEga

@) =R = (4) T sfrardar

The readability test, Fog Index, was developed by :

(1) Rudolph Flesch (2) Robert Gunning

(3) James Reston (4) Walter Cronkite

(1) SSIFH Tl R (2) e AT gwT

(3) v A BN (4) dreeR BrHAfdE GRI

When a camera pans fast to a visual's blur and steadies into a correct focus at a
particular point, it is called :

(1) Hand-held camera (2) Whip pan
(3) Tilting (4) Panning

E g9d gfe ) w9 Ue I 0 oof @ qaRie yew § v Ry g w
gEw /uscll & | S @el o #

(1) & & o qren HE (2) @989
(3) goE@ (4)

Identify correct sequence of television communication in India :

(1) Satellite Instructional Television experiment, Television Stations started in -
Bombay and Madras, Television Centre in Delhi, Television colour transmission.

(2) Television Stations started in Bombay and Madras, Television colour

transmission, Satellite Instructional Television Experiment, Television Centre in
Delhi.

(3) Television Centre in Delhi, Television Stations started in Bombay & Madras,
Satellite Instructional & Television experiment television colour transmission. ;

(4) Satellite Instructional Television Experime
Television centrein i




A 3
qRa # gRedH WOR B HE W T TEIIT -
(1) SUTE ST e s, ag R AR A elfie WA B e, feeet
B —cé"mu— Fex, e o WER |
(2) Tad IR HEE § A WA B YO, SIS I HeaRol, SUUE JPRAHD
St wan, Reel # celifdwH @=x |
() fed ¥ oo deR, @WE SR WA A oIS WyH @1 geend, SudE
ST Celfder WA, Senfaur T | |
(4) STUE IEEEeE Sefawe wEm, celfdwE ¥ waww, faweh # ceffav TR, T
R T ¥ e R @ BT |
10. Find out the correct chronological sequence of the following advertising agencies :
(1) O &M, B.B.D. 0O, Mudra, Lintas
(2) Lintas, Mudra, O &M, B. B.D. O.
(3) B.B.D.O., O. &M, Lintas, Mudra
(4) Mudra, B. B. D. O, Lintas, O. & M
Prefafiae e Hwenell @ Wel w9 B Bifey
(1) 31 siw gm, & @ @ e g, e
(2) feies, ge1, o ol un, 41 41 S 3
(3) @1 @ € &, 3 &R uw, forewm, g1
(4) Tz & & & oh, Riew, o iRk @w
11. Which one of the following references is written according to American Psychological
Association (APA) format ?
(1) Sharma, V.(2010). Fundamentals of Computer Science. New Delhi ; Tata McGrew
Hill
(2) Sharma, V.2010. Fundamentals of Computer Science. New Delhi : Tata McGrew
Hill
(3) Sharma. V.2010. Fundamentals of Computer Science, New Delhi : Tata McGrew
Hill
(4) Sharma, V.(2010), Fundamentals of Computer Science, New Delhi : Tata McGrew
Hill
sRE wEefE WTeT (APA) & R FPrfafas e e ww= A forar o 2 2
(1) ¥4t, @918 (2010). BUSTHTH Hh BRI WIEW. 73 facel | eI Aag fBa
(2) =i, T 2010. FUSTICH 3% HAYCx AEY. 78 fAwcd : e Hwe fiw
(3) T g9 2010. BUSTIES A HAYEX WisW, T8 Koo : 2l dHUd RE
(4) =, T (2010), BUSTHEH 3% HPYEY HIgH, 78 facel : erel daid B
M. Phil/Ph. D/URS-EE-Jan.-Dec,-2017/(Journ, & Mass Comm.)/(A) : P.T.O.
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For communicators, L‘[rlslt-m

(1) Knowledge (2) Contrasts

ology is concerned with the theories ol :

(3) Uniformity (4) Modernily

ars @ forv s & e few Rigra A e

(1) 3 (2) fawwAen

(3) TH WA (4) anefiehT

Jacobson's Model of Communication has constituent factors numbering :

(1) Two (2) Four

(3) Six (4) Eight

pEEe B WAN B Hied GETHE Hilded [T g

(1) = (2) =n

Vox props in telecaste are mostly :
(1) Studio based

(3) Character-generated

TER H I W qeEed

(1) = ® smfa

(3) aRF-wERE o w®

(3) @ (4) 1D

(2) Field based

(4) Advertiser-oriented

(2) &= ox amerRa
(4) fsmreal 939

The first public television transmission system in the world was :

(1) VOA (2) NHK

(3) BBC (4) Doordarshan

fea # el Wdwi™e qeee™ guRe gomed off

(1) @ s g (2) v

Factor analysis is :
(1) Univariate (2) Bivariate
feroemor femas 2

(1) FhaRye (2) =rgafge

(3) 414 (4) TEEH

(3} Multivariate (4) Non-variate

(3) #eciafRue (4) = #fye

Who helped government of India to launch Doordarshan 7.

(1) UNESCO (2) UNO

(3) USA (4) WHO

HIRT PR B GREEA BT IR B A IE Aeran fay 2

(1) Izl (2) T T
TASSis:

(1) Russian news agency
(3) Chinese news a gency
a #

(1) w5 21 F9ER wwen
(3) o5 1 wwraR Hwen

(3) 4EE ¥

&
&l

Seed] U 3 i

(2) Russian newspaper
(4) Japanese news agency

(2) Wl WHEN O
(4) ST W FATER TR
URS-EE-Jan.-Dec-2017/(Journ, & Mass Comm.)/(A)
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When media companies are owned by non media business house ?

(1) Conglomerate

(4)

(3) Chamn

(2) Joint Stock

Business ownership

frv Mg Ao BRET gR1 & fifean werita sifega fFg w72

(1) wirene (2}
(3) Y@e (4)
Multi-tasking in journalism is due to :

(1) Media globalization (2)
(3) Social integration (4)
qEIREn H Hed)-SifteT @ BRI 8

(1) MfEar s (2)
(3) wrfors gEre (4)
Pop Up advertisement is relates to :

(1) Newspaper (2) Magazines (3)
oy am fasms et ©

(1) {HMER 93 (2) #eiE (3)

AYad AUSR
fawa aiRfm

Economic growth
Convergence

anfe fAem
FHau

Radio (4) Internet

i (4) gevre

['he principle feature of marketing communication :

(1) Hidden price (2)
(3) Two-way communication (4)
IR WaR @1 g faear 8

(1) B9 o4 &1 (2)
(3) ErEY FEN & (4)

Global Village concept was advocated by :

(1) Marshall McLuhan (2)
(3) Wilbur Schramm (4)
df¥ae 7iTg @1 yieores feae fEar ?

(1) #reTe AaeeT (2)
(3) faeew #H (4)

Product life
Hidden communication

FATg it @l
g JER B

Denis McQuail

Lasswell

GIGEE

What is the core area of Development Communication ?

(1) Social and economic development of an individual, society and nation

(2) Deals with mass media of developing countries

(3) Role of communication in political development

(4) Development of mass media entertainment means

P.T.O.




25.

26.

27.

28.

RFT WER BT PR 8F M E 7
() T afi, S AR I @ A v e fa

r”} freprersfre Trsgl <A1 AT ﬁﬁ?«?n B W Hial
o e § TR @ YA
(4; e W & ARG @ fadhrd B e
Who among the following is nof a researcher in the field of development

communication ?

(1) F.R.Braid (2) E. M. Rogers

(3) Nore Quebral (4) Keith Davis

Prer 3 @ @19 e waR &3 @ Wrowal 76l 8 7

(1) THo 3Ro TS (2) Zo THo TSKI

(3) =N1 TS (4) Ty Sfaw

The role of epistemology is emphasized in ......... of development.

(1) Multi-step flow (2) The communication theory
(3) Diffusion theory (4) Agenda setting
sffRedrEoh @ gfer ... % fIem § @R a1 8

(1) #eei-3eT el (2) waR g @l

(3) yaR Rigra @ (4) T B4 A

E. M. Rogers in Diffusion of Innovation, introduced the concept of :

(1) Technocracy (2) Developmental symbolism
(3) Social interaction (4) Cosmo politeness
T @ gER # o UHo MR A fhw g @1 sfvwfew fear ?

(1) Seishe (2) fawma & udie) @1

3) wrfore G @ & (4) s Rrear @

Montage is

(1) A type of reporting

(2) Search engine

(3) Online chaiting

(4) Collection of issue based clipping in audio-visual media
Uy & :

(1) vF ger @ Rafdr

3
(4

,nf-m fasgee Mifem # weliftn smnRa ga& &1 w@am

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(A)
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30.
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Narrow casting is :
(1) Small headlines
(3) News on phone
el wifde 8

(1) wrer g fasg
(3) HIF W FAER
Research is

(1) Scientific (2) Systematic
e R

(1) denfys (2) goTeTd

Research ethics do not include :
(1) Honesty
e o fpaer |En 78 e

(1) AR (2) efaRoRadr

(2) Subjectivity

<

(2) Local Programmes on T V
(4) Short headlines

2) & & wr wy FrEEE
(4) wféra He fawg
(3) Replicable (4) All of the above
(3) Yfrebe (4) STF w9
(3) Integrity (4) Objectivity

(3) el

(4) axgfssd

Scientific research in mass communication demands the demonstration of :

(1) Continuity

(2) Co-variance

(3) Transitivity (4) Reaction

o FRETET (G daR) § Tenfe iy e yedE @Y " @R § 7

(1) e (2) WE-gEvI

In a normal distribution :

(1) Mean < Median < Mode
(3) Mean > Median > Mode
wrre faewer #

(1) A®T < AeOHH < dgeid
(3) AR" > HOAT > dgaid

(3) AwTihe (4) wfefar

(2) Mean = Median = Mode
(4) None of these

(2) 5T = FEAAT = G
(4) SURrER H W HIg AL

The research that aims at immediate application is :

(1) Action Research

1
(3) Conceptual Research

(2) Empirical Research

(4) Fundamental Research

BNga 1 S T e o e e s 1) | o A o G4 8

(1) ot o
(3) =¥ oy

(2) srgwawT g
(4) #ifers e

P.T.0.
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35. Which of the following is/are measures ol central tendency

(2) Mode
(4) All of the above

(1) Geometric mean
(3) Medium
%ﬁmﬁﬁmmwﬁﬁmaﬂwﬁ?

(1) R e (o ) (2) wg5
(3) (4) SUREE
36. Investigative journalism with the help of a hidden camera is called :
(1) Sting operation (2) Editing (3) Gate Keeping (4) Filtering
B gY S B §T B O A Gl THETRAT FEAN € -
(1) R soRe (2) HIeT (3) e BT (4) freefR
37. Inventor of Priting Press :
(1) Johannesburg (2) lvy Lee (3) Gutenberg ~ (4) Sylvester Lec
fifeT ¥ @ Wl © ¢
(1) SEEEat (2) 3@ A (3) TeAT (4) foeRex o
38. The Second Press Commission was headed by :
(1) K.]. Reddy (2) P.B.Sawant
(3) G.S.Rajadhyaksha (4) P. K. Goswami
fadr O s frwa eFqars # @
(1) o wo ¥E (2) dro 9o HET
(3) wito THo YTeimede] (4) dio Ho T
39. In which year Registrar of Newspaper for India came into being ?
(1) 1956 (2) 1958 (3) 1955 (4) 1954
FaTaR UHl @1 oreR aRd ¥ fEw af sftaw A amn ?
(1) 1956 (2) 1958 (3) 1955 (4) 1954
40. Which one is not a daily Newspaper ?
{1) The Pioneer (2) The Hindu
(3) Employment News (4) The Indian Express
r-a 2fe FHER 93 6 8 7
(1) = rafaR (2) = fag
(3) IR HHTER (4) T 3= TaEw

M. Phil/Ph. D/URS-E E]:n.-Dec.-zol'?.-‘(loum.& Mass Comm.)/(A)
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46.

According to [azarsfeld and Merton, mass media reinforce :

(1) Public Opinion (2) Public Image

(3) Social norms (4) Technocracy
St ol #eA & R " Rz (@9 FER) A9 AR ©
(1) wen @ T (2) T @ vl

(3) |mIfre AUES (4) <= a3

The Dada Saheb Phalke award for 2013 has been conferred on :

(1) AshaBhonsle (2) Gulzar (3) AshaParekh (4) A.R. Rehman
o 2013 & ITeT ART HIed PR ¥ FHEI I W

(1) amen ArEe (2) AR (3) 3mEN UR" (4) To ¥Ro TEAT

Dyadic communication is the transfer of messages from a person :
(1) To mass audience (2) Toa group

(3) To another person and vice versa (4) To sages

sEvfys wor v aifda ¥ H@Rw Aedl @

(1) a2 tm w TEd & o (2) wH WE B forg

(3) T =fdm & fag sk s9a ufger  (4) @al @ forg

‘Communication and Cultural Domination' was written by :

(1) Walter Cronkite (2) George Ritzer

(3) Lasswell (4) Herbert Schiller
FRIFGYE (e Foard SieE [FES gR fordy 1€ ?

(1) dreex BB BRI (2) witet Rewi® g®I

(3) @A ERI (4) &wae ReR 8N
Convergence model of communication was developed by :

(1) Westley and MacLean (2) D.Lawrence Kincaid
(3) Charles Osgood (4) Ruge and Galtung
FRIBEA B Hgo Arse b four T4 ¢

(1) Tved oiR Hmferad (2) o @R s
(3) =T AFIS (4) ¥ 3R ST

The soviet media theory had its roots in :

(1) Italian Fascist philosophy (2) Public opinion

(3) German ideology (4) Japanese imperialist edicts

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/{A) 3 £i sondlie
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47.

48.

49.

50.

51.

A

Aiftraa e e feas qa 1 8 ¢

(1) geeh & wrfErd) = A (2) =an @ E F &
A =TT T aTal SIS
(3) Wit @ fmmt o (4) S9N ATH
What influences the attitudes ? .
(1) Value symbols (2) Events ‘
(3) Appeals (4) All of the above
FEER BT YHIAT Bl ©
(1) ¥y Ryaea (2) =eAT
(3) et (4) SR T
Which of the following is not a basis for the demographic segment a_a-:.or ﬂ.:-. a market
(1) Age (2) Income (3) Status (4) Nationality
fr=fefag 4 & o9 v Taaiiasn ave &4 & o8 amrE T !
(1) 3% (2) g (3) B (4) T
Propaganda is :
(1) Casual Communication (2) Instructional Communication
(3) Deliberate Communication (4) All of the above
FAR-YER § :
(1) srel¥e IR (2) IRITE waR

Gyandarshan is :

(1) Magazines of Doordarshan

(2) Divisions of Prasar Bhart

(3) Interactive educative broadcast of IGNOU
(4) Broadcast for teachers

o9 qYE 8
(1) szev= @ o (2) WER-9N BT W
(3) =7 &1 Y fed wERoT (4) IETTHI BT FHRU

Broadcasting bill is supposed to put restrictions on :

(1) Private TV channels (2) Private Radio channels

(3) Both (4) None of the above

TR fad IF Fmar €

(1) el Sodo Fet o (2) Fof R e v
(3) =i W (4) Susred § ¥ g T8

M. Phil/Ph. DIURS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(A)
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52. The Yuva Vani programme of AIR was introduced during the tenure of which

Minister of Information and Broadcasting ?

(1) B.Gopala reddy (2) Pramod Mahajan
(3) 1. K. Guijral (4) Indira Gandhi
G0 3o R0 N YT AR FdHH AR TERY B B PG & ARME AT Al
(1) Ho 7T S (2) WHIE HEToT
(3) Mo Fo TERTA (4) sfexy wieh

53. The 'Limited effects' model of mass communication was a counter to:
(1) ABX model (2) Circular model
(3) Diffusion model (4) Hypodermic needle model
o Har WifE w9E 1 @1 Ucd AT -
(1) T & ey "isd (2) gUTER Afed
(3) faaxo dree (4) eusfis fAfea Arsa

54. The communication theory of developmental communication emphasized :
(1) top-down communication (2) mechanistic communication
(3) epistemological approach (4) extensive demonstrations
fRrefid HoR @ HaR g @R a1 8
(1) eM9-899 HoR (2) =F=aT Far
(3) shedreifres gftemo (4) =S YEIH

55. The television news writing these days includes hyperboles
(1) hyperboles (2) non-sequiturs
(3) gender-neutral words (4) uncommon abbreviations
77 A} o o T § Wie 2
(1) sfererafaa (2) im-FamEmer
(3) form T e (4) SraERYT Higvd AH

56. The single - sheet advertisements printed on one-side are known as :

(1) brochures (2) fliers (3) leaflets (4) posters
el vF TR @ UH & aWE Y RsnEl B FE 8
(1) #vR (2) W (3) TF (4) dreR

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(A) - ) P.T.O.
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60.

61.

] P
'V programines which system 1s followed

Iy et tor broadeasting

(1) NITUH 2y PAL

(3) NS (1) SECAM
w N O wrdme) @) weiRa we @ e @ vy e st & ¢
(1) geedlotiiotdo (2) Woeveyeo

(3) wedlogiiego (4) THogowloYoyHe

Al India Radio (ALR.) for broadcasting was named in the year:

(1) 1926 (2) 1936 (3) 1946 (4) 1956
g @ fare aife gfvean W& (TodrrgodnRo) &1 AT fope ad BT 7
(1) 1926 (2) 1936 (3) 1946 (4) 1956
T'he British Broadcasting Corporation's main revente source for a long time was :
(1) Government subsidy (2) Licence fee

(3) Public donations (4) None

fafee waRY SR ([FTEE) UE T 9y @ O g e w@ig o

(1) Jvar ofeas @ (2) S B @
(3) wrdwRS T @ (4) ®ig el

Central to the uses and gratifications approach in communication would be:

(1) messages (2) channels
(3) audiences (4) encoders
HOR % BT ST IR Hahe e B

(1) |29 & ' (2) ==l @

(3) <= @1 (4) sTHISH @

The constitutional restricion on Article 19(1)(a) in the form of public order

falls within the concentric circle of :

(1) Obscenity (2) Law and order

(3) Security of State (4) Defamation

dE A B B H DT 19(1)(a) T WG a FARE W B s e
(1) et @ (2) = T smeer &

(3) T @ GE o (4) wreIfy @

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(A)
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The main problem of simulation in communication research is :

(1) Atmosphere  (2) Response (3) Validity (4) Modeling
FRIfeT (FER) # orgEuvl I g wAel g

(1) TIERT (2) wfafs (3) derel (4) HiefeT
The panel study is sensitive to :

(1) experimental mortality (2) cost-effechiveness

(3) response classification (4) instrumental criticality
e B T LI CERNIT g7

(1) SRS §og &% (2) @nTe wHrEEiel

(3) wfafear it (4) Putas wre

The snowball sampling method is useful when the universe is small and :
(1) scattered (2) specific (3) general (4) concentrated
F'W-Tqmﬁﬂamﬂﬂﬁgﬁﬁtﬁmawsmaeﬁi:

(1) o &30 & (2) fafire & (3) WERYT & (4) ®f=d &l
Most correlational designs have the problem of manipulating :

(1) conceptual definitions (2) control variables

(3) independent variables (4) dependent variables

agq & e-wey oA ¥ o= o) AR Bl

(1) derfRe ofym (2) fafza =

(3) |3 = (4) FmenRe =X

A sentence used in commuNicationis a .....c.ceeee of words.

(1) paradigm (2) syntagm (3) consequence (4) movement
wm,mﬁﬂmwﬁﬁw‘mﬁmm%w% .......................

(1) afewm (2) arm-fa=am (3) uRom (4) Ty

In newspapers, news headlines should be written around a SITONg «...ovvvvnee
(1) Adjective (2) Adverb (3) Verb (4) Participle
FHAR A Y G FATIR HOET i @ wr ford e =ifey |

(1) farrmor (2) ferar-fagmm (3) foman (4) T

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(A) P.T.O.
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o8 na S i € L stages A g " I ”L' |II1.HI'Hir,1 10
L el |(E % LA ES Idf.! Lifiec 1 Licn
& Find out the orrect sequ snce Ol l! t B

wocessing theory .
: i 1 ~ S e £ . y
A ttenbion \'nmprclwn:-tmn. acceptance, retention, action
) Comprehension, acceptance, retention, attention, action
3) Attention, acceptance, comprehension, retention, action

1) Attenhon, achion, c\_\n‘tprehenf-im‘l, accepmnre, retention

Wt
= iy fRET= &) TEaE &7 9 BH I E 7

(1) =09, T99, WP, A, Y-
(2) T%, WP, ERRH, &, Tae
(3) =, e, T3, R, Y
(4) =, UFHA, WS, WP, AR

69. In communication, redundancy has :

(1) highest predictability 2) lowest predictability
(3) balanced predictability (4) imperfect predictability
AR 9Ol ¥ 96T &
(1) 9T § = (2) 9nfis 9§ F9
(3) S=iE & W (4) swER S=iE
70. The closed systems approach is reflected in .............. public relations.
(1) proactive (2) reactive
(3) reflective (4) selective
9 Ul GREHI .............. OGS G699 5 IR ear 2
(1) sro=fkg (2) ufofarcas
(3) GRrad® (4) TaTE
71. Name of the monthly magazine of the Ministry of Rural Development -
(1) Krishi (2) Kheti
(3) Kurukshetra (4) Gramin Sandesh
T BT ARt @ AIRe ufier & q A P
(1) (2) @
() moe=z (4) amor w2y
72. Development advertising is the form of :
(1) Public Service Advert'isi_ng (2) Classified Ad
(3) Institutional Ad (4) Product Advertising
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A
frerg AsE o 8
(1) &= War s &1 (2) @iipa fasme @1
(3) wven fem @1 (4) SeurE fAsmas @1

73. Ear pane]s are :
(1) Panel of experts from Journalism
(2) Panel of experts from various course
(3) Advertisements on two sides of the Masthead of a newspaper
(4) Panel of experts from Ear, Nose and Throat (ENT) Department
?—jTi' e B

(1) =il & fasmsi &1 T8

(2) faft Rual & fagwst &1 998

(3) GArER 93 @ e o gl SR s

(4) T, B, Tel (Fo o EYo) T @ €S w1 WwiE

74. Which of the following is a major cause for digital divide ?

(1) High speed networks (2) Biometric data storage
(3) Illiteracy (4) Computer games
frefaRes 4 @ Rfdea Rars & 9@ R 791 2 ?

(1) Sefa Seas (2) srdfes eer qug

(3) fAmean (4) PIER TH

75. The code of ethics for Public Relations was adopted at an international
conference (1965) held at :

(1) Athens (2) London (3) New York (4) Tokyo
ofsers Rew a9 @ fog aeR wied B SRS §ARE 1965 ....... | fomn 3 |
(1) v (2) @A (3) i@ (4) =
76. The contrast of a digital photograph is measured by :
(1) Pixels (2) Aspect ratio (3) Focal Point (4) f-stop
fefiee BIENTHG & HERS b AT Ol © !
(1) foeme | (2) T IAUT H (3) = g | (4) f-wm 9
77. Nobel award began in :
(1) 1900 (2 1901 (3) 1902 (4) 1903
a1 QPR # TAT 89 ¢

(1) 1900 (2) 1901 (3) 1902 (4) 1903
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! lew 1 ras established by :
8. New India was estat A
G Sadanand (2) Mrs., Anr e Besanl
(1) 5. 5aganand -
! I l” i|1'.!l\'.f|.'.|1.]|\r\ chii
(3) b.. Flormime 2

(2) o wiEAd=

a (4) fodrer e WEdl

79. Searchlight was a newspaper published from

(4) Uttarakhand

(1) Bihar (2) Assam (3) Pumjab
T o 99ER U= 6 UR8E g3 91
(1) fer 9 (2) ™ | (3) W | (4) STETS ¥

80. Trans personal communication is :

(1) conversing with relatives (2) conversing with spirits and ancestors
(3) conversing with the divine (4) conversing with the sages

219 9HAd HEN B

(1) Reen & W SeafoiT (2) 3fe 3N gawl @ Wier dmedator]

(3) 3T & A AT (4) wat ® G HAdfe

81. 'Deep throat' was the source of information for the reporters investigating :
(1) the Watergate scandal
(2) the Irangate scandal
(3) the Profumo-Christine Keeler scandal
(4) the Mundhra scandal
AT A, EA F UE AEA A9 o RaR @ fa STE-USHTe & BTH o7ar o
(1) T 9Ieyie &I

(2) T SNHNE FIS
(3) T umgHr fsfies #er wie
(4) T TR FiS
82. Monopoly of cultural products at the global level has led to :
(1) Political hegemony (2) Economic colonization
f.’ﬂj Social domination (4) Information imperialism
dRAB W I¥ WP TG D tSHRER B IR foam -
(1) IrFifrs g (2) anfde sufrivmme
(3) wr=IfeTes v (4) =TT AESaE
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A
g3. Thewriters for media have adopted the narrative technique ol
nvolution (2} deconstruction
story telling (4) over-dramatizalion
LEHECE il & PR B
3) FEE A oY Sl
84. bner while propounding the cultivation Theory emphasized on the
Heavy viewers, light viewers and mainstreaming, the last one being
(2) Cognitive association
{ (4) Priming
[ wftares from, o, Wi uiel, @H gl SR HE
W
q D
(2) HIETHD 9Y
(4) WA
85. n has spoken of development becoming a/an :

I (2) idea
(3) ism (4) concentric concept

fore gextyos 3 oer o 1S, e o goa 8

(1) T3S B (2) =i |
(3) =% /faerl | (4) THTEITRRN AR H

86. For Woolfson, individual consciousness, permeated by social communication is :
(1) soco-ideological (2) polifico-creative

(3) psycho-persuasive (4) ideo-cultural
TeEE @ o i WOR gR1 @fdd o B SR R

(1) = lﬁ—f"‘T,_r_:_’ (2} ".‘ﬁﬂf&cﬁ]??\r_ﬂ
(3) (4) :Mﬁ.@-ﬂ:i—?laﬂ??l

87. The Westley and McLean Model of communication identifies which role of the

receiver.

(1) the advocacy (2) the environmental

(3) the gatekeeper (4) the behavioural

R & de vd Ao Hed R @ e qfe @ $fg e g ?
(1) & gEa@e (2) T FFATAYHEA

(3) T 7z FG (4) 7 fenfauss
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ame text, the message 15
ience derive different meanings from the same tEXL.
88. When media audience

onsidered ? i e
Ll] |ysemic (2) denotative (3) connotative (4) con
{ polyse £

Ay & @y g8 AT PEAN &
AT B U [ REAT T e A fraTel o 8, O 98 3L

=L

y et HEE 4) @HAETEES
() diferifie (2) feArcfea (3) ®Hefed (

89. Stuart Hall asserted that the media created : ; .
(1) 'Virtual imagery' (2) S['\cwtnllmnlac‘ T
{3) 'Preferred readings (4) 'Perception fluctuatic
] = [ - [
eyd B 7 39 9a W R R & A gl B

(1) ‘SmiRR e (2) TS FHD
(3) woré = il (4) oo H SAR-TEGd
{ ive, the nee COMES :
90. When media consumers search for knowledge as a motive, the need hL(_llTﬂ ¢
(1) biased (2) selective (3) affective (4) cogmbve
S A & Smigar I @ R Afd wd &, @ S TSl B
(1) SR (2) TUATHD (3) WHTETHD

91, The communication channels are kept open by :

(1) removing regulations (2) proactive access
(3) Phatic function (4) Emotive function
FRABIA T Yol WEd 8

(1) Frasa ger (2) wfipg ugd

(3) Hfed waE (4) sWfeT wawH

92. The first International Convention related to Copyright was held at :

(1) Berne (2) London (3) Geneva (4) Rome
Fifrge © fordl ggen RIS W9 Fer gan ?
(1) T4 (2) ==A (3) i (4) 9

93. The applicability of Article 14 of the Indian Constitution was invoked by the Supra

Court in the case involving the newspaper :

(1) Sakal (2) Aajkal
(3) The Hindustan Times (4) The Times of India

g;:"ﬂ TRT BT ST 14 B ST B ol gl B N F1-Y R v @) e
T o7 ?

(1) T (). ST

(4) = rEv e (4) & TIER 3T e
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g4. In research, language and argumentation are expected to objectivise :

(1) human experiences (2) creativity

(3) idealism (4) institutional norms
L .

o 3§ 1T o o9 S SR @ R e R e # 7

(1) w=e e & o (2) YoTHEa @ ford
(3) ceae @ o (4) wemTd AH®l @ ford

g5. The positivist paradigm, adopted by researchers in Mass Communication, makes a
liberal use of :

(1) descriptions (2) fictional narratives
(3) aesthetics (4) quantifications
FAEER § eHaRt g foEe SuEnT © gweard! ferrE siuEan T
(1) TS (2) ®feqq g
(3) d=dws (4) afesmom=
96. A distinction between administrative and critical communication research was first
drawn by :
(1) Harold Lasswell (2) Walter Lippmann
(3) Paul Lazarsfeld (4) Elihu Katz
TeRE R ATeEeE wUR O @ 99 wdvem e 9% ($R) s ?
(1) =ies waad (2) areex feradH
(3) e ARG TS (4) uferE e
97. Human simulations for research are identified as:
(1) role play (2) experimentation
(3) operation (4) games
E @ forl W FER B DR e & 2
1) a8 = (2) wEm
(3) aifa¥er (4) 2=
98. The metaphor of a wired universe interlinked by a network of computers was
popularised by :
(1) Al Gore (2) Wilbur Schramim
(3) Jacobson (4) George Gerbner
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A
20 |
%?ﬁzﬁuqavzﬂWaﬁmmﬁqﬁq‘ﬁﬁﬁaﬁmﬁw%ﬂmﬂ-
(1) Telo TR ) feay 99
(3) TR (4) Sitet TR

99. The largest advertising agency of the world is :

(1) J. Walter Thompson (2) Saatehi and Saatehi

(3) David Ogilvy Inc. (4) MacConn-Erikson Worldwide

fava & qa9 92 s o &

(1) oo qreex ATwEH (2) @it afir Wi
(@) 3fFs siffedt g (4) Fapta TR doS AES

100. The down-the-line interview is conducted :
(1) face-to-face
(2) with panellists
(3) when the interviewer is at studio and the interviewee at another centre
(4) inalarge crowd
aftsa AR Herford 2T @
(1) TH-wr
(2) tferes & 9
(3) W9 WRIGR o Tl Wfehl ¥ 81 3R WReR <7 aren gEe Wex o
(4) T e (wE)
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1. According to Lazarsfeld and Merton, mass media reinforce :
(1) Public Opinion (2) Public Image

(4) Technocracy

3) Social norms
Sies ol 7 & SR A Aifedr (9 war) wedd A E

1) o 3 < (2) e @ Bfa
(3) "rmfse ATUas (4) <= oA

2. The Dada Saheb Phalke award for 2013 has been conferred on :
(1) Asha Bhonsle (2) Gulzar (3) Asha Parekh (4) A.R.Rehman
T 2013 @ el TR Fled RN U e G ERIE]
(1) HTEM AT (2) TeWIR (3) STEN UNE (4) To 2fRo VEH
3. Dvadic communication is'the transfer of messages from a person :
(1) To mass audience (2) Toa group
(3) To another person and vice versa (4) To sages
Sreofes WUR UE =i § HAY qul B
AT T & forg (2) v WYE @ fere

fre i oud wfeaw  (4) wal @ fon

4. 'Communication and Cultural Domination' was written by :

(1) Walter Cronkite (2) George Ritzer
(3) Lasswell (4) Herbert Schiller
FRIFISEE (U Hoatel SIATeET foreres g7 foredt 18 ?
(1) drec HFAMGE ERI (2) wiet Rew g
(3) A BN (4) =w=t fFeR B
5. Convergence model of communicatlion was developed by :
(1) Westley and MacLean (2) D.Lawrence Kincaid
(3) Charles Osgood (4) Ruge and Galtung

:;;rgg]’#q’;:a’:{ BT HATe Aisol fawiag fea 741
: (2) o Ty feas
(3) AT HETS (4) 7 3R e

6. The soviet media theory had its roots in :

(1) o=

(1) Italian Fascist philosophy (2) Public opinion
(3) German ideology (4) Japanese imperialist edicts
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Aifdaa AT Rgra s @ A @ ?

(1) sTeh @ wrarE) gvfq 3 (2) o @ A S
(3) i & frarxy A (4) wmarE araroard) Rrereral |
7. What influences the attitudes ?
(1) Value symbols (2) Events
(3) Appeals (4) All of the above
FFER &1 wIfaT ped 2
(1) ¥y Ryeew (2) HeAw
(3) e (4) IR T
8. Which of the following is not a basis for the demographic segment action of a market ?
(1) Age (2) Income (3) Status (4) Nationality
Frfofen 3 @ @ aomR wraifasa wve orf @ ford smrdy 78 € 7
(1) 3= (2) am (3) &RmEa (4) RTsgEra
9. Propagandais:
(1) Casual Communication (2) Instructional Communication
(3) Deliberate Communication (4) All of the above
THR-TEN #
(1) s HoR (2) ST TAR
(3) Wwfera waR (4) SuRrE wd

10. Gyandarshanis:
(1) Magazines of Doordarshan
(2) Divisions of Prasar Bharti
(3) Interactive educative broadcast of IGNOU
(4) Broadcast for teachers

o4 9 & ¢

(1) Z=EM 31 9l (2) TER-ARER & A

(3) 7L &1 Y S HEFE yERY (4) aETUSf P gHRYT
11. Pop Up advertisement is relates to :

(1) Newspaper (2) Magazines (3) Radio (4) Internet

uiq a9 fasmas et @

(1) S8R 93 (2) o= (3) fean (@) e
12. The principle feature of marketing communication :

(1) Hidden price (2) Product life

(3) Two-way communication (4) Hidden communication
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(1) ™Y o9 @ (2) GaIrE a1 @

(3) ETEY WH B (4) G AR B

13. Global Village concepl was advocated by !

(1) Marshall McLuhan (2) Denis McQuail
(3) Wilbur Schramm (4) Lasswell

Y ifg @ wfoare R faan 7

(1) wrele AaegE (2) =fra Haga
(3) faee A (4) add

14, Whal is the core area of Development Communication ?
(1) Social and economic development of an individual, society and nation
(2) Deals with mass media of developing countries
(3) Role of communication in pn]mml development

(4) Development of mass media entertainment means

frerE AR 1 PR a3 @ 7

(1) s afd, T 3 I B amifors Ta anfels Bar

(2) Rsrada gl @1 A AifEw F FwA G

(3) wrorfee fAw § 99 a1 e

(4) R R w1 AR $ Qe w0

15. Who among the following is not a researcher in the field of development
communication ?

(1) F.R Braid (2) E.M. Rogers
(3) Nore Quebral (4) Keith Davis
By & @ #19 RAew vaR 85 3 @raadl 781 6 ¢
(1) THo AR FE (2) o THo IoTH
(3) ART FUE (4) =y =
16. The role of epistemology is emphasized in ......... of development.
(1) Multi-step flow (2) The communication theory
(3) Diffusion theory (4) Agenda setting
sfuftenrsrat @ yfEw ... & faerg ¥ SR 2T 8|
(1) A=1-=T Tl (2) ¥R fagra @
(3) waR RrET< & (4) @ HEd gA @
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17. E. M. Rogers in Diffusion of Innovation, introduced the concept ol
';\"."\“" ACY (2) Dev l‘]n}mu‘ni.l| symbolism
) Social interaction (4) k'n\u\.‘!|h'|||l\'|11'.“-"'
S @ Tur A do W0 Aur A R R a wlafRea [ 7
(2) Rarg @ wdie! @
(3) |/ g /T & {” ST fayset @1
18.

Online chaiting

(4) Collection of issue based clipping in audio-visual media

N QR e R N,
AL G

1 Wife # aelift sparRa g8 &1 wer

19. Narrow casting is :

(1) Small headlines (2) Local Programmes on T V
(3) News on phone (4) Short headlines

B 2

DI &
(1) s 5= fag (2) & @1 W wrE HEiey

(3) B9 9T HAER (4) Wt qea g

20. Researchis:

(1) Scientific (2) Systematic (3) Replicable (4) All of the above
wier &
(1) T=fva (2) wormettTa (3) veihae (4) IRET W
21. Vivendi universal is a well-known media organization of :
(1) France (2) Australia
(3) United States (4) Canada

43S v Tgafda Afew HeH & -

(1) w18 @1 (2) sirgfern &
(3) wgFw wwd @1 (4) &AT=T BT
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92 Reaching the maximum number of people at (he least 1\\1_'-.Hil\|L‘ cosl by media is called :
Media manipulation (2) Mediated communication
) Media efficiency (4) Media consistency
\ T ey N, U
i oy WE BH AT OR wad SRt Sl e qEea @ BE ©
1y AR aeE (2) NRves AN
e e Vil
W IR e (4) My |k

23. In advertising, a document that describes the target markel, budget, creative stralegy
and objective 1s known as
(1) Media profile (2) Stralegy document
(3) Media briet (4) Audit plan o _ .
v fReme e e 99 & Rufy aore, IAHH T N gaaydl @1 Jootd El
av
1) Wi NeE (2) AT EATA]
(3y Hifem A9 (4) areer N

24, Specimens of advertisements are keptin:

)} The log book (2) The sample book
(4) The guard book
o] AT 8

(2) e frara A

(3) o fram # (4) me fHamE A

25. When a straight forward proposition is used in advertising, it is called :
(1) Emotional approach (2) Dogmatic approach
(3) Creative approach (4) Typical approach

5 RreTes T wd SuEn G o g, ) S99 FEd €
(1) WS ghesm 2) Rrgraardl gfiesio
(3) YIS gReAI (4) fafdre e
26. When public relations personnel manage news in the media, it is termed ?
(1) Spin doctoring (2) News commitment
(3) News control (4) Perceived necessity
Fa o GO e e § WaX B YU FRdl €, A 99 ded ©
(1) s sl (2) wax wftEagar
(3) @ay = (4) @fxa sifyardar
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27. The readability test, Fog Index, was developed by :
(1) Rudolph Flesch (2) Robert Gunning
(3) James Reston (4) Walter Cronkite
yeAtaar ohev, BT sSod fawia e mar
(1) HeeP wofel g (2) Jfee AT &N
(3) =T WA &N (4) areer wrEAfPe &N

, f IS correct focus al a
28. When a camera pans fast to a visual's blur and steadies into a

particular point, it is called :

(1) Hand-held camera (2) Whip pan
(3) Tilting (4) Panning AR
e gud gfe W oW (e dA 9 defl A awafds g ¥ g 9w fag @
gexdl /uedl & O 99 BEl 9Tl 8
(1) & # o aren SR (2) &g 9=
(3) go (4) G
29. ldentify correct sequence of television communication in India :
(1) Satellite Instructional Television experiment, Television Stations started in

Bombay and Madras, Television Centre in Delhi, Television colour lransmission.

(2) Television Stations started in Bombay and Madras, Television colour
transmission, Satellite Instructional Television Experiment, Television Centre in
Delhi.

(3) Television Centre in Delhi, Television Stations started in Bombay & Madras,
Satellite Instructional & Television experiment television colour transmission.

(4) Satellite Instructional Television Experiment, Television Colour Transmission,
Television centre in Delhi, Television Stations started in Bombay and Madras.

qRT H gxee HOR $ el HH B TEE

(1) SIE JgeEmE Sonfasr ya, gws ok 7w & e wem 3 2roard, faeed
¥ Sefaem drex, ehfaeE T AR | )

(2) 79 sl wor A elfde Wy &1 yvana, e o W,
SAfae wm, el eefifdem d=ex |

(3) facel # Thfema ¥=x, = R "= ¥ ohfaw
RIS Canlfaa WA, Sfas &1 Havo |

(4)3@3@@%%@%,2&%@@,&7@%%#@?@
AR HE ¥ Selfae R Y gwand | : '

SUUE IREMD

i '4?1"31-'{ ‘Iﬁ Q‘l—ﬁm IUUE
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30.

31.

34.

32.

33.

e onliging agencles
Find out the correct chronological sequence ol the following adyvertising agen

1) O & M, B. B. D.Q., Mudra, Lintas
(2) Lintas, Mudra, O & M. B, B DO
(3) B.B.D. O, 0. & M. Lintas Muclra
(4) Mudra, B.B. D O. Lintas, O &M

y " &Y V1Y
e venalt @ W) Y @l wiiey

\

. & & oan qw e
o el v, @ @ @A
3l af, aftv uw, fes, 4w

(4) 7=L DA A, fFew, N i

The communication channels are kepl open by :

(1) removing regulations (2) proactive access
(3) Phatic function (4) Emolive function
FRIADIA U g1

(2) wfva ggd
(4) gmfea ma

(1) o=

The first International Convention related to Copyright was held at :

(1) Berne (2) London (3) Geneva (4) Rome
. % ford UEen SN WRTe dEl gl 7
(1) A (2) @& (3) ora (4) ¥4

The applicability of Article 14 of the Indian Constitution was invoked by the Supreme
Court in the case involving the newspaper :

(1) Sakal (2) Aajkal

(3) The Hindustan Times (4) The Times of India

aRdra WY @1 T 14 @ sERel @ 63 giE B J P WEER U3 B b

rgr o ?

(1) e (2) amsTdel
(3) = fEgwm ez (4) = erzW &w sfv=an

In research, language and argumentation are expected to objectivise :

(1) human experiences (2) creativity

(3) idealism (4) i]‘l.\itituti(j)ﬂ;:'ll norms
F urer 3 @ fem wvvdt @ ford Wiewn feg wg € 72

(1) 77d ¥ 39 & forl (2) YETTEar & o

(3) arreviae @ fory (4) vRerTE AEst &
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: ication makes @
1 L i
35. The ~|\\\-|I|\ isl |l‘~“"\{|,\'.”l ‘h{l‘]‘lnl by resear hers In Mass € AMmun
liberal use ol
(1) descriptions ) ictional na satives
(3) aesthetics (4) .|L1.||1Lilu'.lllu-’r\
FTER ¥ eeEdran g feEve sz @ yeerard) Wi AT AT
O e (2) epfeqa aeried
(3) Hredwd (4) ufmrE
escarch was hrsl

e vealion 1
36. A distinction between administrative and critical commuu

drawn by :
(1) Harold Lasswell (2) Walter Lippmann

(3) Paul Lazarsfeld (4) Elihu Katz

TR 3R WSS 9 My @ dm adugd b

(2) TTees ferai=1

(4) ufeg wed

37. Human simulations for research are identified as :

(1) role play (2) experimentabion
(3) operation (4) games

@ @ ol wa SEER @ Y UEArd € 7

(1) & =i (2) 5

(3) 3IMUvEE (4) =

38. The metaphor of a wired universe interlinked by a network of computers was

popularised by :

(1) Al Gore (2) Wilbur Schramm

(3) Jacobson (4) George Gerbner

frel) ey & Foae s g g sefeds @SS @1 valee ey
(1) Telo TN (2) fEetaR 3

(3) ST@TeH (4) wife] TR

39. The largest advertising agency of the world is :

(1) ]. Walter Thompson (2) Saatehi and Saatehi
(3) David Ogilvy Inc. (4) MacConn-Erikson W
M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(B)
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wad 7 Rsms F9A 8
2 st (2) Vit afty wel
) 2 2 o (4) Hapr QhaE qos A%
40. The down-the-line interview is conducted :

tace-to-face
(2) with panellists
(3) when the interviewer 1s at studio and the interviewee at another centre
(4) inalarge crowd

T-ETA

(2) Trfeees @ AR
(3) e TR S T Rt § 8 ol TR 3 el TEr ey |
(4) = e E

(FE)

41. The constitutional restriction on Article 19(1)(a) in the form of public order

falls within the concentric circle of :

(1) Obscenity (2) Law and order

(3) Security of State (4) Defamation

St Aree @ o 4 argEe 19(1)(a) W HaETE quTt B WE @ Iy (R €
(1) o1 & (2) Fam g e @

(3) U @I G DI (4) AR 6 -

42, The main problem of simulation in communication research is :

(1) Atmosphere  (2) Response (3) Validity (4) Modeling

FFEYE (FgR) M H FTEI F g 2

(1) TafER (2) wfafda (3) e (4) =referm
43. The panel study is sensitive to :

(1) c»cpur-,mwma'. mortality (2) cost-effectiveness

(3) response classification (4) instrumental criticality

it oz frad i HaeTee € ?

(1) warTTE geg =Y (2) ST wTEEie

(3) uferfdar afi@vor (4) fuiys Are

M. Phil/Ph. DIURS-EE-Jan.-Dec-2017/(Journ. & Mass Comm.)/(B) P.T.0




10

44.

45.

46.

47.

48.

[he snowball sampling method is useful when the

(1) scatlered (2) specific (3) general (4)
e e R ST g 8 W aws i 3l
(1) Ten g3l &l (2) faftre & (3) TRV &l (4)

Most correlational designs have the problem of manipulaling
(1) conceptual defimitions (2) control variables
(3) independent variables (4) dependent variables

v Romel # uftere @) WA Bl o

& gf¥Emn (2) EbiE GRCE
(3) W|a= = (4) amerrRa =
A sentence used in communicalion is a ... of words.
(1) paradigm (2) syntagm (3) consequence (4

o g, o waR qurel § wav fmm o g, s &

universe 1s small

and :

cot yeenlrated

Hfad Bl

movement

(1) wfesr (2) aran-fam (3) uftumm (4) nfa

In newspapers, news headlines should be written around a strong

Y summmdne e

Participle

(1) Adjective (2) Adverb (3) Verb (4)
TR T3 H G FAAR TG v D 1 R =fey |
(1) fagmo (2) fom-fagmm (3) foran (4)

Find out the correct sequence of the stages identified
processing theory.

(1) Attention, comprehension, acceptance, retention, action
(2) Comprehensian, acceptance, retention, attention, action
(3) Attention, acceptance, comprehension, retention, action
(4) Attention, achon, comprehension, acceptance, retention
T ufden Rgr @ TEEE o e e

(1) e, B9E, W, AN, T

(2) W, Hp, SETNE, I, T

(3) ey, W, T, AR, T

(4) 0T, U, WHE, WEIER, e

M. Phil/Ph. D/URS-EE-]an.-Dec.-2017/(Journ. & Mass Comm.)/(B)
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49. In communication, redundancy has
hest predictability (2) lowest }th'dlc::}h:iit.‘.'
predictabil
(3 nced predictability (4) imperfect predictability

(4) oD TS

50. The closed systems appr:'sm‘i‘: is reflected in ..oemersneres public relations
(1) proactive (2) reactive
(3} reflective (4) selechive
T GUTTE ST v A gay H af¥efag 26 8
(1) sr=fma (2) wfafmare®
(3) TRTTE (4) TUATHD

51. Research ethics do not include :
(1) Honesty (2) Subjectivity (3) Integrity (4) Objectivity

S v fram @ 78 B

(2) eferEe (3) sl (4) Txgiedl

52, Scientific research in mass communication demands the demonstration of :
(1) Continuity {2) Co-variance (3) Transitivity (4) Reaction

7 (o waR) # dsnfiE e frqa wegis @7 AT ddl B 7

(2) FE-TEN (3) IR (4) wuferfEan

53. In a normal distribution :
(1) Mean < Median < Mode (2) Mean = Median = Mode
(3) Mean > Median > Mode (4) None of these

HIETIO faremor q

(1) AT < HeHH < qE D (2) Ay = HegHA = dgoish
(3) FEY > HEHM > SEAP (4) S ¥ W BIS AL
54 The research that aims at immediate application is :
(1) Action Research (2) Empirica] Research
(3) Conceptual Research (4) Fundamental Research

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.}/(B)
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e oy Rreat SR¥ ATHT® AT
(1) @ e (2) IFHIST Nl
(3) FaRe oM (4) wfers ma

55. Which of the following is/are measures o central tendency

(1) Geometric mean (2) Mode

(3) Medium (4) All of the above
Prfufes § § B\ B wgRy B M P © 7

(1) waifafyes =ma (e #me) (2) @ED

(3) emAH (4) SR wl

56. Investigative journalism with the help of a hidden camera is called :
(1) Stingoperation (2) Editing (3) Gate Keeping (%) Filtering
Tl §C BT B FRT B T AR Eril qaEIREl HEdl ©
(1) ReT arRyA () WUEA (3) e T (4) freeh

57. Inventor of Priting Press :

(1) Johannesburg (2) Ivy Lee (3) Gutenberg (4) Sylvester Lee

RifFT T % @roedl ©

(1) SreTEE (2) @ (3) TEmE (4) Rreawex ol
58. The Second Press Commission was headed by :

(1) K. J. Reddy (2) P.B.Sawant

(3) G.S.Rajadhyaksha (4) P.K.Goswami

Rl o SmanT fRad! ITEE A ah

(1) Do oo TE (2) Yo #ro FEw

(3) STl THo ITSITEOE (4) do Fo TRETHT

59. Inwhich year Registrar of Newspaper for India came into being ?

(1) 1956 @) 1958 (3) 1955 (4) 1954
AR T w omeR aRd | e o siftae § e ?
(1) 1956 (2) 1958 (3); 1955 (4) 1954
60. Which one is not a daily Newspaper ?
(1) The Pioneer (2) The Hindu
(3) Employment News (4) The Indian Express

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ, & Mass Comm.)/(B)




B
Fr- e gqTER 93 T8l ® 7
(1) & grafo ) T fR=
(3) TSR FATER (4) 7 3ReT yaud

g1. Name of the monthly magazine of the Ministry of Rural Development :

(1) Krishi (2) Kheti
(3) Kurukshetra (4) Gramin Sandesh
oy e Ao @) ARk e B A g7
(1) s (2) =
(3) HHEF (4) Tmfer He
62. Development advertising is the form of :
(1) Public Service Advertising (2) Classified Ad
(3) Institutional Ad (4) Product Advertising

R fasmT e ©

(1) oA Ja fagmoe & (2) afigpa
(3) we fasma & (4) geaTE [T @l

63. Ear panels are:

(1) Panel of experts from Journalism

(2) Panel of experts from various course

(3) Adverhisements on two sides of the Masthead of a newspaper
(4) Panel of experts from Ear, Nose and Throat (ENT) Department
S U9 B

(1) T=eiRer @ fest &1 FE

(2) fafr=
(3) TR gE & RrER R EET $iN fersto

@i & faees &1 9E

(4) %, B, Tl (o THo <o) T & favwsi &1 e

64. Which of the following is a major cause for digital divide ?

(1) High speed networks (2) Biometric data storage
(3) Iliteracy (4) Computer games
e 4 o fReftread feags &1 & SR & & ?

(1) S=mfa Hedd (2) arEmifes S HUE

(3) frmema (4) HHEET M

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(B) P T O
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i (! - d [ nic

85. The code of ethics for Public Relations was adoptec
conference (1965) held al (4) Tokyo
(1) Athens (2) London (3) New York l__) [ farm 174 |
afierss ReeE &99 @ oy ardaR FfEer @ e TARE 1G5 e .

- .__'.;-; Ir_"|

(3R (2) @ (3) =gt (4)

66. The conlrast of a digital photograph is measured by !

(1) Pixels () Aspectratio  (3) Focal Point  (4) fstop

FefSred WIEUTE @ HgRe ® AT 9T €

(1) faswe A (2) veae sua @ (3) o= g (4) Skl
67. Nobel award began in:

(1) 1900 (2) 1901 (3) 1902 (4)-4502

el qEERR @ oA 8y

(1) 1900 (2) 1901 (3) 1902 (4) 1903
68. New India was established by :

(1) S.Sadanand (2) Mrs. Annie Besant

(3) B.G. Hormiman (4) Phiroze Shah Mehta

T HRE @ A R Faw @ g 7

(1) THo WETHE (2) fiste wiftga=

(3) Howilo BHHT (4) fhera 8 Hedn
69. Searchlight was a newspaper published from :

(1) Bihar {2) Assam (3) Punjab (4) Uttarakhand

d oS WHAR 9F @1 Th1e g3l AT :

(1) fEr ¥ (2) e 9§ (3) "urE & (4) STNTETs 9

70. Trans persm‘-n] communication is :

(1) conversing with relatives (2) conversing with spirits and ancestors
(3) conversing with the divine OnvVers :
(3) c g € (4) conversing with the sages

I TR WU # ¢

(1) REFERT & W HAafAT (2) 9T R G @ Wy wahh
(3) A & WA Hafi (4) & W wari

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(B)




71, 'Deep throat' was the source of information for the reporters investigating
(1) the Watergate scandal
(2) the Irangate scandal
(3) the Profumo-Christine Keeler scandal
(4) the Mundhra scandal
A0 e, GEE BT g A o1 o Rt @ foe Sitg-geare @ BT A Al
(1) = TETIT @7
(2) & INAIE TS
(3) = wrwpdr e woR #1e
(4) T FERT i

72. Monopoly of cultural products at the global level has led to :

(1) Political hegemony (2) Economic colonization
(3) Social domination (4) Information imperialism
A wR W W W @ UEieR S IRa
(1) Iofts a9 (2) anfdfe sufaderars
(3) amThA® T (4) FIAT HETIS
73. The writers for media have adopted the narrative technique of :
(1) convolution (2) deconstruction
(3) story telling (4) over-dramalization
AR & oEd aUATeTS a@aTh @1 W H §
(1) AT (2) SF=TFE
(3) el AT (4) AEET BUER @ eI

74. George Gerbner while propounding the cultivation Theory emphasized on the
concepts of : Heavy viewers, light viewers and mainstreaming, the last one being
(1) Resonance (2) Cognitive association
(3) Affectivity (4) Priming
Sitet TR A @fecdws g @1 wfaed fran s, 9 gl @9 ede sk e
HRT W WR R, g7 geed el | B 7

(1) === (2) HSHTHG WY
(3) wEHIRE (4) wefn

75. Majid Tehranian has spoken of development becoming a/an :
(1) philosophy (2) idea
(3) ism

(4) concentric concept

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/{Journ. & Mass Comm.)/(B)
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e el X e o & %
_ \ 2y faart
(1) e 4 (Elye Ay oTT ¥
(3) are / fegr @ (4) geramen AN
(3) dre /A&l T ic 118
. tad by social communicalionis :
76 ot Woolfson, individual consciousness, Per meated by soc
v TiEcg-crealive
o sl (2) P\}}.HLU cre
v i 1anoeyltural
(3) ]-ae_~:\-'c'11u-per51msi.\-'e (4) ideo cultu
: N R (R
qepe @ forl arfne WO & el Sy 1 AT T
. affa-frefed
(1) ARE-sTsfEaEd (2) et &

(3) WEE-ITHIE (4) amgfEA-HEEAR

A ~ - f
d S s - : dentifies which role of the
77. The Westley and MclLean Model of communication ¢ 1

receiver.

(1) the advocacy (2) the environimer tal

(3) the gatekeeper (4) the behavioural

TR @ R e Ao Aed RefER B Exifciacaical i wval € 7
(1) & TS (@ < FEEes

(3) T e B (4) < fasfER

78. When media audience derive different meanings from the same text, the message is
considered 7

(1) polysemic (2) denotative (3) connotative (4) contrived
s A @ 2ve R gue &1 se Aaad et o §, 1 98 El HEATd] B
(1) drfeafEs (2) fearefed (3) sl (4) FHEEIEE

79. Stuart Hall asserted that the media created :
(1) 'Virtual imagery' (2) 'Societal contact'
(3) 'Prefcrr\ed readings’ (4) 'Perception fluctuation'
w3 gt 3 =9 ad W @R faw 6 ffew el @
(1) SHTET dedr

(2) |HEfRYE T
(3) Terd @ arifmar

(4) 9RUT ¥ SOR-TEE

80. When media consumers search for knowledge as a motiv
ve, the need becomes :

(1) biased (2) selective () affective 4) cogniti
e Afea & IwiEE 19 & R B v 5y g Gm‘m( gt
10 G—.;m‘mﬂ'[(z) UEHAT BRY

3
(3). swiraresas 4) HsmeTs
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g1, Which one of the following references is written according to American Psychological
\ssociation (APA) format ?
(1) Sharma, V.(2010). Fundamentals of Computer Science. New Delhi : Tata McGrew
Hill
(2) Sharma, V.2010. Fundamentals of Computer Science. New Delhi : Tata McGrew
Hill
(3) Sharma. V.2010. Fundamentals of Computer Science, New Delhi : Tala McGrew
Hill
(4) Sharma, V.(2010), Fundamentals of Computer Science, New Delhi : Tata McGrew
Hill
aRE TG WTed (APA) @ R fFr=fafes o 1@ weeaf A foram T B P
(1) 8T @79 (2010). BUESHTH AiTH HHYEY Ag. T3 faeell : €lel Yeptre feo
(2) =TT a9 2010, BUSTCH S FRYER WEW. 78 faes : €rer #HUd e
(3) i, g9 2010, HUSHE I FEY Wgd, T8 Aol : TEl g B
(4) ¥l @ (2010), BUSTIEE % FEIER A1Ew, 79 el : e deud fed
82. For communicators, epistemology is concerned with the theories of :
(1) Knowledge (2) Contrasts (3) Uniformity (4) Modernity
gawa & forg sffeddtst o e g fera 9 8
(1) 3= (2) s (3) TH FAT (4) gl
83. Jacobson's Model of Communication has constituent factors numbering :
(1) Two (2) Four (3) Six (4) Eight
SrHTaE B HER BT Hisd WEd wifafs b @
(1) =1 (2) IR (3) = (4) ame
i 84. Vox props in telecaste are mostly :
(1) Studio based (2) Field based
(3) Character-generated (4) Advertiser-oriented
TARYT ¥ dTeR Wi Rl € -
(1) wefear oy amemRd (2) &5 R e
(3) FRF-wERi @1 W (4) Rsmoeeal sv@
85. The first public television transmission system in the world was :
(1) VOA (2) NHK (3) BBC (4) Doordarshan
fazg # el WdwAE gEaei= YR Home! o
(1) & an v (2) 7 A B (3) @AM (4) gyed
r M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ, & Mass Comm.)/(B} P.T.O.




86

87.

88.

89.

90.

91.

Eactor analysis 1S oy 7
\ Non-varii
(1) Univariate (2) Bivariate (3) Multivariale (4)
=1 'I .I" J C
(1) Talce (2) srgaRee (3) AeEdRVe () I =3
Who helped government of India to launch Doordarshan ? i)
: o 4 N
(1) UNESCO (2) UNO (3) USA 4 v
AR TRFR B qrad B uRe wey  fe e féparr 7
: ] e |:!| g
(1) 3 (2) 7 v 3 (3) 7 9 ¢ (4) <%
TASS is

(1) Russian news agency (2) Russian new spaper

l:) Chinese news agency (4) ]dpc.!l‘.l.'!ic news .l_;_{i_’l‘n_-.‘.'
e ®
& FEER 94

o

(1) 9 & TATHEN HE (2) ¥
(4) AT Bl FATAR A

(3) ©F @ FEHER Rl

y 1= il by ~ton 7
When media companies are owned by non media business house ¢
(1) Conglomerate (2) Joint Stock

(3) Chain (4) Business ownership

b E Rrori TR gy A Wife FES AR fory T 7

(1) HFENE (2) wga HUSRR

(3) H@Een (4) fawre R
Multi-tasking in journalism is due to:

(1) Media globalization (2) Economic growth
(3) Social integration (4) Convergence
TR § Heel- i W1 B B

(1) #ifgar yHsel@ (2) anfefe faama

(3) SATATRAS EApRID] (4) @wFawH
Broadcasting bill is supposed to put restrictions on :

(1) Private TV channels (2) Private Radio channels
(3) Both (4) None of the above
TR et A ol

(1) fwil Eodio de] W (2) Aol e B9t ov
(3) ¥ W (4) IR # | B AR
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g2. The Yuva Vani programme of AIR was introduced during the tenure of whic
Minister of Information and Broadcasting ?

(1) B. Gopala reddy (2) Pramod Mahajan
(3) LK. Gujral (4) Indira Gandhi

2T 9

Qo g0 HRo 1 Jg arf @mfas fbad o afte sl ) @ @riare @ S

(1) o MU & (2) wHE HETA
(3) S0 Fo IWRTA (4) gfemr mEf
93. The 'Limited effects' model of mass communication was a counter to :
{1) ABX model (2) Circular model
(3) Diffusion model (4) Hypodermic needle model

oF g9r HiftT u9E §ied @1 9ed o ¢

(1) v & vew #ise (2) goTER Hisd
(3) faewor Area (4) eursfis fHfea died

94. The communication theory of developmental communication emphasized :
(1) top-down communication (2) mechanistic communication
(3) epistemological approach (4) extensive demonstrations
ot Har @ FaR Rerg SR <1
(1) €M9-ST99 FAR (2) =@ Far
(3) siSAEoTHe gle® (4) =9F WEIH

95. The television news writing these days includes hyperboles
(1) hyperboles (2) non-sequiturs
(3) gender-neutral words (4) uncommon abbreviations
7 fad) 2ferfaem o waw A Wi @ ¢
(1) wferernfas (2) A-RreEmaes
(3) feim wever e (4) IrEmNY Wit FH

96. The single - sheet advertisements printed on one-side are known as ;

(1) brochures (2) fliers (3) leaflets (4) posters
fref) ua R @ U @ aew vl R @ e @
(1) @R (2) e (3) us®m (4) e

M. PhiliPh. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(B) P.T.O.
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correct and complete booklet. Complaints, if any, regarding misprinting etc. will not be
entertained 30 minutes after starting of the examination.
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of the following references 1s wrilten according to American Psychologica

éhane

yesociation (APA) format {
Sh V.(2010) Fundamentals of Computer Seience. New Delhi Tala McGrew
Sharma, V.2010. Fundamentals of Computer Science. New Delhi : Tata McGrew

3y Sharma. V.2010. Fundamentals of Computer Science, New Delhi : Tata McGrew

harma, V.(2010), Fundamentals of Computer Science, New Delhi ;: Tata McGrev

RFEES E — e Ay = argmre etef =4 # for@r a1 &

erel Hodd e

a2 =i

F I cCOmMmunicators, § F"I“'.l_"fﬂl‘.l .g\ 15 CL)I"n(’t‘l'HL‘d \-‘\']lh !.]'Il:' l.]-'lt'l_'rrll_’.‘_'uﬁl. -
Knowl (2) Contrasts (3) Uniformily (4) Maodernity
IR & oY 3 el @1 we R R ¥ e
(2) a9 (3) UH |AT (4) e

's Model of Communication has constituent factors numbering :
Two (2) Four (3) Six (4) Eight

oo HeEToT Afaee e

) &I (2) AR (3) © (4) 38

(2

Field based

{4) Advertiser-oriented

(1) ¥fean av amer (2) &= v amrfa
(3) afta-wef| 3 ™ (4) fasmredl S

he first public television transmission system in the world was :

(1) VOA (2) NHK (3) BBC (4) Doordarshan
Froe 4 geel e gYaed WENT YeTel 2l
(1) 91 an ¢ (2) U UE & (3) @@ Q@ (4) =XEeH
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& wetor analysis 18 b=
| arial
(M Bivariate (3 Nultivariale (4) Non-variatt

. i - :\|\’L-u
AR (2) WgaRye (3) WeC dNGe (4) I 9SS
Who helped government ol India to launch Doordarshan ¢
1) UNESCQ (2) UNO (3) USA (4) WHIC
T WRER B G B W wea A faree qerad far ¢
i ree] Td 30
(1) A (2) Y A a0 (3) Wit (4) = TH S
8. TASS s

Russian news agency (2) Russian newspaper

(3] Chinese news agency ‘.” i-l]‘.ll“"\'l' news d}ll']lk‘\:

(1) 9 @ GHER TRl (2) wH P FAER Y A
(3) == @ FEHER G (4) SITaTH B qAEN TR
9. When media companies are owned by non media business house ?
(1) Conglomerate (2) Joint Stock
(3) Chain (4) Business ownership
A AT Ree TE N F9 Afka RS g ferd T 7
(1) BFEIEE (2) GgE HUSK
(3) gEe (4) fasg armRiEy
10. Multi-tasking in journalism is due to:
(1) Media globalization (2) Economic growth
(3) Social integration (4) Convergence
gaRET # AedI-SifnT @ FRVI 8
(1) #ifsar Fsera (2) anfefe fAem
(3) GrEIoE U (4) Sdaid
11. The communication channels are kept open by :
(1) removing regulations (2) proactive access
(3) Phatic function (4) Emotive function

FRDIE A ol WEd &
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12, The first International Convention related to CL‘I-P_\Tight was ]“'i‘l.d at :
(1) Berne (2) London (3) Geneva (4) Rome
.,.-:;'t‘u{r“ > o) TEe SFORTSETE WETe el gl 7 :
(1) 94 (2) ofed (3) o (4) ¥H

13. The applicability of Article 14 of the Indian Constitution was invoked by the Supreme
Court in the case involving the newspaper :
(1) Sakal (2) Aajkal
(3) The Hindustan Times (4) The Times of India oy
AR WU @ AT 14 B IEEE 3 for W FIE A DI FHER 0 ®1 A
fapam an ?
(1) IETe (2) amaiae
(3) = fergwar <Ie ¥ (4) & TR ITH s

14. Inresearch, language and argumentation are expected to objectivise :
(1) human experiences (2) creativity
(3) idealism (4) institutional norms
o § W ol @@ fd stvdl @ foRr Wier B
(1) wrFa awa @ o (2) vETASr & ford

(4) HRTTE W@l & ferd

15, - The positivist paradigm, adopted by researchers in Mass Communication, makes a
liberal use of :
(1) descriptions (2) fictional narratives
(3) aesthetics (4) quantifications
A i swdi gR e ST @ Weueard) gfee T A
(1) auiH® (2) ®fega e
(3) Wr=duRE (4) RATTH

16. A distinction between administrative and critical communication research was first
drawn by :
(1) Harold Lasswell (2) Walter Lippmann
(3) Paul Lazarsfeld (4) Elihu Katz
g o ATEAEAeTE WaR WY @ 4 wdueE e e (arR) g ?
(1) Bdics drddd (2) dreex fads
(3) Wdhel eoTHheS (4) uferg dew
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17. Human simulations for research are identified as :
(1) I'\1||.'|\L]\ (2) p_\;]_u_-]'ir'nvl1l‘l1IHH
(3) operation (4) games
@il @ ol A1 SHT FT HY qEEd & 7
(1) Vet = (2) W
(3) SAfovE= (4) Wa

e F e lers was
3 : i) Lk : sywork of compuler :
18. The metaphor of a wired universe interlinked by a network

popularised by :
1) Al Gore (2) Wilbur Schramm
(3) Jacobson (4) George Gerbner

feraf HEN % Tegd ENI 9Tge Jiﬁq\l] vevforae @ wOd &l gafera fahar

(1) Tefo R (2) facmae &9
(3) SleferH (4) il TER

19. The largest advertising agency of the world is :

(1) J. Walter Thompson (2) Saatehi and Saatehi

(3) David Ogilvy Inc. (4) MacConn-Erikson Worldwide
fazg &) waxt 99 fasus & 2 o

(1) Sfo aTeew SiTFE (2) @it e el

(3) =fas ftadt 5@ (4) HFRE Tadd dee digs

20. The down-the-line interview is conducted :
(1) face-to-face
(2) with panellists
(3) when the interviewer is at studio and the interviewee at another centre
(4) ina large crowd
fasH FRITHR Haied &l & |

(1) TH-971H4
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21. Name of the monthly magazine ol the Ministry of Rural Development
(2) 4 RTO
(4) Gramin Sandesh

st e warey @l i af¥aer w1 e A e
fR (2) @l
(3) T (4) Tpiivr ey
22. Development advertising 1s the form of :

(1) Public Service Advertising (2) Classified Ad
(3) Institutional Ad (4) Product Adverlising
dT A9 JPN €

W WA fas & (2) aitepa fasmmd &1
(3) ey faemgE @1 (4) Seare fasma &1

23. Ear panels are:
(1) Panel of experts from Journalism
(2) Panel of experts from various course
(3) Advertisements on two sides of the Masthead of a newspaper
(4) Panel of experts from Ear, Nose and Throat (ENT) Department
sUL U B
(1) TaaTRal & fa=msl] &1 68
(2) fafv= fuat @& fadwsl @1 wiE
(3) wwrER gHt & frew w® EE AR EEe
(4) ATF T, TA (Zo THo o) AT & fAdwsi =1 e

24, Which of the following is a major cause for digital divide ?

(1) High speed networks (2) Biometric data storage
(3) Mliteracy (4) Computer games
T 4 ¥ Rfvrew feags @1 g@1 &R #@ § 7
(1) S=rfa degm (2) aramifes s wrE
(3) fFvean (4) HYER ™
25. The code of ethics for Public Relations was adopted at an international
conference (1965) held al :
(1) Athens (2) London (3) New York (4) Tokyo
e frarv= a4 & forg arar st &) sfoRishy WwRE 1965 ... ¥ R 4
(1) wer= (2) oed (3) it (4) @
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26. The contrastola digital photograph 1s measured by

1 5 pre ot 4) |.\,[[\}r
(1) |_1'_\\-'5\- l:‘l .\F}‘L't'l ralio L‘l ll“‘"“””" [ i

FreTTs @ Seree @l "l Ofid] [

i oo 1 ; 'J.(f.'l T
(1) faeas 2 (2) TwEe Sy § (3) d= 145 b (4) £
27. Nobel award beganin: .
¢
(1) 1900 (2) 1901 (3) 1902 (=8
Aaet [EHR B YOI T ;
(1) 1900 (2) 1901 (3) 1902 (&) 1905
28. New India was established by :
(1) S.Sadanand (2) Mrs. Annie Besant
(3) B.G. Horniman [-H Phiroze 5]1:1]1 7\-"1L']"I'.‘1
3 e o R fead gara A E 7
(1) o HAS (2) o T:TEI’I&T{'-T-_f.’
(3) Mosiio AT (4) fprr e Edl

29. Searchlight was a newspaper published from:

(1) Bihar (2) Assam (3) Punjab (4) Uttarakhand
o @rEe FEER T3 @1 Y gl o
(1) fosm € (2) smam A (3) deTd ¥ (4) STRETS H

30. Trans pur.‘_-nl‘uﬂ commuinication 1s :

(1) conversing with relatives (2) conversing with spirils and ancestors
(3) conversing with the divine (4) conversing with the sages

o g HER E

(1) Reert & @ FHAAfT (2) e SR I @ AR BT

(3) T @ N HAr (4) Al & | HAET
31. Broadcasting bill is supposed to put restrictions on :
(1) Private TV channels

(3) Both

(2) Private Radio channels

(4) None of the above

gaRY fae e ATl
(1) feh Aodlo A7l ) Proft X ATe
(3) & O (@) SR 3 D B 78
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32.

33.

34.

35.

36.
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1 - - 3 . 3 > 1k kL
[he Yuva Vani programme of AIR was introduced during the tenure of which

Minister ol Information and Broadcasting ?

(1) B.C opala reddy (2) Pra mod Mahajan

(3) L K. Guijral (4) Indira Gandhi

vo 3o R0 B Jd qrofy e fa el 3R TERE HA B T @ anr Al A
(1) o e ¥ (2) wAIE HETT

(3) aido To TEIRTE (4) sfewr TN

The 'Limited effects’ model of mass communication was a counter o :
(1) ABX model (2) Circular model
(3) Diffusion model (4) 1 l\-'pudcrmic needle model

S war WiEg Hresr @ Uod Ul

(1) U & e "isd (2) AR Hige
(3) e Hied (4) ETgaTSHE RAfee Ared

The communication theory of developmental communication emphasized :
(1) top-down communication (2) mechanistic communication
(3) epistemological approach (4) extensive demonstrations
Frefir R &1 GaR Rigr @R 41 8

(1) H-899 HaR (2) W= Far

(3) REEEIE

o gRewm (4) ST T

The television news writing these days includes h\-'perbules

(1) h_\pvrb:_\.'los (2) non-sequiturs

(3) ;;n'-ndcr—m-ulnﬂ words (4) uncommon abbreviations
o fae 2ferfao aEe W H nfe @ -

(1) arfereraifas (2) =i-Ryamae

(3) foiT dew = (4) TR wWikwE AT

The single — sheet advertisements printed on one-side are known as:

{1} brochures (2) fliers (3) leaflets (4) posters
e U UuR @ UH & v Bu sl @) FEd €
(1) anRRrR (2) TR (3) u=H (@) E—

| < v 6 1%




- ¥ ?
: iy " . which svster llowed ?
37. In India for broadcasting TV programmes W hich system is I¢

(2) PAL
(4) SECAM

=1 gaa B3 & fod @ 91 _ved AT B 7
(1) THocioHloTHo (2) diogaleio
(3) (4) THogowloYoTHO
38. All India Radio (A.LR.) for broadcasting was named in the year:
(1) 1926 (2) 1936 (3) 1946 (4) 1956
oENY & Y 3T a7 ¥fed (ToargoaiRe) &1 AT forer 9 AT 7
(1) 1926 (2) 1936 (3) 1946 (4) 1956

) | i 5 ' cco [0 ] v > was :
39, The British Broadcasting Corporation’s main revenue Source for a long ime w

(1) Governmenl subsidy (2) Licence fee

(3) Public donations (4) None

| GERY] FOREH (G78H) tE o waa Bl 8 R W6 Al

(1) (2) SAEHE I @I
(3) (4) T TE

40. Central to the uses and gratifications approach in communication would be:
(1) messages (2) channels
(3) audiences (4) encoders

FaR § Fm wuEm R Hgfe gfewr g

(1) <9 & (2) == @
(3) =il & (4) ZAHISH I

41. Research ethics do not include :

(1) Honesty (2) Subjectivity (3) Integrity (4) Objectivity
Afad o fae! | T81 Hed
(1) $AFER (2) eafarraRe (3) sl (@) TP

42. Scientific research in mass communication demands the demonstration of :

(1) Continuity (2) Co-variance  (3) Transitivity  (4) Reaction
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43.

44,

45,

46.

47.

48.

A . . D
. FErRETE (FF HER) A denfa T R wedl s @) | S B

(1) et (2) GE-YHN (3) i (4) wlavfda

In a normal distribution

(1) Mean < Median < Mode (2) Mean = Median = Mode
(3) Mean > Median > Mode (4) None of these

wRer faeeer A

(1) wEd < AegA < ggcld (2) g = FEAT = qecl®
(3) e > FEAM > GEAD @) SR A B P T

The research that aims at immediate pr|_1l1u.niuﬂ is:

(1) Action Research (2) Empirical Research

(3) Conceptual Research (4) Fundamental Research
i e o SRvd Abferd SMAEH e

(1) @ o (2) AT T

(3) FERT e (4) wiferd ww

Which of the following is/are measures of central tendency ?

(1) Geometric mean (2) Mode

(3) Medium (4) All of the above
Pr=ffrd # & @9 S wgRt ) Y HAT 8 7

(1) wnfAfas #rg (o Hed) (2) dgeTd

(3) =T (4) SORIE T

Investigative journalism with the help of a hidden camera is called :

(1) Sting operation (2) Editing (3) Gate Keeping (4) Filtering
gﬁgnﬂ‘%—w'fa%mmﬁw#mﬂ@ﬁcﬁwrﬁm?ﬁmﬁr

(1) R ImReE  (2) |UIET (3) e BT (4) fpoefi
[nventor of Priting Press :

(1) Johannesburg (2) lvyLee (3) Gutenberg (4) Sylvester Lee
fife dw & Woddl €

(1) SEmET (2) 41 & (3) e (4) Rreawex o
The Second Press Commission was headed by :

(1) K.]. Reddy (2) P.B.Sawant

(3) GC.S. Rajadhyaksha (4) P.K.Goswami
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fdra Qg amu [Hd@) angarg " @
(1) @o o X (2) Mo o AT
(3) ufto UHo TTGTIEE (4) Mo @o gkl

A
- 4 i eing ¢
49. In which year Registrar of Newspaper for India came into being

(1) 1956 (2) 1958 (3) 1955 @Az

wrER ual @1 RgR wra § e ad aifere W 3T ?

(1) 1956 (2) 1958 (3) 1955 () 1954
50. Which one is not a daily Newspaper ?

(1) The Pioneer (2) Thel lindu

(3) Employment News (4) The Indian Express

FA-a e wiER U= TE# 8 7

(1) T grafa (2) 8 fég

(3) RASTR HTAR (4) & sfosuA TN
51. Pop Up advertisement is relates to:

(1) Newspaper (2) Magazines (3) Radio (4) Internet

atg am s gt 8

(1) ¥HER 93 (2) T (3) & (4) ZTTIC
52. The principle feature of marketing communication :

(1) Hidden price (2) Product life

(3) Two-way communication (4) Hidden communication

IR AR 1 g AR ¥

(1) BY 74 &I (2) STdTG SEH @I
(3) ETEY HWAR B (4) BY AR &

53. Global Village concept was advocated by :
(1) Marshall McLuhan (2) Denis McQuail
(3) Wilbur Schramm (4) Lasswell
Nege g o1 gfaare faes foear ?
(1) Al HageT (2) PRt Ve
(3) faear 99 (4) drEae
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54. What is the core area of Development Communication i
(1) Social and economi development of an individual, socielty and naltion

(2) Deals with mass media ol developing countries

(3) Role of communication in political development

(4) Development of mass media enltertainment means

] TER @7 SR e g ?

(1) T exfi, AT SR I BT s gl S EER

el w1 AT A @ A Il
(3) worf® R #§ waR e
(4) AT RfEar @1 TR b frerra @1 3

55. Who among the following is nof a researcher in the field of development

communication ?

(1) F.R. Braid (2) E.M.Rogers
(3) Nore Quebral (4) Keith Davis
e & 9 T ReTa dOR &= @1 @redal 78 8 7
(1) %o 3Ro #e (2) 3o THo RaEiEs)
(3) AART FgF (4) Prer S
56. The role of epistemology is emphasized in ......... of development.
(1) Multi-step flow 2) The communication theory
(3) Diffusion theory (4) Agenda setting
sffederal & e .......... D R A @R < €
(1) #Aetl-x2q Well (2) HaR fagr @
(3) v Rygra @ (4) 77 T I B
§7. E.M. Rogers in Diffusion of Innovation, introduced the concept of :
(1) Technocracy (2) Developmental symbolism
(3) Social interaction (4) Cosmo politeness
TR @ TER 4 fo tHo woR o fEg frgra @1 ufamfed e ?
(1) SHHH B () famm & gfia) &1
(3) |EIfTE TS H (4) ST freer @1

58. Montageis:
(1) A type of reporting
(2) Search engine
{3) Online chaiting
{4) Collection of issue based clipping in audio-visual media
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59.

60.

61.

62.

63.

(1) v war @ R

(2) U 3w
3) AT AT

[
(4) aiffee fagere A # weffir smnfa g @ WAl

Narrow casting is : TV
~ . = 1
(1) Small headlines (2) Local Programimes of

(3) News on phone (4) Short headlines

HaAToT HIET B

(1) vt 5= g (2) & & W @ CALER
() Bt T IR ) it g g

Research is :

{1) Scientihc (2) Systematic (3) Rupli,(db](—.’ (4) All {_l[ih['dhn\'['
oMY B
(1) dsnfre (2) WOt (3) YeAdad (4) SR |

According to Lazarsfeld and Merton, mass media reinforce :

(1) Public Opinion (2) Public Image

(3) Social norms (4) Technocracy
Aodtee 3R ¢ @ ITAR A AT (W WAR) T CRIGIR
(1) wi=ar & 4 (2) wrar @1 efd

(3) WIS HUSS (4) e o

The Dada Saheb Phalke award for 2013 has been conferred on :

(1) Asha Bhonsle (2) Gulzar (3) Asha Parekh (4) A.R.Rehman
ad 2013 @ =TET AEd Hieh RPN GEA A T

(1) e S (2) TSR (3) M 9N (4) To 3Ro TEAH

Dyadic communication is the transfer of messages from a person :
(1) To mass audience (2) Toa group

(3) To another person and vice versa (4) Tosages

srEufed TR Ta @fdd ¥ Hew A €

(1) a3 9 o} ¥ @ farg ) & wE &

(3) guy @fd ® forg ok wwe wfga  (4) weli @& fag
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65.

66.

68.

69.

64.

67.

13

‘Communication and Cultural Dominalion’ was written by :
(1) Walter Cronkite (2) George Ritzer
(3) Lasswell (4) Herbert Schiller

Tfde tve wedwe et s awi fod g ?

(1) TeeR L}'T]Il-}l BT [JJ \ﬁ[‘\'-r[ 1—?('_-.':17(' el
(3) SEde §RI (4) wege e &

Convergence model of communication was developed by :

(1) Westley and MacLean (2) D.Lawrence Kincaid

(3) Charles Osgood (4) Ruge and Galtung
FRIABIA T Hde ASH frsfaa v wran

(1) e afiv #wforgm 2) o @ra feTds
(3) @l FTHTS () B SR AR

The soviet media theory had its roots in :

(1) Ttalian Fascist philosophy (2) Public opinion

(3) German idedlogy (4) lapaneseimpurialisledicl‘:&
Aifaree Hfew g fows @@ 5 ¢ °?

(1) STeil & BEE! g9 A (2) wEaT B I

(3) wH @ fawT ¥ (4) warEh wETsErd Rrerendl |
What influences the attitudes ?

(1) Value symbols (2) Events

(3) Appeals (4) All of the above

FEER & U Bl 8 ¢

(1) ey e (2) =ednd

(3) emdte (4) ToRrE AHT

Which of the following is not a basis for the demographic segment action of a market ?

(1) Age (2) Income (3) Status (4) Nationality
Rrfafeg 4 § €9 TR GIEIREEE ave w1 @ R sy 925 2 ?

(1) 37 (2) am (3) efbTm (4) rsEren
Propaganda is:

(1) Casual Communication (2) Instructional Communication
(3) Deliberate Communication (4) All of the above
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gER-TaN &
(1) amsRas JER (2) araTeTd AR
(3) wofoud WHR (4) TSI !
70. Gyandarshan is:

[_].'J Magazines of Doordarshan

(2) Divisions of Prasar Bharti

(3) Interactive educative broadcast of IGNOU

(4) Broadcast for teachers

g9 &34 8

(1) s3aY @1 ufa (2) FAR-ARA FT
(3) T @ HdD AEH TART (4) SEATIH] HT THR
71. The constitutional restriction on Article 19(1)(a) in the form of public order
falls within the concentric circle of :
(1) Obscenity (2) Law and order
(3) Security of State (4) Defamation

A Ty @ v ¥ ey 19(1)(a) W TG I HHCD gfed @ <X

(1) Tt & (2) s 9 FEa @
(3) ¥ToU W HRET P (4) ArTEIfY &

72. The main problem of simulation in communication research is :
(1) Atmosphere (2) Response (3) Validity (4) Modeling
I (HER) oY A ORI Y R A §
(1) 9aias (2) wferfamn (3) deren (4) wrsfem
73. The panel study is sensitive to :
(1) experimental mortality (2) cost-effectiveness

(3) response classification (4) instrumental criticality

e anagd fows ufg Wagaea & ?

(1) "EHE yoy &Y (2) ST waTaeTTeie
(3) wfafarar arffaxor () Forfas wre

74. The snowball sampling method is useful when the universe is small i

se is small anc
(1) scattered (2) specific (3) general (4)
ware P AR syErll @ @ 99 awwe we ik

(1) den g3 @ (2) Rfire @ (3) wmwRv &

concentrated

() Wi '\\.' a R
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75. Most corT clational designs have the problem of manipulating :
(1) conceptual definitions (2) control variables
(3) independent variables (4) dependent variables
aga ) we-vay o # aReEre &) T B #
(1) denfia® gfTET (2) Prafem @
(3) [T W (4) smarRa =R

76. A sentence used in cOmMMUNICatoN 1S @ .ooovveesere . of words.
(1) paradigm (2) syntagm (3) consequence (%) movement
e T, S WAR worel § waAnT fr o 2 9Em e
(1) wiem™ () aren-fa=ard (3) yformH (4) fey

77. Innewspapers, news headlines should be written around a SITONE -..-ceeeece
(1) Adjective (2) Adverb (3) Verb (4) Parliciple
GHER T W AT HTAR TG oo & | o g1 =1ey |
(1) fargrmor (2) form-fadmm (3) fpa (4) P

78. Find out the correct sequence of the stages identified in the informabtion
PI'L‘N?(’.HSI l’ll\__{ lh eor '\ .
(1) Attention, comprehension, acceptance, retention, action
(2) Cnnﬂ]ﬁt'e]wnsnm. acceptance, retention, attention, action
(3) Attention, acceptance, comprehension, retention, action
(4) Attention, action, comprehension, acceptance, retention
Tal Hihd frreT @) gEEd @I del A &1 e
(1) =919, 9%, Wigf, I, TR
(2) el WP, SFERE, K, T
(3) e, TAET, FHE, HaAEH, T
(4) e, TawE, TS, PR, AR

79. In communication, redundancy has :
(1) highest predictability : (2) lowest predictability
(3) balanced predictability (4) imperfect prcdurlnb_i!ik\-'
HAR oAl H g B ;
(1) S¥fiT | ST (2) o9e | T
(3) I9E & dYE (4) Ahj_‘#"} gaie
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80. The closed systems approach is reflected in ...... ... public relati ns

(1) proactive (2) reactive

(3) reflective (4) selective

g5 WUl SR s AroRe weg ¥ uReer gkl ©

(1) suafpy (2) ufafraeT®

(3) TRrEd® (4) TIATHD

81. Vivendi universal is a well-known media organization of :

(1) France (2) Australia
(3) United States (4) Canada
RES e gt N §Ie ¢ -
(1) Wre = (2) sireeferar &1
(3) HYT ST D (4) FTET BT
82. Reaching the maximum number of people at the least possible cost by media is called :
(1) Media manipulation (2) Mediated communicabion
(3) Media efficiency (4) Media consistency
fifear & gR1 TR PH AT W GEQ SUrET A qe Igad B FEd ©
(1) Afsm FregereH Q) AfTes FaR
(3) #HifEar e (@) HAfear w

83. In advertising, a document that describes the target market, budget, creative strategy
and objective is known as :

(1) Media profile (2) Strategy document

(3) Media brief (4) Audit ]_.‘r!nn

@ fagmes fored Bl aor A Rufd, s9ie, e e ol SeRwdl @ S @
I PEd ¥ : 3
(1) HfEm NHE (2) A ST

(3) *hfem (4) aiberor TS

84. Specimens of advertisements are keptin :

(1) The log book (2) The sample book
(3) The copy book (4) The guard book
fasmo] @ AT @) @ AR §

(1) =T feaE A (2) e e
(3) »ifl farema # (4) M e
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B5. When a ‘-’.".‘I'l;|". forward |.T1'L‘T.DURI1H\H i1s used in advertising, it 18 called

(1) Emotional approach (2) Dogmatic approach
(3) Creative approach (4) T\'plc\ﬂ approac h

T - yveTd U R @ar & o 99 $Ed ©
(2) Rramad g

(4) fafire '_é‘l"-:.'ffl_':'.ll

. . . » »

86. When public relations personnel manage news in the media, it is termed ?
(1) Spin doctoring (2) News commitment
(3) News control (4) Perceived necessity

o o OuE we S § wew §7 yauT Hwal e, df 949 ded ©

(1) (2) War yierage
(3) (4) S afFar

87. The readability test, Fog Index, was developed by :

(1) Rudolph Flesch (2) Robert Gunning
(3) James Reston (4) Walter Cronkite
TeHITdT TR0, BT Sead fadtaa fFar T

(1) weleh ToiEl R (2) ¥ra€ T BRT
(3) 9= WA ER (4) aTeeR HIAHE BRI

a4 f

88. When a camera pans fast to a visual's blur and steadies into a correct focus at a

particular point, it is called :

(1) Hand-held camera (2) Whip pan
(3) Tilting (4) Panning

TF gl gfe W W UP BEQ U dull § ARaed T 4 T
gevdl /Usdl & o 99 68l Wl 8

(1) ATAT HAT (2) &g 47

(3) (4) T

89. Identify correct sequence of television communication in India :

(1) Satellite Instructional Television experiment, Television Stations started m
Bombav and Madras, Television Centre in Delhi, Television colour transmission

(2) Television Stations started in_ Bombay and Madras, Television colour
transmission, Satellite Instructional Television Experiment, Television Centre in
Delhi.

(3) Television Centre in Delhi, Television Stations started in Bombay & Madras
Satellite Instructional & Television experiment television colour transmission

(4) Satellite Instructional Television Experiment, Television Colour Transmission
l'elevision centre in Delhi, Television Stations started in Bombay and Madras.
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arre B evedE WEl B e i By O 1Y i [
fal b M X —r o '|]|_]._.|-_ IC Y Pl il . 1
(1) TUUE ATRIED Syfrare s, drE afe wET
F aAfag P, celiida X oo |
BSIe v i vl gy A LU S '-|'|I"-"|"“'I.-
(2) "% § hfom wud B il
rahfas SEIRE ‘-_!II-.\l\lI-l Hd |
: vy o grean, UL

§ hfyes gy T afm wwT A aafasd el

el

sarrerr Selfier AT, Sen e R

. s : I senfamd WX, dieg
(4) SUUE FASIMES cenigud T SR 1 HERL T
sty e § Tefae W @ YT |
neies

s 2 L rallowing advertisin y agt
90. Find out the correcl chronological sequence ol the following ac 8

(1) O & M, B.B. D. 0., Mudra, Linlas
(2) Lintas, Mudra, O & M, B. B. D. O.
(3) B.B.D.O, 0. & M, Lintas, Mudra
(4) Mudra,B. B D. 0., Lintas, Q. & M
f‘\l £

et frsos e @

(1) an v T, 9L 4 2. a

(4) H&1, & 1. o g

91. 'Deep throat' was the source of information for the reporters investigating :
(1) the Watergate scandal
(2) the Irangate sc andal
(3) the Profumo-Christine Keeler scandal
(4) the Mundhra scandal
Ay gfte’, AT B TE HET = RO B foro Sie-gede @ @1 Tar AT

ol

(1) & 9eic oI

[t

s

(2) = g DS
(3) & ureE e EAGERCO
(4) & TERI FIS
92. Monopoly of cultural products at the global level has led to:
(1) Political hegemony (2) Economic colonization

(3) Social domination (4) Information imperialism
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Sfiad WR W WIH Swe @ geier &) uike e
1) T [ (2) anfele EUiCCEEEIE
(3} ¥H 1 U.’_‘,_-L"ZI (U {l‘:q..“ AT AT

a3. he writers for media have adopted the narrative technique of :
(1) convolubion (2) deconstruction
(3) slory telling (4) over-dramatization

O @ e aUiHeH S ddeie © AT B 8 ¢

(1) Saneq 2) SFaE
(3) PEH G (4) e iR B e

g4, George Gerbner while propounding the cultivation Theory emphasized on the

concepts of ; Heavy viewers, light viewers and mainstreaming, the last one being ..
(1) Resonance (2) Cognitive association

(3) Affectivity (4) Priming

e TR Y FReedvE R ©1 R R, SR, TR =stpi A @ A TE
g T WR R, g ywena $El | @ 7

(1) I\ (2) HEFRAD GY
(3) THTgEIRE (4) W

95. Maijid Tehranian has spoken of development becoming a fan :

(1) philosophy (2) idea

(3) ism {4) concentric concept
mfere dexfyae J @er o fb, faem @ g arft

(1) T | @) =i @

(3) a5 /fagr=r | (4) THTESTE SERTROT

gg. For Woolfson, individual consciousness, permeated by social communication 1s :

(1) socio-ideological (2) politico-creative
3) psy(‘ho-].wr-'-uasi\-'e (4) ideo-cultural
gemad & ford A TR §RT AT AAA B AR feam T
(1) fera-arsfearifomee (2) vifsfem-frcfea
(3) G-I (4) smsfEa-FHoase
g7. The Westley and MclLean Model of communication identifies which role of the
receiver.
(1) the advocacy (2) the environmental
(3) the gatekeeper (4) the behavioural
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e @ el va Al disd [y @) fasw A 1 gl W

e el

(1) & vediad (2)
(3) & e BN (@) & Rl
wilio he MesSa e 15
1 v game lexy
a8, When media audience derive dilferenl meanings from Lhe

consider ed ? |
o n Fyve onlrivee
(1) polysemic (2) denotative (3) connotalive (4) « 5 3
\ \ e N o S e T thedlcdl B
oq MR @ avfe 6l gam @1 arer TEd ST o &8, °f 98 X

(3) ek (4) &g

4 (2) R

99. Stuart Hall asserted that the media created
(1) 'Virtual imagery’ (2} 'Societal contacl
(3) 'Preferred readings’ (4) 'Perception fluct uabion

= g9 B

A TSR Y Teh
(2} T Tl T

(3) ‘geTE WY urfEEdr (4) ‘ERUm A 2

100. When media consumers search for knowledge as a motive, the need becomes :

(1) biased (2) selective (3) affective (4) cognitive
we Afea e < @ £ W wd @Y, @ 9w smawasar @l

(1) TerarE (2) TUATHD (3) THIGTTHS (4) HRIHTHS
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* R W " ¥ Y 0
Name of the monthly magazine of the Ministry of Rural Development

(1) Krishi (2) Kheti

Gramin Sandesh

(3) Kurukshetra (4

5

F1 @1 &4 AT B 7

(2) =

(4) TTHOT W

Development advertising is the form of :

(1) Public Service Advertising (2) Classified Ad
(3) Institutional Ad (4) Product Adverlising

e A= &1
e fasimem &

(3) W i G (4

Ear panels are :
(1) Panel of experts from Journalism

£

Panel of experts from various course

(3) Advertisements on two sides of the sthead of a newspaper

(4) Panel of experts from Ear, Nose and Throal (ENT) Department

g% 09¢ 8

¥ O¥ e AR fasmaa

o) fammT & fAdnwst &1 wE

Which of the following is a major cause for digital divide ?
(1) High speed networks (2) Biometric dala storage
(4) Computer games
7 7 fefoes feags o 9@ &R0 @1 & ?
ZAqd (2) aHRR® 2eT Hus
(4) G Lt (o Ty

of ethics for Public Relations was adopted at an internalional

London (3) New York (4) Tokyo
SR WARAT BT SIS WHRIE 1965 ... & foray 2y |

S| (3) =g
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§ / roduced during the tenure of which
Vani programme of AIR was introduced during

12. The Yuva

’ 3 3t %
Minister of Information and Broadcasting °

; ] | 2) Pramod Mahajan
(1) B.Gopala reddy (2) Pramod Mahaje

(3) I K. Gujral (4) Indira Gandhi

To 38 1 7 e wRiE e gE iR TR Hal & HRIGT & IR A Al
(1) dto TIIH ¥=! (2) wHIE HETeA

(3) ado (4) sfe=r wreh

13. The 'Limited effects' model of mass communication was a counter (0 :
(1) ABX model (2) Circular model

(3) Diffusion model (4) Hypodermic needle model

[ AR WG 99| HiSe B UTe o

(1) T & v Aea (2) FaTER A
(3) foremor HAtsa (4) sreurefis FHfee dred

14. The communication theory of developmental communication emphasized :

(1) top-down communication (2) mechanistic communication
(3) epistemological approach (4) extensive demonstrations
frafia dur &1 YR fHerg N SO 2

(1) TIY-BrG9 F9R (2) =f=ag dar

(3) UG e (4) =9® a9

15. The television news writing these days includes hyperboles

(1) hyperboles (2) non-sequiturs

(3) gender-neutral words (4) uncommon abbreviations
7 feAi 2fefem o wa 3§ mfe &

(1) arfereranfem (2) =TH-Remrex

(3) o aewer wes (4) 3raTERY Higg =A

16. The single - sheet adverlisements printed on one-side are known as -
(1) brochures (2) fiers (3) leaflets (4) posters
e u& 9ue & Uo & ove vy A 6 dEy B

(1) anR (2) 9emoy (3) 9d®
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17. InIndia for broadcasting TV programmes which system 1s followed ?
(1) NTCS (2) PAL
(3) NTSE (4) SECAM
wRa # A ww B R B @ ol i @ Riwed A B 7
(1) yHoSoHloUHo (2) WeyoUdo
(3) THodloTHEOZ0 (4) eodooToTHo

18. All India Radio (A.LR.) for broadcasting was named in Lhe year :
(1) 1926 (2) 1936 (3) 1946 (4) 1956
VAR & oAU affet gfter ¥ (voandosmze) &1 = frw ad gam ?
(1) 1926 (2) 1936 (3) 1946 (4) 1956

19. The British Broadcasting Corporation's main revenue source for a long time was :
(1) Government subsidy (2) Licence fee
(3) Public donations (4) None

fafesr wawer e (@eT) Ue o W & ford e Sa id o

(1) v afeas @ (2) TTEH B @
(3) Ardwie BF @ (4) g B

20. Central to the uses and gratifications approach in communication would be:

(1) messages (2) channels
(3) audiences (4) encoders
AR H d" S9AT X Hyite e 2

(1) w3l & (2) Tl @
(3) =¥l & (4) =l @

21. Research ethics do net include :
(1) Honesty (2) Subjectivity (3) Integrity (4) Obijectivity
wfts o fweT dren 787 o
(1) SR (2) afFTuraa (3) arEsar (4) TRl
22. Scientific research in mass communication demands the demonstralion of :

(1) Continuity (2) Co-variance  (3) Transitivity  (4) Reaction
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gier foera wadlH &) AT ERen 8 ¢

e RS (GF GAR) i Asnid

(1) fAe (2) WE-HIRI (3) Il (4) vl

23, Inanormal distribubion :
(1) Mean < Median < Mode
(3) Mean > Median > Maode (4) None of these

(2) Mean = Median = Mode

Feer e #

(1) Aen < TR < gD (2) WA = HEAAR = IEIP

(3) W1 > HEHHIH > dgED (4) SuRE 7 4 &1y el
24. The research that aims at immedialte Jpplln'ntmn s :

(1) Action Research (2) 1imp'1r1cnl Research

(3) Conceptual Research (4) Fundamental Research

e sy forae) Se drhIdd e @

(1) & T (2) argHasT E211%]
(3) dmfis ww (4) wifer @i

25, Which of the following is/are measures of central tendency ?

(1) Geometric mean (2) Mode

(3) Medium (4) All of the above
Prefafad # @ @1 P wafy B W9 B @ ?

(1) wffde " (eieR A1) (2) 9ET®

(3) A=A (4) SuRrE WA

26. Investigative journalism with the help of a hidden camera is called :

(1) Sting operation (2) Editing (3) Gate Keeping (4) Filtering

oY g &I @ 8N D T el WISl IR e ©

(1) R amEE - (2) HITRA (3) e It 4) freefm
27. Inventor of Priting Press :

(1) [('Jhanncsburg (2) I\"Y Lee (3) Glll’(.’ﬂb(}rg (4) Sy!VL‘RLL‘.I‘ Lee

fife U & @il & ¢

(1) SeFEad (2) =@ = (3) et (4) freawey o
28. The Second Press Commission was headed by :

(1) K.]J. Reddy (2) P.B.Sawant

(3) G.S. Rajadhyaksha (4) P. K. Goswami
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(1) @io @o ¥E (2) die dlo WG
(3) wile UHo Vo (4) e e RaT
29. In which year Registrar of Newspaper for India came Into being ?
(1) 1956 (2) 1958 (3) 1955 () 358
TR TS @7 e avd § e a9 arfaea § amar 7
(1) 1956 (2) 1958 (3) 1955 (4) 1954

30. Which one is not a daily Newspaper ?
(1) The Pioneer (2) The Hindu
(3) Employment News (4) The Indian Express

B0 A GHER T T8 E 7

(1) = gafa (2) = &g
(3) YR HHER (4) = sfsya g

31. Which one of the [ollowing references is written according to American Psy chological

Association (APA) format ?

(1) Sharma, V.(2010). Fundamentals of Computer Science. New Delhi : Tata MeGrew
Hall

(2) Sharma, V.2010. Fundamentals of Computer Science. New Delhi : Tata McGrew
Hill

(3) Sharma. V.2010. Fundamentals of Computer Science, New Delhi : Tata MecGrew
Hill :

(4) Sharma, V.(2010), Fundamentals of Compuler Science, New Delhi : Tata McGrew
Hill

3RS AdsTE® wTeT (APA) @ SR FrefafEg fea oF o 7

(1) =i, 979 (2010). BUSHred A% Hrey Higd. 78 Roell - el THiy fad

i

(2) =, 99 2010, PUSHCH % T W3d. 75 Qoo : Trer Heda e

(3) T T 2010. HUBHTA AP FE A, I3

oTel Hadg [ea

<d % HEIeX wigw, 7% e - @

(4) ==, 9% (2010), HISH

el f2e

32. For communicators, epistemology is concerned with the theories of

(1) Knowledge (2) Contrasts (3) Uniformity I s e
gans @ oy gfiferrarst o g o R @ 2 '
(1) = (@) fawma (3) Teh JAATT (4) amgfyem
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ors numbering

nication has constituent fact

33. Jacobson's Model of Commu el
(3) Six (4) Eight

(1) Two (2) Four
Sepra 1 AR & s e wifafes fawvrad

(1) (2) TR (3) (4) =
34. Vox props in telecaste are mostly :
(2) Field based

(1) Studio based
(4) Advertiser-oriented

(3) Character-generated

FERoT # A o e @

(1) wfea w s (2) &9 OX HENG
(3) afz-wefi| & ™ ) f SEs
35. The first public television transmission systemin the world was :
(1) VOA (2) NHK (3) BBC {(4) Doordarshan
Rgg # Teel TEWEE gReie THRY guirel eft
(1) a1 g (2) T7 U9 @ (3) & @ A (4) SR

36. Factor analysisis:
(1) Univariate (2) Bivariate (3) Multivariate (4) Non-variate
fzergor R 8
(1) FaRve (2) agaRye (3) wediafige (4) Fr aRge

37. Who helped government of India to launch Doordarshan ?

(1) UNESCO (2) UNO (3) USA (4) WHO
WRA YHR B GREI BT AR S A e wer o ?
(1) T (2) I U (3) 4T T (4) ST A

38. TASSis:

(1) Russian news agency (2) Russian newspaper
(3) Chinese news agency (4) Japanese news agency
a8

(1) %4 @) HHTEaR el (2) wH &1 GHER 9F

(3) A1 @ HHTEN e (4) ST @ WHER e

39. When media companies are owned by non media business house ?
(1) Conglomerale (2) Joint Stock
) :
(3) Chain (4) Business ownership

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ, & Mass Comm. /(D) B.T. O




T T T ——

D
S -
A e Ao axE g1 e A T Sy fad a7
(1) SrafRe (2) wgad ISR
(3) y@e 4) fawrrg R
40. Multi-tasking in journalism is due to:
(1) Media globalization (2) Economic gmwth
(3) Social integration (4) Convergence
usmRaT § Aeel-eifT & FRI & ¢
(1) Dfsar Esiao () anfde fawr
(3) @ gEreE (4) @go
41. The communication channels are kept open by :
(1) removing regulations (2) proactive access
(3) Phatic function (4) Emotive function
HHuA Td el YEd E
(1) frow= sern (2) afrg ugd
(3) Bfed wer= (4) gAIfea war
42. The first International Convention related to Copyright was held at :
(1) Berne (2) London (3) Geneva (4) Rome
FiRTee @ ford ueen ORI WHidT $El g7 ?
(1) 9% (2) #<A (3) war (4) 3™

43. The applicability of Article 14 of the Indian Constitution was invoked by the Supreme
Court in the case involving the newspaper :

(1) Sakal (2) Aajkal

(3) The Hindustan Times (4) The Times of India

ARE GRYE 1 STEE 14 # IgReT @ ol g BIE 3 FH-E §HER 99 31 Aliae
fopar a7 ?

(1) T (2) IToFT

(3) T g T (4) © Tz 3w gfism

44. Inresearch, language and argumentation are expected to objectivise :
(1) human experiences (2) creativity

(3) idealism

(4) institutional norms

witer 3 AT 3R TF Bh 9vvdl @ ol Wor Y o ¥ 7
PRSI (2) REATHSTT B o

(3) anzvae & fad (4) TIrT 9EE & R
M. Phil/Ph. D/URS-EE-Jan.-Dec-2017/(Journ, & Mass Comm.)/(D)
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SEATC i ass C munication, makxes a
' : , researchers in Mass Com
Tl ) n aradigm, Junphd by res

45. The | opsiivist pa g

liberal use of

1) descriptions (2) fictional narratives

[ aescript

(3) aesthetics (4) quamlhcalum_u
(3) aesthe L
e ot et vt i 011 L A foraed IYAT ® gegeraTe) WA FOTE Y
(1) ETATHSD (2) wfeaa I
) GUlAITHE :
et ( R
(3) Hr=dmE (4) aRAMTH

isti ; re a -ritical ¢ nication rescarch was first
46. A distinction between administrative and critical communic c

drawn by :

(1) Harold Lasswell (2) Walter Lippmann
(3) Paul Lazarsfeld (4) Elihu Katz
i TGS WaR T @ e fred Wig (3i=R) dan 2
(1) Bdcs RIGER] (2) dreey g
(3) UTHel ATGIDeE (4) vferg ool

47. Human simulations for research are identified as :

(1) role play (2) f.-‘.xpcrimen'lalinn
(3) operabion (4) games

@i @ frdl W IR B DY e § 7

(1) 9= = (2) W

(3) fo¥er (4) ©=

48. The metaphor of a wired universe interlinked by a network of compulers was
popularised by :

(1) AlGore (2) Wilbur Schramm

(3) Jacobson (4) George Gerbner

e FrgEr @ ACTD BN ad gfiad sefoas & S @1 gafarg fRar -
(1) Telo TR (2) famar 29

(3) SiTeRT (4) wifet R

49, The largest advertising agency of the world is :

(1) J. Walter Thompson (2) Saatehi and Saatehi

(3) David Ogilvy Inc. (4) MacConn-Erikson Worldwide

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/{D)
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50.

§1.

52.

53.

feg & waq TS A9 FY4] B
(2) fe 3w @

(1) o dTeey oI TP
3) s sifed 3P (4) HaDT pfte des dIES
The down-the-line interview is conducted :

(1) face-to-face

(2) with panellists

(3) when the interviewer is at studio and the interviewee at anolher centre

(4) ina large crowd

f TR HIferd BT 8

(1) SF=-|T

(2) teferew & |

(3) T4 TETGR OF arell il § 8 3R HEehR ¥ grel R A A

(4) wrd frs (@E) ¥

The constitutional restriction on Article 19(1)(a) in the form of public order

falls within the concentric circle of :

(1) Obscenity (2) Law and order

(3) Security of State (4) Defamation

SIF Ay @ 9 A T 19(1)(a) R HAUHE amt BAe wide @ ey Rl § -
(1) Trfi &1 (2) T s &

(3) o I GRET H (4) AFEy @0

The main problem of simulation in communication research is :

(1) Atmosphere  (2) Response (3) Validity (4) Modeling
FfiPeE (Far) T F ATET BT TR A -

(1) Tafazo ~ (2) wfefsar (3) dera (4) Hrsfem
The panel study is sensitive to:

(1) experimental mortality (2) cost-effectiveness

(3) response classification (4) instrumental criticality

e s feus ufd dagTde 8 7 ‘

(1) sarmeTE FJog =59 (2) oI yHTEshEE

(3) wfefdar aeftese (@) Fofae Wre

M. Phil/Ph. DIURS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(D)
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is us y . universe is small and :
54, The snowball sampling method is useful when the unive

(1) scattered (2) specific (3) genural (4) concentrated
rare A A Fuarf 2T B, 9 FeUS BYeT AR ¢
(1) $err gan & @) ffe 8 (3) ARV (4) BT &

55. Most correlational designs have the problem of manipulating :

(1) conceptual definitions (2) control variables

(3) independent variables (4) dependent variables

ga @ we-ay o # Rae & wrer Bl 8

(1) Fie oA (2) faf=a =
(3) w@a= W (4) 3menfRa =®
56. A sentence used in COMMUNICALON IS @ -oceonrereeee of words.
(1) paradigm (2) syntagm (3) consequence (4) movement

v qrE, o1 WER Foel d W CET WAl B, T B ecusriessnsimrons

(1) wfamr (2) arau-fa=re (3) afemH (4) ife

57. Innewspapers, news headlines should be written around a sStrong ..........-.-
(1) Adjective (2) Adverb (3) Verb (4) Partiaple
AR TH A P GAAR HAG . 00 R g =12y |
(1) fagmy (2) forar-faeo (3) femam (4) He=

58. Find out the correct sequence of the stages identified in the information
processing theory.

(1) Attention, comprehension, acceptance, retention, action
(2) Comprehension, acceptance, retention, attention, action
(3) Attention, acceptance, comprehension, rétention, action
(4) Attention, action, comprehension, acceptance, retention
a1 wfkar fagra @ gEET @1 HE HH 991 8 ?

(1) =, ¥931, Wi, U, THA

(2) Twe, Wiefa, s, eI, Tand

(3) e, Wiela, F9e, AaReEA, YA

(4) =, UEEH, GAE, WIFh, ATRET

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(D)
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59 . S5 iz, J b o~ -t mradictabiity
aiad 3 x owest pre
s T -2 b \
4 mperiect preditlies
— ) 9=iE |d &1
Suiic CRiGEd (4) FER 9IS
hlic relations
60. The closed sysiems approacnis I R
B0 e closec ie
r \ 2) reachve
3) r z)
I { )
2 Uviae (4) TTAIHD
1 - i onarters investigaling
61 Deep throat’ was the source of information for the reporters INVESL5E
3) the Profumo-Christine Keeler scandal
4) the M ra scandal
14 Hic = @ & O AT El .":-'m-n-\'_.t—.""-:—r:f"';-:“ 2]
ay
(1)
(2) =

62. Monopoly of cultural products at the global level has led to :
(1) Political hegemony (2) Economic colonization

(3) Social domination (4) Information imperialism

#fgs wR W G0 SWR @ @R &I gRa fem

(1) YoFTa® Age 2) anf¥e Sufeae

(3) HEIfAs T (4) a1 wEEa
63. The writers for media have adopted the narrative technique of :

(1) convolution (2) deconstruction

13} story tL'[ling (4] UVET‘dTamatﬁnlmn

M. Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(D)




MNfBy & oW® qul=TeTe ddiid @l SR @ ©
(1) &R (2) Sl
(4) e HIER B arferen

(3) el YA

g4, George Gerbner while propounding the cultivation Theary emphasized on the
concepts of : Heavy viewers, light viewers and mainstreaming, the last one being ...
(1) Resonance (2) Cognitive association
(3) Affectivity (4) Priming

el a3 siedys Rrgra @ wldEd R, gear, Wiy sd@l,
a1 R SR R, g yeend wE @ @ 7

(1) A= (2) WEATS HY

(3) wTaEIRE (4) wmsfH

&7 wdlat R R

65. Majid Tehranian has spoken of development becoming a/an :
(1) philosophy (2) idea
(3) ism (4) concentric concepl
Hfre dEufraE 3 e o 5, fAers @) e &rfl
(1) se=remes 9 (2) el 4
(3) e/ e 9 (4) W] AR A

6. For Woollson individual consciousness, pvrmualed by social cormmunication is :

(1) socio-ideclogical (2) politico-creative

(3) psycho-persuasive (4) ideo-cultural

gowad @ forld wferd TR &R afee e @1 afesr R 73
(1) Efrh-ssfEaEe (2) dferfes-fgfea

(3) EEE-IRELRE (4) amsfegr-dmeayd

67. The Westley and McLean Model of communication identifies which role of the
receiver.

(1) the advocacy (2) the environmental

(3) the gatekeeper (4) the behavioural

R @ A vg Ao dted Ry 1 e &1 3w B 7
(1) T Tsd@H) (2) T ZETEvHEd

(3) = e W (4) = feefama

68. When media audience derive different meanings from the same tex!, the message 1s
considered ? i

(1) polysemic (2) denotative (3) connotative  (4) conlrived

M, Phil/Ph. D/URS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(D) PT.0




69.

70.

71.

72.

73.

Y )
a1 98 \:‘lt;:.r| ol dl &

o A @ qeie R E P e Heerd (e o €
(1) diferifia (2) feArefen (3) @R

(4) FACIS0S
Stuart Hall asserted that the media created :
(2) 'Societal contact

(1) 'Virtual imagery’' d
(4) Perception fluctuaion

(3) 'Preferred readings’
weud ¥ 4§96 T0 R SR Ry i Az gard §
(1) ‘S deaAr (2) EmTT [qraa
(3) ‘geTe @1 grafEEar (4) aRen # SAR-AE

.d bec 'S
s a motive, the nec d becomes

(4) cognitive

When media consumers search for knowledge
(1) biased (2) selective (3) affective
g Ao @ ot s @ ol BifEm we w, A 3 HTgEgH ] g
(1) werare (2) TR (3) WHTETEHS (4) AT

Vivendi universal is a well-known media organization of :

(1) France (2) Australia
(3) United States (4) Canada
fR9S woE Sgafta Afsar w@red o

(1) wra & (2) aireforar @
(3) HAgF I H (4) HTST &I

Reaching the maximum number of people at the least possible cost by media is called :
(1) Media manipulation (2) Mediated communication

(3) Media efficiency (4) Media consistency

Afea & T G99 BE W U G99 WiET A G695 @ Ed © -

(1) #Hifsw J-rgeer (2) Hfeges Har

(3) Hifear =& @) M wofy

In advertising, a document that describes the target market, budget, creative stralepy
and objective is known as : B)
(1) Media profile (2) Strategy document

(3) Media brief (4) Audit plan

v e ford e e @ Refd, aoe, wmTes i ok 9wl @ geew o
(1) AfEar wwEa (2) AT ST

(3) Mfear fiw (4) afoeror Ayt

M. Phil/Ph. D/URS-EE-]an.-Dec.-2017/(Journ. & Mass Comm. /(D)
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74. Specimens of advertisements are kept in
(1) The log book (2) The sample book
(3) The copy book (4) The guard book
s & AL B @ o @
(1) @ fsema 9§ (2) Fa fdam A
(3) ®d feramE d (4) S fpara A

75. When a straight forward proposition is used in advertising, it 1s called :

(1) Emotional approach (2) Dogmatic apprru—n‘lw
(3) Creative approach (4) 1 }'pu'd] a}.rprt_mch

wa Rsme ¥ e yweg sy gy o 2, o 9§ @Ed @

(1) *maTeHs gfesio (2) fagraard gfes
(3) TS gfteam (4) Rfre gftesr

76. When public relations personnel manage news in the media, it 15 lermea :
(1) Spin doctoring (2) News commiltment
(3) News control (4) Perceived necessily

519 Wi ue i ffem § way w1 geuE $xar 8, o 59 HEd © ¢

(1) o s@Eefn (2) @ex wiEgdal

(3) way fFro=mr (4) e arf=Erd
77. The readability test, Fog Index, was developed by :

(1) Rudolph Flesch (2) Robert Gunning

(3) James Reston (4) Walter Cronkite

qeaeT o, W seaw famtie A T

(1) weiod Heidl g (2) e AT ER

(3) W=l WA g (4) dTeex swHTHfDE BT

78. When a camera pans fast to a visual's blur and steadies into a correct focus at a
particular point, it is called :
(1) Hand-held camera (2) Whip pan
(3) Tilting (4) Panning
TF ygd gt W W TP HE =1 ool ¥ aofds worw § ue Rdm R
aERdl / USt] o1 99 el WK ®

(1) #reF # a7 drell SRl (2) € 19
(3) FFHE (4) i
M. PRIlIPh, DAURS-EE-Jan.-Dec.-2017/(Journ, & Mass Comm.)/(12) BT
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79.

80.

81.

ldentify correct sequence of television communication in India :
Television Stations

o 5 4 i k"n'_'l'll'l_l in

(1) Satellite Instructional Television experiment,
3 e —~ T o .t = - [FanSmisson.
Bombay and Madras, Television Centre mn Delhi, Television colour tra

. we ; > - G oo Tajeyision colour

(2) Television 5Stations started in Bombay and Madras, Teley

Television Cenlre 1n

transmission, Satellite Instructional Television Expcrlmeﬂl,

Delhi.

(3) Television Cenire in Delhi, Television Stations started 1n Bombay & Madras,
Satellite Instructional & Television experiment television colour transmission.
(4) Satellite Instructional Television Experiment, Television Colour Transmission,
Television centre in Delhi, Television Stations started in Bombay and Madras.

HIRE  RET HAR ® e HH P IRy .

(1) STUE FRAWTG Tenfaur yAmT, g AR AR ¥ FNfee I B LI faeeh
¥ Tdiifer Seex, collfaard T WEe |

b s Sl \ i 2 i R
[2] gre AN Halg H \'ﬂf?"l;l I —"‘,_p‘] ST E('ﬂ‘i—aﬁ\' T R, SUE __JI,..._!IL“”_, Teh
) ,

e wam, fReeh # e w=v |

T

o e IO, IUUE

@) Rl § ReE gy = IR AR §oefaerE ¥
SEYTeRs Selfa wA, SelifavT < R

(4) SYTE JFASITHS Cfae WA, SRfror o7 weRo, fReet # ST AR, qras
3R FET W SeNfau wIA & YRS |

Find out the correct chronological sequence of the following advertising agencies

(1) O&M,B.B.D.O, Mudra, Lintas

(2) Lintas, Mudra, 0O &M, B B.D. Q.

(3) B.B.D.O., O. &M, Lintas, Mudra

(4) Mudra, B. B. D. 0., Lintas, O. & M

Erefaifiad fasmos el & We HA @ Bifel

(1) . sz, @ AL & e qw, feiew

(2) frew, 7a, ol ok w7, & @ & 3,

3) @ & & e, o 3R T, fefewr, a1

@) 7=, @ A2 an. fefew, o, 3R wF

Pop Up advertisement is relates (o :

(1) Newspaper (2) Magazines (3) Radio (4) Internel

G w fagmee T 2

(1) wHER 73 (2) Ao (3) e (4) Tewie
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B2.

83.

84.

85.

86.

Ihe pring |E‘|l' feature of marketing, communication

(1 }||\=.l|n‘l1]‘!i\l‘ (2) Product life

(3) Two-way communicalion (4) Hidden communication
QIO AR W g R @

(1) WY Heu @l (2) S e @

(3) =YY HuW (4) BY R &

Global Village concept was advocated by

(1) Marshall McLuhan (2) Denis McQuail
(3) Wilbur Schramm (4) Lasswell
Af¥aes g &1 wfures G @ 7

(1) wete Aager (2) =Fa Aags
(3) facax 2m (4) dirwdd

What is the core area of Development Communication ?

(1) Social and economic development of an individual, sociely and nation
(2) Deals with mass media of developing countries

(3) Role of communication in political development

(4) Development of mass media entertainment means
R WUR & GR 83 78 ?

(1) v afdw, Fame 3N s @ amifere va anfiie e
(2) Frarade el & 9 Afear $ @ e

(3) wroifas e 3 dEr @ R

(4) wra A @ FAReE @ faw & e

Who among the following is not a researcher in the field of development
communication ?

(1) F.R. Braid ! (2) E.M.Rogers

(3) Nore Quebral (4) Keith Davis

Py ¥ @ @ e FUR &3 &1 @ 781 8 °

(1) TFo AR S (2) Fo wHo ¥

(3) A & o (4) e Sfaw

The role of L»pi.t-ivmniugy is emphasized in ......... of development

(1) Multi-step flow (2) The communication theory
%) Diffusion theory (4) Agenda setling

M. PRI, D/URS- EE-Jan.-Dec.-2017/(Jouen, & Mass Comm.)/ (D) P.T. 0.
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ARGl @l 5 e § 9R
o T (2} HHX _.\\'L'&:; =] @I
2 gew g &1 (4) q Gl
g87. E.M.Rogers on of Innovation introduced the concept ol
1 e
Technocracy (2) l_.‘cxulnpnn‘:tl.‘ul symbolism
88.
(4) Collechion of issue based clipping in audio-v isual media
(1) & v @ Rufen
R % il emnRa g5 @ @l
89.
(1) Small headlines (2) Local Programmeson T V
(3) News on phone (4) Short headlines
0] HRET B
(1) srer 5= fag (2) & 91 R W Hsmd
(3) ®IF W HATER (4) @ g fag
90. Researchis:
(1) Scientific 2) Systemalic (3) Replicable (4) All'of the above
1112 -4
(1) F=fa (2) gomEATd (3) weArad (4) IR T

91. According to Lazarsfeld and Merton, mass media reinforce :
(1) Public Opinion (2) Public Image

(3) Social norms (4) Technocracy

M. Phil/Ph. DIURS-EE-Jan.-Dec-2017/(Journ. & Mass Comm.)/(D)




S e i AR A MRy (= wer) w49 8
' d (2) Green @ wld
3) ANV THGS (4) FErT o
92, The Dada Saheb Phalke award for 2013 has been conferred on :
(1) Asha Bhonsle (2) Gulzar (3) Asha Parekh  (4) A.R. Rehman
¥ 2013 & TT&T € Fe o wefag o
(1) 3 (3) amen URG (4) Yo 8o Y&
93. Dyadic communication is the transfer of messages from a person :
(1) To mass audience (2) Toa group
(3) Toanother person and vice versa  (4) To sages
SRUR® AR U wfdd 9§ wew o @
(1) € U899 W g3 @ f¥v (2) vs aE @ fo
(3) < e & fare ot 9wa (4) wdi & forg
94. 'Communication and Cultural Domination' was written by :
(1) Walter Cronkite (2) George Ritzer
(3) Lasswell (4) Herbert Schiller
Jorr fras g foredl 718 7
(2) wira
(4) wege e gm
95. ence model of communication was developed by :
(1) Westley and MaclLean (2) D.Lawrence Kincaid
(3) Charles Osgood (4) Ruge and Galtung
SR B Fger Hiee fAbRid faar T
(1) %= 3R Asferma (2) Sto @i faaas
(3) ATeE IS (4) T 3R T
96. The soviet media theory had its rootsin :
(1) Italian Fascist philosophy (2) Public opinion
(3) German ideology (4) Japanese imperialist edicts
aifgaa dfear R fovwa qa 4 8 7
(1} =l & HdEeT €99 | (2). 9901 ® G H
(3) wh & faani (4) S AESTEE) Rerea) ¥

A. Phil/Ph. DIURS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)(D)
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97. What influences the attitudes 7

Value symbols (2) Evenls
3) Appeals (4) All of the above
= @ oI ERl B
(2) e
(3) e (4) SuRrE |9

action of a ma riket 7

98. Which of the following is not a basis for the demographic segment

(2) Income (3) Status (4) Nationalily
¥ & 2 TR SFEiRed gve 7T @ R amuRIg T8 € 7
(2) smg (3) &fgma (4) TSI
99, Propagandais:
(1) Casual Communication (2) Instructional Communication
(3) Deliberate Communication (4) All of the above

Y
(2) SRS AR
(4) Surae i

100. Gyandarshanis:
(1) Magazines of Doordarshan
(2) Divisions of Prasar Bharti
(3) Interactive educative broadcast of IGNOU
(4) Broadcast for teachers

== 297 €

(1) gree= @ ol (2) WER-TRE @1 A0
(3) g7 @ Ards s TR (4) SETID] BT TR

. PhiliPh, DIURS-EE-Jan.-Dec.-2017/(Journ. & Mass Comm.)/(D)
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